
In today’s world, technol-
ogy has become an indispen-
sable tool in how we interact
with the world around us.
While flying in an airplane
over winter break – thou-
sands of feet above the
ground – I was able to con-
nect to in-flight Wi-Fi and in-
stead of only playing games
on a disconnected phone, I
was able to call and send text

messages, keeping my family
and friends up to date as to
my whereabouts. I was even
able to post a Facebook up-
date, without leaving my
plane seat, all the while look-
ing on the passing clouds in
the sky below us.

This kind of connectivity
would have been unimagin-
able even 10 years ago.
Everyone always knew that
when flying, you were effec-
tively unreachable. Well,
that’s not the case any-
more. The technology that
exists today is the same
technology that was the
stuff of science fiction nov-
els in the early to mid-20th
century. As to what awaits
us in our future – it’s any-
body’s guess at this point.
Or is it?

As we conclude our
celebrations of the new
year with our family and
friends and return back to
school, what new tech-
nologies should we expect
and be excited about? For
starters – we will be seeing
a lot of new rollouts of
Virtual Reality and Aug-
mented Reality according
to Jordan Edelson,
Founder and CEO of Ap-
petizer mobile – a com-
pany that specializes in
creative mobile applica-
tion development and
marketing.

“VR is by no means a
type of brand new technol-

ogy. It’s been around for
many, many years and it’s just
now coming around to being
developed in a more com-
mercial fashion,” said Edel-
son. “ There’s a lot of money
being put behind it. It’s the

right place and right time for
it.”

The difference between
VR and AR is significant,
though often misunderstood
by consumers. Virtual reality
creates an entire virtual world
inside the headsets that users
interact with. Augmented re-

ality, in turn, blends real life
with virtual elements that can
be interacted with. The key
difference is that with AR,
users continue to be rooted
to the real world while inter-
acting with virtual elements

whereas VR users
are entirely im-
mersed in a
made-up world.

Creating con-
tent to support
the VR and AR
devices is key to

their success. Edelson be-
lieves that the technology to
create content for the devices
is also going to become very
popular in the market. This
would include 360-degree
cameras and drones that like-
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There has been a strong push in
recent years to increase the amount
of students wishing to pursue careers
in the fields of Science, Technology,
Engineering and Math. While many
students have considered or are in
the process of studying STEM, many
wonder what steps need to be taken
to stand out from the pack and get
hired to work for the giants of the
tech industry – Apple, Google, Face-
book, etc. … or to build their own
start-up company that will become
the next to join that list.

To get the answers, Campus
News turned to Jordan Edelson –
CEO and founder of Appetizer Mo-
bile, who himself once chose to pur-
sue a career in the field of
technology, to discuss what it takes to
succeed. He has been named as one
of the Forbes’ “30 under 30” entre-
preneurs and his work has appeared
in Apple commercials, as well as hav-
ing amassed a client list including the
NBA, Joe Girardi, Lady Gaga, 50
Cent and many others. Edelson sug-
gested that the basic building blocks
of necessary skills have not changed
and are becoming essential to finding
a job after graduation.

“There are a lot of coding
classes that are starting to become
mandatory. That is the language that
a lot of the tech companies speak,”
said Edelson, who attended UAl-
bany. “Almost every company nowa-
days needs to have an IT
Department, an app or a website. It’s

something
that’s
needed so
it’s very
important
that it gets
empha-
sized in
the educa-
tional
process.”

How-
ever, it is
not just
coding
that is im-
portant for
a success-
ful career
in the tech
industry.
Edelson
explained
that many
companies nowadays are looking for
candidates who stand out from the
pack since there is so much competi-
tion for existing jobs in this field.

“Honestly, what we look for is
someone that has an entrepreneurial
mind and can think outside of just
the lines of code, someone that can
also work sometimes without 100%
direction and who can come to us
with a portfolio, even if it’s not
for a client and is just personal
projects,” said Edelson. “We
want them to show us they can
do more than just code – that
they are well-rounded in that
respect. Showing that kind of
insight is powerful. Ultimately,
they are going to create better prod-
ucts – products that actually matter.”

Furthermore, it’s not just the ini-
tial hire that students should think
about but also their career trajectory
as a whole.

“Technology is always changing
and while companies do hire for
now, they also hire for the future as
well,” said Edelson. “Having some-
one that can be dynamic, be agile
and show their ability to work on
multiple platforms and multiple dis-

ciplines - that’s the most attractive
candidate, it’s also the type of candi-
date that’s going to get a better salary
and is likely going to survive a lot
longer at a business.”

For those independent innova-
tors with big ideas who are interested
in making their own waves in the
tech field without joining a large cor-
poration, Edelson cautions them to

avoid some common first-timer mis-
takes.

“Typically, the idea is very big,
very wide – they have to narrow it to
something that we call MVP (Mini-
mum Viable Product). There is a lot
of misconception as to how large
companies, like Facebook for exam-
ple, had started,” said Edelson.
“They didn’t do it in one night and
suddenly grow to where they are
now. There are a lot of steps in be-
tween and a lot of work that has to

be done. You have to start small,
otherwise you’re going to try to
tackle too big of an issue.”

Some bumps and setbacks along
the way are normal, reassured Edel-
son. He believes that the path to suc-
cess is like a non-stop roller coaster
with constant ups and downs. It is
the entrepreneurs who keep moving
forward to overcome those chal-

lenges that end suc-
ceeding. Being
prepared and persist-
ent is the key to ac-
complishing the goal
of triumph as a start-
up.

“You have to start
small to prove that your concept
works and then scale it from there.
You should go into the market as
smart as you can with as much due
diligence behind you,” said Edelson.
“Just because an idea might not work
right now, it does not mean that it
won’t work a couple of years down
the road – it’s a right time, right
place kind of situation. It’s just a
matter of time with a lot of these
concepts.”
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The fall semester at Tompkins
Cortland Community College saw an in-
creased attention to issues related to
hunger and food insecurities. The Col-
lege has hosted several educational stu-
dent activities, kicked off its annual food
drive to support the Dryden Kitchen
Cupboard, and hosted the first-ever visit
to a college campus by the Food Bank of
the Southern Tier’s Mobile Food
Pantry.

“The theme of our student activities

[one] month [was] ‘Nom-Nom-Novem-
ber’,” said Deborah Mohlenhoff, direc-
tor of student activities/student center.
“[It was] a ‘food-for-all’ with an emphasis
on education around food security is-
sues. We’ve also provided plenty of op-
portunities for action, both to help
others and for our own students to help
themselves.”

A prime example was Grocery
Bingo, where students played for the
chance to win bags of groceries, but were

also rewarded for bringing and donating
a canned good to the food drive. Other
events during the month encouraged do-
nations to the food drive which led to the
annual CANstruction event December
3-4 where sculptures were made using
canned goods that are then donated to
the Dryden Kitchen Cupboard to re-
stock shelves after the Thanksgiving
rush. Additionally, the College hosted a
“Grocery Shopping on a Budget” work-
shop put on by the Cornell Cooperative
Extension. “The goal is make the
campus community more aware that
there are people struggling to find
food and what we can do to help, and
for those struggling, to provide real
help,” said Mohlenhoff. “Food secu-
rity issues are everywhere, including
on college campuses.”

“According to Feeding America’s
Hunger in America 2014 study, ten
percent of adults seeking emergency

food assistance are currently students, in-
cluding two million who are full-time and
one million who are part-time students.
Juggling competing responsibilities, in-
cluding school, household budget man-
agement, and food security, can be
challenging,” said Jen Edger, associate di-
rector of community programs for the
Food Bank of the Southern Tier.
“Thirty-one percent of households re-
port having to choose between paying for
food and paying for education for a child
or an adult each year. The Food Bank of
the Southern Tier got involved with
helping TC3 students...” The result was
a visit by the Mobile Food Pantry to
campus on November 10. On a rainy af-
ternoon, 137 people received food, in-
cluding fresh produce, dairy, and meats.
The response was so positive the College
and the Food Bank have agreed to hold
another distribution in February and
then discuss future collaborations.

FFoooodd  iinniittiiaattiivveess  ffoorr  nneeeeddyy  ssttuuddeennttss  aatt  TTCC33
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Five Fulton-Montgomery Commu-
nity College STEM (Science, Technol-
ogy, Engineering, Math) majors are
among 26 community college students
from all over New York State that have
been selected for the 2016 cohort of
the New York Space Grant Commu-
nity College Partnership Program
(NYSG-CCPP) summer internship fel-
lowship. The NYSG-CCPP fellowship
is very competitive.  FM students had
an 83.3 percent selection rate; this
places FM first among all New York
community colleges.

According to FM Physics Instruc-
tor Gilbert Ayuk who is a contributor
to the NYSG and who served as a
mentor to the FM student applicants,
the NYSG aims to increase the num-
ber of New York community college

(CC) students completing degrees
and/or transferring to four-year colleges
in STEM fields by collaborating with
CC faculty to institute a one-semester
Methods of Science Research course,
at various locations within New York
State, to prepare students for summer
research internships and by facilitating
summer research experiences for CC
students at NASA Centers and other
NYSG affiliates.

“This NASA-supported program
offers tremendous opportunities for
two-year college students to engage in
high-level STEM research during the
summer, get personalized academic
and research mentoring, as well as re-
ceive financial support,” added Ayuk.

Fellowship students are pictured,
along with Rebekah Rorric.

KKiinnnneeyy  MMaatthheeww,,  DDeeeepp  MMoohhaann,,
MMeerriiddaa  RRooddrriiqquueezz,,  KKiimmaannee  PPaatttteerr--
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At the end of every year comes the
renewal of hope and inspiration for
change. Champagne bottles pop and
glasses cling as the world welcomes in
the New Year.  Full of second chances,
rekindled love and passions; people
look forward to the setting of new goals
and aspirations. Within a matter of 24
hours suddenly the world is filled with a
renewed spirit, declaring, “This is the
year for change!”

While the month of January sparks
all the craze, gym membership’s in-
crease, smoking patches fly off the
shelves and Staples’ supplies run low as
Americans makes their first moves to-
wards a “better, healthier living”.  Top
New Year’s resolutions include losing
weight by going to the gym and/or eat-
ing healthier, quitting smoking and be-
coming more organized.  Although, it is
also just as common for the craze to di-
minish during the following months as
most people’s vigor and ambition dis-
solves into the routine of everyday life
and responsibility. The leaving behind
of the once vibrant zeal results in lame
excuses, procrastination and ultimately
termination.

The common problem with New
Years’ resolutions seems to be the
method utilized to complete them.
When forming lengthy lists of goals to
achieve by the end of the year can actu-
ally be a hindrance to success. Once
confronted with a difficulty in a task, it
is easy to begin to feel hopeless and dis-
couraged.  This mentality of feeling “set
back,” when goals are not efficiently
met can have an effect on the effort put
into other ambitions. Before you know
it, yet another year passes without any
accomplishment.

General unawareness of the differ-
ences between the term’s product and
process goals has an effect on an indi-
vidual’s productivity. These goals differ-
entiate because some are naturally
quicker and easier to accomplish than
others that require more time and ef-
fort. Why lay on the load at the start of
the New Year when all it takes is a small
effort each day? This year make the

commitment for the year, not for the
day. Change your mindset to alter an
aim that benefits your own success.

While creating this year’s list, I
challenge you to step out of your com-
fort zone and look beyond the norm.
Since the top resolutions consist of bet-
ter, healthier living, why not chose to
improve character instead of image?
Why not aim towards something worth-
while, meaningful and fulfilling, not just
for yourself, but also for others around
you? Purpose to make a difference in
your community and/or school by get-
ting involved — help is always needed
and appreciated. Plan to improve in
some way each day by setting your own
specific challenge. Purpose to be wholly
patient one day, kind the other, perhaps
unselfish, understanding, appreciative,
encouraging and whatever other values
that come to mind.  It will be a
resolution that is definitely out
of the ordinary, but pregnant
with the beauty of strong, ad-
mirable character. One who is
strong in character is able to suc-
ceed in any goal purposed be-
fore him. This includes the
commitment to lose weight, eat-
ing healthier, quitting smoking,
getting organized and visiting
family.

By surrounding yourself
with positive, supportive encour-
agement you are already setting
yourself up for success!  Adjust-
ing your mindset for daily goals
instead of yearly ambitions helps
for a daily focus. While fulfilling
aims for each day disciplines the
mind it also prepares to make
them habits.  Those habits along
with the help of accountability
partners will help keep you on
track and goal oriented. Motiva-
tion, enthusiasm and purpose
are essential to the fulfillment of
any goal.

However, it is important
that you keep in mind the disap-
pointments and setbacks that
can and will come along the way.
Do not become disheartened
with slow progress — it is natural.
Perseverance and patience are

significant in the long road to suc-
cess. Remember the more difficult
the journey the more rewarding
the destination. Make a list of your
previous accomplishments and
seek to add on to it as the year
progresses.  By the end of the year
you would have realized you ac-
complished more than what you
would have thought.

This New Year’s Eve, cheer
to the past memories made and
lessons learned; then, turn your
gaze on the possibilities of oppor-
tunity and achievements for the
coming year.  Keep in mind that it is the
small steps between big decisions that
bring great results.  But if you do hap-
pen to slip up, do not hesitate to jump
back on the bandwagon. Stand firm,
stay focused and strive for success.  Do

not be afraid to set unusual goals be-
cause it is just that sort of thinking that
will strengthen you physically, emotion-
ally and mentally.  Look toward what
you can do today and not for what you
are ultimately shooting for. Good luck
and have a happy and safe New Year!

TThhee  pprroobblleemm  wwiitthh  NNeeww  YYeeaarr’’ss  rreessoolluuttiioonnss
TTiiffffaannyy  HHeerrvvaass
Campus News
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GOP front-runner Donald Trump
spoke with clarity last month at the Re-
publican Jewish Coalition forum. Just
not about what really matters.

“I want your support, but I don’t
want your money,” Trump said to the
group of about 100 people.

The Republican presidential
hopeful was clear when he spoke
about money. This makes sense: He
has been a businessman his whole life.
What was less clear is his position on
Israel – which does not make sense
since he is now a politician running for
president.

The Republican Jewish Coalition
fully embraces a pro-Israel foreign pol-
icy and supports “the importance of Is-
rael as a Jewish state to Jews and
non-Jews worldwide.”

It seems Trump’s address was
meant make him, a non-Jew, appear
approachable to the Jewish commu-
nity, so approachable they would want
to vote for him. (Trump spoke before
his call to ban Muslims from entering
the country.)

In an effort to understand the
Trump sales machine, I examined his
speech to dissect his strategy for win-
ning Republican Jewish votes.

SSaalleess  ppiittcchh  11::  TTrruummpp  lloovveess  IIssrraaeell
aanndd  JJeewwss

“I’ve devoted so much time over
my life to Israel. And the other politi-
cians, they can talk, but believe me,
they haven’t done what I’ve done,” he
said in his opening line.

“I was the grand marshal of the Is-
raeli day parade at a very dangerous
time when people said, ‘Don’t do it,
don’t do it.’ But I said, ‘No way,’ that
I’m not going to do it,” he said.

“I’ve given a lot of money recently
to Hatzalah, $100,000 for emergency
response. They do a fantastic job,”
Trump said, referring to the Jewish
nonprofit rescue squad based in U.S.

SSaalleess  ppiittcchh  22::  WWee’’rree  aallll  bbuussiinneessss--
ppeeooppllee

When Trump humorously gener-

alized Jews as deal-making and negoti-
ating businesspeople, the crowd  roar-
ing with laughter.

Trump said he was in the same
position as his Jewish audience five
months ago, listening to politicians and
making campaign donations. Because
he is a businessman, and in fact, one of
them, he asked, “Who is better than
me? Who is better than me?”

Trump was quick to remind his
audience of their commonality when
talking about how badly the Iran nu-
clear deal was being handled by Presi-
dent Barack Obama.

“Look, I’m a negotiator like you
folks. We’re negotiators,” Trump said.

SSaalleess  ppiittcchh  33::  TTrruummpp  iiss  tthhee  bbeesstt
In typical fashion, Trump spoke

of his achievements.
“I’m self-funding my campaign.

It’s been an amazing experience for
me because I have very little money in-
vested so far,” Trump said. He said he
would not accept campaign donations
from the crowd.

“I filled my financials – almost a
100 pages. And everybody said, ‘Oh
my god! He’s much bigger, much
stronger! Holy mackerel, look at these
numbers!’” Trump said.

The GOP candidate also used in-
numerable superlatives to describe
himself: fantastic, amazing, tremen-
dous, incredible, best, stronger, bigger.

SSaalleess  ppiittcchh  44::  BBaasshh  tthhee  DDeemmooccrraattss
And finally, how else to galvanize

a Republican audience than by criticiz-
ing Democrats?

“Obama is the worst thing that’s
ever happened to Israel,” Trump said.
“John Kerry, who is probably the worst
negotiator I’ve ever seen.”

He gave far worse treatment to
Democratic front-runner Hillary Clin-
ton.

“Her whole life is corruption. She
was a horrible secretary of state. She
did a horrible job, other than travel a
lot,” Trump said. “Nothing ever got
done. The world blew up around her.”

“She shouldn’t be allowed to run.
What she did is criminal,” Trump
said, referring to the Clinton email

scandal.
An August survey

of American Jews,
conducted by Jewish
advocacy organization
AJC, found Clinton
was favored for presi-
dent by 39.7 percent,
with Trump, at 10.2
percent.

After an 18-
minute monologue,
Trump concluded his
speech in the
Trumpest of ways.

“I’ll just tell you
that I’m going to win.
I believe I’m going to
win. I just have a great
feeling about it. My
life has been about
winning, and that’s what I want to do
for the country.”

During the Q&A session, Trump
remained vague about the Israel-Pales-
tine situation and about what his
peace-making efforts would look like.

“To show you how important this
all is, and how important the country is
to me, and how important Israel is to
me. It’s so important I don’t mention
my projects,” Trump said.

TTrruummpp  ggooeess  iinnttoo  ssaalleessmmaann  mmooddee  ffoorr  vvootteess

PPhhoottoo  bbyy  GGaaggee  SSkkiiddmmoorree
vviiaa  CCrreeaattiivvee  CCoommmmoonnss

KKeellvviinn  SSuuddddaassoonn
Scripps Howard Foundation Wire
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NexiumTM  $874.58
Typical US Brand Price for  40mg x 100

vs vs

ActonelTM  $735.28
Typical US Brand Price for 35mg x 12

vs

AdvairTM       $985.38
Typical US Brand Price for 250-50mcg x 180

EvistaTM        $694.32
Typical US Brand Price for  60mg x 100

Esomeprazole*   $82.00
Generic Price for  40mg x 100

Risedronate*       $48.00
Generic Price for 35mg x 12

Salmeterol & 
Fluticasone 
Propionate*  
Generic Price for 250-50mcg x 180

Raloxifene*       $76.00
Generic Price for 60mg x 100

vs

  $145.00

AbilifyTM    $2,936.61
Typical US Brand Price for  15mg x 90

vs vs

FlomaxTM   $1,007.14
Typical US Brand Price for .4mg x 90

vs

LipitorTM       $920.43
Typical US Brand Price for 20mg x 100

PrevacidTM  $322.58
Typical US Brand Price for 30mg x 84

Aripiprazole*        $75.90
Generic Price for 15mg x 90

Tamsulosin*        $141.00
Generic Price for .4mg x 90

Atorvastatin*  
Generic Price for 20mg x 100

Lansoprazole*  $100.00
Generic Price for 30mg x 84

vs

  $67.00

ViagraTM   $4,287.27
Typical US Brand Price for  100mg x 40

vs vsCialisTM     $4,715.36
Typical US Brand Price for 20mg x 40

Sildenafi l*        
$132.00

Generic Price for 100mg x 40
Tadalafi l*  
Generic Price for 20mg x 40

$176.00

THEIR PRICE THEIR PRICEOUR PRICE OUR PRICE

Call Now! 800-260-6087

Celecoxib* 
$75.56

Our Price

Generic equivalent of CelebrexTM

Generic price for 200mg x 100

CelebrexTM 
$832.60

Their Price

Typical US Brand Price
 for 200mg x 100
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Once you begin to embark on
your future it can be a scary feeling at
first. It was so much simpler when you
were a kid and you never had to worry
about any of the things being an adult
came with. When you hit a certain age
all the nonsense you were once use to,
you begin to block out. Staying out all
night and meeting boys were once the
norm. Now past the teens and even
past the early twenties you have to look
forward to the mid-twenties. 

In your mid-twenties you are still
stuck in that “I still feel like I’m a
young adult but I’m closer to thirty
than I actually think” mentality. For
some young millennials they went into
college directly after high school. They
worked hard, stayed on the dean’s list,
and probably had an internship while
also having a full-time job. These kids
killed it early and now most likely are

living in their own homes and poten-
tially are starting a family. They are liv-
ing the life that most people in their
mid-twenties wish they were living.
Now the other millennials, like me,
who most likely decided to dance to
the beat of their own drummers, are
still looking for guidance. 

Going to college right after high
school is ideal for a reason. When you
are 18 you have no real cares in the
world. At 18 I was thinking about what
I was going to wear to a party not what
major I was going to pursue in college.
College was the last thing on my mind.
My friends were really good at balanc-
ing school and a social life. Monday-
through-Thursday it was all about
school for them, but come the week-
end, they were all about going out. I
use to envy them. 

I always use to think it must have
been so easy for them to balance
everything at once. Now that I think

about it I bet they
use to live for the
weekends. It’s hard
staying focused. It’s
hard prioritizing. For
some people it just
comes naturally and
for some it’s a lot of
hard work. I have to
set several alarms for
myself just so I can
make sure I make it
to work on time. I do
make it to work on
time but I leave no
time for myself in the
morning. They say
the most important
meal of the day is
breakfast, but I usu-
ally drink several
cups of coffee to stay
on top of my game. 

Working a full
time job can be chal-
lenging while also try-
ing to be a student.
I’m in my third se-

mester at Nassau Community College,
and I’m still trying to balance my time.
The worst is when I keep pushing im-
portant matters back and once I stall
on these matters they always seem to
creep up on me at the same time. I
can only imagine how much more dif-
ficult it must be for single parents.
Having to deal with a
child on top of every-
thing else has to be ex-
tremely time
consuming, but it’s a
job that has to be done. 

I often think that if
I would have stayed fo-
cused right out of high
school I would have succeeded at my
dreams already. On the other hand I
think that because I’m older now I can
appreciate that I’m still growing. At the
age that I am at now I look at every-
thing with keenness. When I see peo-
ple my own age in their careers and
making good money, it keeps me
going. It makes me want to work
harder so I can also be successful with
my generation. I use to feel bad for
myself because I always had to work
harder than my peers to get to where I
was going, but now I see it was all a les-
son. You go through things in life so it
can prepare you for the future. There
were times where I felt like wanting to
give up, but at that moment is when I
would work the hardest. 

Quitting is never an option. Quit-
ting is one of worst things I could ever
let myself do. It’s the worst because I
would be doing it to myself. No one
would be making me quit, I would be
doing it solely because I’m afraid of the
outcome. The outcome could be beau-
tiful if I would just let it. If any opportu-
nity presents itself I always consider it. 

Some people are afraid of change.
They become too afraid to step out of
their comfort zones and decide to just
stay in a familiar environment. Trust
me when I say it’s a better feeling when
you can pick up and leave and start
over again. Just think about all the

wonderful moments you could get
from a new experience. 

I still have these options. I still
have to worry about where I’m trans-
ferring to for my bachelor’s and how
I’ll have to pay for it. There are so
many colleges sending me information
that it’s becoming harder to choose

where to go. 
It’s funny to think that these are

the problems I’m dealing with at my
age but its fun for me. At least I can
say I’m working towards my future not
dwelling in my present. I still have time
to consider where to go. I just want to
be done with my degree before I’m
thirty. I want my thirties to be the years
where I can comfortably do all the
things I wish I could have done in my
twenties. Right in front of me, I have
all the opportunity in the world to
make my dreams come true. People
everywhere are fighting to be the per-
son they always knew they were sup-
posed to be. When you believe in
yourself it’s a free and liberating feeling
to feel contentment. No more hiding
and feeling ashamed, just a bright light
radiating amongst all. Don’t turn your
light off just because you are used to
the darkness. 

Takara
Lawrence is a
Marketing Major
at Nassau Com-
munity College,
She hopes to
one day act,
write, and pro-
duce her own tel-
evision show. 

BBeeiinngg  aann  aaccaaddeemmiicc  ‘‘llaattee  bblloooommeerr,,’’
bbuutt  nnooww  ssttaayyiinngg  ffooccuusseedd
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Not many companies can boast
returns of more than 4,000 percent
over the past decade. But Netflix
can.

The company — or rather the tal-
ented people behind it — achieved
these returns by revolutionizing the
way we watch television and movies.
That revolution would have been im-
possible without
Netflix’s unique
work culture. Cod-
ified in a 124-slide
manifesto that
more than 11 mil-
lion people have
viewed, that cul-
ture gives employees huge amounts
of freedom in exchange for high per-
formance.

This manifesto is best described
as a framework for “social capital-
ism.” And it’s required reading for
any executive hoping to understand
the benefits of a people-first mental-
ity. This model is what the millennial
generation is demanding. And re-
search is beginning to show that em-
ployers that follow it are more
profitable in both the short and long
run.

This cultural revolution isn’t
confined to Silicon Valley. Compa-
nies from Trader Joe’s to Harley-
Davidson are shifting from classic
capitalism’s fixation on the bottom
line to social capitalism’s focus on

people.
They have had to in order to

persuade millennials – the best-edu-
cated, most technologically savvy,
and most populous pool of workers
in the United States – to join their
companies.

According to organizational cul-
ture expert Gustavo Grodnitzky, mil-
lennials “work harder for cause than
for cash.” Indeed, a survey con-
ducted by the Case Foundation dis-

covered that 55 percent of
millennials took a job with a com-
pany in part because of its cause-ori-
ented activities.

Keeping employees happy, mo-
tivated, and engaged in their work is
a financial imperative. Replacing an
employee who leaves can cost as
much as 150 percent of that em-
ployee’s salary. At companies where
workers are consistently rewarded
for achievements, employees are
seven times more likely to stay put.

The approach just requires
some common sense – from com-
pensating employees competitively
to allowing them to use social media
at work.advertise with us square

Consider the cases of Costco
and Sam’s Club. The former pays

its employees about $20
an hour and provides up-
wards of 90 percent of
them with retirement
plans. The latter report-
edly pays around $11 an
hour and offers about two-
thirds of its workers retire-
ment plans.

At first glance, Sam’s
Club would seem to have
the better grip on labor
costs. But according to
Harvard Business Review,
employee turnover costs

Sam’s Club more than twice as much
as it does Costco. The extra tab for
Sam’s Club amounts to hundreds of
millions of dollars.

Sometimes the key is empower-
ing employees to see the way their
work can change the world. At my
company, KI Furniture, our workers
are turning out products made of re-
cyclable and renewable materials –
177 of which have been certified as
sustainable.

Moreover, each and every chair
we make financially empowers both
our company and our employees to
improve the lives of others through
charitable efforts, whether they’re
company-sponsored or undertaken
personally by our staff.

Employers’ investments in their
people pay off. Gallup reports that
strong employee engagement can
bump up a company’s earnings per
share by 147 percent. According to

research from two Harvard Business
School professors, companies with
strong corporate cultures centered
on people – employees, customers,
and owners – have four times the
revenues and 12 times the stock
prices of companies that don’t.

The newest generation of Ameri-
can workers is not content with just a
job. They want a workplace that
cares about them – and about the
people beyond the four walls of the
office. Instead of simply clicking
through Netflix’s culture manifesto,
it’s time for companies to one-up it.

Dick
Resch is
CEO of
KI Furni-
ture in
Wiscon-
sin.

OOpp--eedd::  WWaanntt  pprrooffiitt??  PPuutt  yyoouurr  ssttaaffff  ffiirrsstt..
DDiicckk  RReesscchh
Special to Campus News 

‘‘EEmmppllooyyeeee  eennggaaggeemmeenntt
bbuummppss  pprrooffiittss  114477%%..’’
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With about 45 percent of its
48,000 students coming from other
continents – 150 countries, in total –
LaGuardia Community College in
Long Island City, Queens, is truly
unique in its diversity.

The campus is large, but mostly
contained in a four-story building that
takes up a square block, and is clean
and modern looking. Inside, staff,
students and visitors are respectful,
and there’s a bustle of activ-
ity. With so many races,
cultures and languages rep-
resented, one doesn’t even
really notice the differences
after immersion onto the
campus, and instead takes
on an attitude of wanting to
learn from and truly under-
stand how unique each and
everyone is. Each individual has a
unique story, we find out, and his or
her culture is only a part of that story.

But with rhetoric that at times
seems Islamophobic cycling on the
national cable media channels and
even in the Presidential race, I
thought that it would be good to go to
America’s most diverse community
college to talk to Muslim students
about their perspectives. Here are
two stories:

MMaahhmmuutt  EErreenn  OOzzssaarr,,  aaggee  2222
Unsatisfied with the academic

opportunities his homeland had to
offer, the independent Turkish native
who goes by his middle name, Eren,
moved to the U.S. to fulfill his educa-
tional goals. 

He entered  the U.S. with a stu-
dent visa in the Fall 2012 semester,
first taking ESL courses at Queens
College. He quickly picked up Eng-
lish – finishing what normally is a 28-
month course of study in just eight
months – and is currently very fluent
in it. A roommate suggested he head
over to try LCC for his for-credit
study. 

“I ended up going to LaGuardia,
and didn’t at first realize how lucky I

was to be here,” Eren said. “The pro-
fessors area easy to talk to and help
with papers; they show you your mis-
takes and are willing to give you a sec-
ond chance. You get to learn from
your mistakes.”

Currently, he is a writing and lit-
erature major at LaGuardia Commu-
nity College. He has excelled in
critical thinking and poetry courses,
in particular.

“Community college is just not
about the classes you take, but also
the networking. I’ve met with people

from various departments and then
would get emails daily about intern-
ships and workshops in corporate
fields,” Eren said.

On campus, he joined the Presi-
dent’s Society and was accepted into
its Ambassador program. Meeting
each Wednesday night, Ambassadors
learn: Career Planning (interviewing,
resume writing, networking with in-
dustry professionals); Communica-
tions and Comportment (public
speaking, etiquette and dress); Cul-
tural Appreciation (exposure to art,
theater, music and dance), and Com-
munity Service and Leadership (sup-
porting fellow students and serving as
an “ambassador” of the College). 

“Two-year colleges prepare you
and give you the confidence and op-
portunity to meet people,” he said.

Because of his international sta-
tus, Eren’s tuition is significantly
higher than a state resident’s. He is
also not eligible for traditional finan-
cial aid. To help pay for his educa-
tion, he has received significant
tuition support from the LaGuardia
Community College Foundation. He
received the Spring into Action
Scholarship both last academic year

and this year as
well. 

“The [Ambas-
sador-related]
events helped bring
out the best in me,”
he said. “They
would help me
build the confi-
dence to work
harder and study
harder.”

He scored a
3.5 GPA recently,
and has seen a
steady improve-
ment in his aca-
demic performance
because of these
programs. Now
he’s thinking of
someday attending
law school. He
would like to be-
come an attorney
“to help people se-
cure and protect
their rights.”

“If I had gone straight to a four-
year college as an international stu-
dent, just learning English, I’m not
sure I would have made it.”

But study in Turkey was much
less inspiring, and Eren had been just
a typical student there. He has been
reinvigorated academically here in
the US. “I didn’t become interested
in studying English until I came here.
I hated studying it in Turkey. I didn’t
take it seriously,” he said. “I love
New York City – the culture – I feel
at home and more involved now.
This is a new start for me.”

He believes that perhaps students
here take college education more se-
riously because it isn’t free, as it is in
Turkey and other countries. “The
challenge of paying tuition means that
you have to take it seriously,” he said. 

OOnn  BBeeiinngg  MMuusslliimm
Eren has found friends in New

York’s Turkish community. He also
trail blazed a path for his brother,
Burak, 19, to come to the US and

also study at LaGuardia. 
“As a Muslim in America I have

multiple different feelings. I feel
alone as a Muslim because there is
not any powerful voice to represent
Muslims nowadays,” he said. 

As for the Islamophobia that
seems to be represented by some na-
tional American media, he doesn’t
see it at the local level. In his class-
room discussions on such topics,
Eren reports that his classmates – of
Christian, Muslim and other faiths –
are civil, open-minded and work to
understand each other.

“It is about human beings. If I
believe in Islam today but were to
convert to Christianity tomorrow, that
wouldn’t change my character,” he
said. “I have seen all kinds of Muslim
people. If you are a bad person, in
the end, your religion isn’t going to
help you much.”

But he does agree that the main-
stream media can have an effect on
how many people view his faith, fo-
cusing on extremists and using them

TToo  bbee  yyoouunngg,,  ggiifftteedd  aanndd  MMuusslliimm  aatt  ccoolllleeggee

MMaahhmmuutt  EErreenn  OOzzssaarr

TTwwoo  LLaaGGuuaarrddiiaa
CCoommmmuunniittyy  CCoolllleeggee
ssttuuddeennttss  ddeeffyy
ggeenneerraalliizzaattiioonnss..

DDaarrrreenn  JJoohhnnssoonn
Campus News

ccoonnttiinnuueedd  oonn  ppaaggee  1177
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Buying a home for the first time can
be a daunting task. There’s the decision
of location, the paperwork, the mounting
fees and accepting how much house the
buyers can afford on their income.

It can be overwhelming. But the
housing market is historically an engine
of wealth in the American economy.
And as millennials are moving into the
first stages of establishing their wealth
and building families at the end of the re-
cession, they made up 68 percent of first-
time homebuyers.

Take Aaron French, 33, and Car-
olyn Noelke, 29, for example. The re-
cently married couple bought a house in
the city’s Carver Langston neighborhood
in late May. The move from a rental
apartment to a house was an important
decision for them. The couple previ-
ously rented in the Mount Vernon,
Brentwood and Brightwood neighbor-
hoods before buying a home.

“We had made the promise to each
other that we were going to move out of
[our apartment], because we needed
more space because we had gotten a
dog,” French said. “And that move was
either going to be into a house that we
bought or one more apartment and then
we would be done with D.C. We were
just going to leave, or we would be priced
out.”

This is a problem a lot of Washing-
tonians and buyers in other large metro-
politan areas face. The share of
millennials who bought in urban areas
increased to 21 percent from 19 percent
over the past year, according to a survey
by the National Association of Realtors. 

D.C. is known as a hot market,
where the competition for well-priced,
prime real estate is as high as the prices.
The median sales price of a home in
Washington rose from $499,900 in 2014
to $510,000 this year. First-time home-
buyers who haven’t had much experi-
ence in bidding wars tend to have a
harder time buying their dream home.

“You may be up against people who
are more qualified, who are not first-time
homebuyers,” Jennifer Sproul, a broker
for Coldwell Banker Residential Broker-

age, said. “It all depends on your price
range and the property. But that does
happen often, where the first-time buyers
are in multiple-offer situations and are
outbid several times before they actually
get something.”

Luckily Noelke, a speech patholo-
gist at the Hearing and Speech Center,
and French, a contractor with the Securi-
ties and Exchange Commission’s inter-
nal communications department, did not
run into that situation. They were able to
find what they described as a “darn near
perfect house” in the second one they
visited.

“Walking in here – I don’t know – it
felt good, and it felt right,” Noelke said.
“I really liked the open floor plan, but
my family is very big into – we are always
talking to each other in different rooms,
and so this kind of open concept just fits
with our lifestyle a lot more.”

There’s a deck out back where they
grill and have fires and a front porch
where they watch thunderstorms roll
through. It’s a four-bedroom, three-bath
house with space in the basement to rent
out. It’s a short walk to a bus stop for
their daily commute to work in the city.
The mortgage payment is only $170
more each month than their rent was.
They paid $500,000 for the house.

French described some of the sim-
ple things in the house that he was ex-
cited about, including a pantry to the side
of the refrigerator.

“That’s never anything I ever had in
any apartment I’ve ever lived in D.C.,
across eight years,” he said. “And it is,
like, I can actually have staples in my
kitchen to make things!”  

The couple said it was an invest-
ment for their life together. They felt like
they were throwing away money paying
someone else’s mortgage with their rent.

Both admit, however, there were a
few things on their list of must-haves that
they had to give up to find a house they
were happy with, one being location.
Carver Langston, in Northeast Washing-
ton, includes two low-income housing
projects, but is now mostly inhabited by
middle-income residents. It is one of the
many D.C. neighborhoods that are un-
dergoing gentrification.

Sproul said first-time buyers have a

hard time
dealing
with giving
up some
wishes in
addition to
realizing
what they
can actu-
ally get for
their buck.

“One
of the
most com-
mon [pit-
falls] being
they think
they can
get more
for their money than they can,” she said.
“And they very often don’t have a really
realistic idea of what they can afford, so
that is kind of the first hurdle you go
over for a first-time homebuyer.”

The median age of millennial
homebuyers is 29, and their median in-
come is $76,900. The desire to own a
home among first-time homebuyers is
highest for millennials, at 39 percent.

This presents another problem for a
lot of first-time homebuyers – the down
payment. French and Noelke were able
to make a 3.5 percent down payment
with the help of a Federal Housing Ad-
ministration loan. Because they had a
high enough credit score to get the loan,
they were in a better position than peo-
ple with poor credit.

According to a survey by the Na-
tional Realtor’s Association, 51 percent
of buyers who claimed the down pay-
ment was the most difficult part of the
process reported that student loans
made it hard to save. Forty-seven percent
cited credit card debt, and 35 percent
cited car loans as obstacles.

The recommended down payment
is 20 percent of the house’s price.

For those who can’t afford that
much, there is mortgage insurance
through the FHA and some other
lenders that permits lower down pay-
ments. In 2014, 35 percent of entry-level
buyers chose to purchase with a FHA-
backed mortgage. 

“The loan process is a challenge for

just about everyone, but for a first-time
homebuyer it’s really challenging be-
cause it requires supplying a lot of docu-
mentation that they may not have easy
access to or may not have kept,” Sproul
said.

FHA offers counseling and tips on-
line for how to approach the housing
market, especially for the first time. Jerry
Mayer, director of outreach in the Office
of Housing Counseling for the Depart-
ment of Housing and Urban Develop-
ment, said that most first-time
homebuyers are unaware of the process.

“Very often a counselor will sit with
a consumer, and they will go over all of
the fees and costs and their own budget,”
Mayer said. “They may get to the point
where they say, hey wait a minute. You
can’t afford this house at this price. You
may want to seek something more mod-
est or make a different choice.”

Noelke and French agree asking for
help is a good thing.

“I was a finance and English major
in college. I had to take a real estate and
insurance class to get my degree, and so
I felt like I knew what real estate was all
about – I had no clue,” French said.
“Find someone that you trust ask all the
questions that you want and need. It is
very daunting. There is a lot of anxiety
and a lot of nervousness. But it is possi-
ble. It is absolutely possible in this city.”

AA  ccoommpplleexx  mmaarrkkeett  ffoorr  11sstt--ttiimmee  hhoommeebbuuyyeerrss
MMaarreenn  MMaacchhlleess
Scripps Howard Foundation Wire



Students from SUNY Sullivan’s
Pastry and Culinary Arts programs
brought home several awards from
cooking and pastry competitions held
throughout New York last month.

Chef Michael Bel and his Culi-
nary Arts student team placed first at
the New York State Beef Council’s
Veal Tour Cook-off Competition in
Batavia, New York. SUNY Sullivan’s
team of Dante Colombo, Christopher
Deserto, Ashley Groom and Mary
Lewis competed against five other
SUNY community college culinary
programs. Each student was awarded
a $500 scholarship for his/her first
place finish. The panel of six judges
included a renowned CIA professor,
a food critic, a food blogger and a
member of the New York Heart As-
sociation Council.

SUNY Sullivan Pastry Arts team
members were also big winners at the

recent Salon of Culinary Arts, part of
the International Hotel and Restau-
rant Show held at the Javits Center in
New York City. Under the direction
of Chef Mark Sanok, SUNY Sullivan
competed against teams from SUNY
Delhi, the Culinary Institute of Amer-
ica (CIA), Kingsborough Community
College, New York Technical Insti-
tute and many other colleges and pas-
try professionals.

The SUNY Sullivan team, who
each put in over 100 hours preparing
for the event, were awarded the fol-
lowing awards:

Alexandria Rios – Second
Place for the Best Pastillage Piece –
“Painting of Auguste Escoffier”

Foteini Handrinas – Third
Place for the Best Pastillage Piece –
“Abstract Art”

Mary Magnetico – Third Place
for the Best Pastillage Piece – “The

Heart”
Mary Lewis – Second Place for

the Best All Occasion Cake – “The
Wedding Cake”

“I couldn’t be prouder of both
teams,” said Mary Sudol, chairperson
of the division of Business & Culinary
Arts. “The students as well as the
chefs put in countless hours of prepa-

ration for these competitions, and that
hard work paid off.”

Both the Culinary Arts and Pastry
Arts programs are offered as Associ-
ate’s Degree programs at SUNY Sulli-
van. For more information about the
programs, visit
www.sunysullivan.edu/academics.
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The last thing the world needs right
now is more suffering.

More than 100 million Americans
suffer from chronic pain,  at an annual
cost of $635 billion. That’s more than we
spend treating cancer, diabetes, and
heart disease combined. 

Worse, our efforts to treat this pain
have led to a significant increase in the
use of prescription pain relievers, with
tragic and often ineffective outcomes.

Taken together, these trends consti-
tute a pain crisis — one that demands a
new treatment model that better bal-

ances safety and effectiveness through
the responsible use of prescription drugs
and alternative therapies.

How did the pain crisis come
about? Advocacy for pain sufferers grew
in the 1990s, as many medical profes-
sionals began to recognize that pain was
being undertreated.  To help their pa-
tients, they turned to powerful opioids
like oxycodone and hydrocodone.

Prescriptions soared. In 2013 alone,
207 million prescriptions were written
for opioids. Today, hydrocodone still
tops the list of most prescribed drugs.

But opioids turned out to be more
addictive and dangerous than previously
thought. With long-term use, some pa-

tients develop tolerance, meaning they
require higher doses to get the same
amount of pain relief.

The unintended, yet devastating,
consequence of our current pain man-
agement practices is a prescription drug
abuse epidemic — one punctuated by a
four-fold increase in opioid-addiction re-
lated hospitalizations and triple the num-
ber of fatal overdoses involving
prescription drugs, and a resurgence of
heroin use.

To reverse this crisis, healthcare
providers need to treat both acute and
chronic pain in ways that don’t exacer-
bate prescription drug abuse.

Decades of research have shown
the effectiveness of “multimodal” ap-
proaches to treating pain.  A multi-
modal model maintains that treatment
for pain requires much more than just
using opioids.

This approach focuses on treating
the whole person through traditional
methods along with self-care, pain educa-
tion, and complementary or alternative
treatments.

Effective pain care regimens might
include medications other than opioids,
like acetaminophen — the same com-
pound sold as Tylenol — or nonsteroidal
anti-inflammatory drugs like aspirin and
ibuprofen.  When combined with other
therapies, this approach is known as
“multimodal analgesia.” And it can expe-
dite recovery and reduce morbidity,
while carrying fewer adverse effects than
opioids.

Multimodal care also recognizes
that pain is a multifactorial problem. It
arises from a number of sources: surger-

ies, broken bones, diseases, or elusive
causes – an inexplicable headache or
back pain – that can be difficult to pin
down, but no less real.

Because pain is so unique and com-
plex, every patient needs an individual-
ized approach for treatment. Opioid
pain medications are just one, oftentimes
over-used, tool to treat pain.

A multimodal approach might in-
volve stress management and relaxation,
physical therapy, improved sleep and nu-
trition habits, and exercise.

And in some cases, a multimodal
approach will mean getting patients on
the right dose of an appropriate medi-
cine.

Moving toward a more integrated
model of pain management will require
a real investment in educating doctors
and patients.

Few physicians have adequate train-
ing in pain relief, and there’s a lack of
standard practice to guide them. Non-
drug alternatives have traditionally not
been covered by insurance. They also re-
quire the patient to engage in the healing
process and not expect a magic bullet.

Safe and effective pain management
is a balancing act. Careful and judicious
use of prescription drugs will remain an
important tool for physicians in treating
pain. But they and their patients should
not overlook other tools to relieve pain
and improve quality of life.

Bob Twillman, Ph.D., FAPM is Ex-
ecutive Director of the American Acad-
emy of Pain Management and Member
of the Alliance for Balanced Pain Man-
agement.

AAmmeerriiccaa’’ss  ooppiiaattee  pprroobblleemm  iiss  aa  ppaaiinn  pprroobblleemm

Filbert by LA Bonté Campus News
now has a

Facebook page

�
Like us via www.facebook.com/schoolpaper.

DDiicckk  RReesscchh
Special to Campus News 



wise shoot with a 360-degree capacity.
For students, the price points of these
gadgets are coming down – the Sam-
sung Gear VR, for example, is only
$99 – which is not an insurmountable
expense even for college students.

Though typically VR is associated
closely with video games, Edelson un-
derlines that the type of immersion ex-
periences that are created can be used
in a wide variety of applications for stu-
dents such as taking virtual field trips,
exploring civilizations or travelling
through a human body and exploring
cell structures.

AR is making great strides in pro-
viding the necessary tools for collabo-
rative work experiences while also
utilizing immersion methods. 

“You can work on something col-
lectively with someone else where they
could see and you could see [what you
are working on] while wearing visors or
headsets,” said Edelson. “That’s going
to be a big game-changer for students.”

Google is currently working on the
Monocle, which would allow the user
to wear an eye
piece that
would let
them see and
manipulate
the content
while working
with others.
Although the initial prices may still be
high for this kind of technology, they
will gradually get lower as more of this
tech is acquired and developed over
the next few years.

“Textbooks are honestly still very
boring; They don’t immerse you; They
don’t keep your attention,” said Edel-
son. “Students nowadays need to be
overly excited and stimulated just to
get their attention with all the distrac-
tions out there. Putting them into a VR
experience and cutting off all the other

things
around
them –
having
them
focus on
what’s
around

them inside this type of VR experience
– that’s probably going to be the most
effective teaching tool moving for-
ward.”

Besides virtual applications, a lot of
tech buzz lately has been on advances in
Artificial Intelligence or AI. This in-
cludes popular applications like Siri in
iPhones, which allow the computer to
learn from the user and provide useful
feedback when requested. Edelson sug-
gests that although we are still a few
years away from real breakthroughs in
this area, the main focus will be on im-
proving messengers like the ones cur-
rently being used on Facebook and
Google. As far as school applications are
concerned, the direction will probably
be moving towards AI classroom assis-
tants who can guide students toward so-
lutions to their problems or connecting
them with the right resources.

The newest innovations in per-
sonal technologies has been the rise of
wearables. Edelson explained that the
success of the Apple Watch has
brought great awareness to this type of

product in the mar-
ket. This resulted
in further develop-
ment of this area of
the market. He pre-
dicts that the de-
vices are going to
get smaller, faster,

smarter – with more sensors, better
screens and a direct connection to the
Internet via Wi-Fi without being teth-
ered to a device like a phone.

As for the future of these wear-
ables – they will have microprocessors,
the “brains” that will be able to com-
municate via the web as well as share
information. Beyond that the evolution
will take them to what Edelson calls
“Embeddables”. This means devices
that will no longer be limited to just the
traditional places where we are used to
seeing technological progress, (like
phones, watches, etc. ...) but will move
into being included in clothing by
being stitched right into the threads the
way you would stitch a logo patch on a
jacket or shirt. There will also be ad-
vances in battery life that will allow
charging of devices while moving

around using
kinetic en-
ergy from
everyday
motion.

Think-
ing even fur-
ther into the
future, Edel-
son specu-
lates that the
next step
would be something straight out of a
sci-fi movie – implanting microchips
right into our own bodies. The so
called “Implantables” will provide
valuable data to both the medical and
business communities; and even today,
some experiments are already being
done with animals to learn how to
make these adaptable to human bod-
ies.

One of the most popular gadgets
of this holiday season has been the
self-balancing hover board. These nifty
devices have been described as the
21st century versions of the Segway,
just without the handle to hold on to.
However, in recent weeks there have
been a number of reports of fires
being started due to battery overheat-
ing of these curious machines. Edelson
credits that to poor workmanship and
low quality control due to the race for
rock bottom prices. It is these attrac-
tive prices, Edelson says that brought
such popularity to hover boards. They
can range from a hundred dollars to
about a thousand for some higher end
models.

“From a college student’s perspec-
tive, if they are allowed on campus, I
think it’s a great means of transporta-
tion,” Edelson said. “I remember
when I went to college, we had a lot of
walking to do just to get anywhere, so
to ride one of those would be very use-
ful.”

With all of this consolidation
going on in the technical sphere, some
unlikely partnerships have popped up.
Almost all of the companies involved
in production of software and hard-
ware have taken steps to streamline
and ease the compatibility between
various systems and devices. While

there is still a long way to go, Edelson
believes that in the future there will be
a more unified and connected ecosys-
tem of devices that work together to
create a better user experience. 

At the same time, these compa-
nies can’t show all of their cards to one
another since many of them still com-
pete within the same market. There
has been some conversation in the
tech world about the government step-
ping in and helping regulate the indus-
try in order to provide consumers with

certain standards that these products
will be required to abide by. Edelson
disagrees with government interven-
tion, saying that it would be counter-
productive and not beneficial to the
consumers.

“We’re really dealing with two dif-
ferent types of segments; two different
kinds of philosophies. Government
historically moves very slow with differ-
ent layers; Tech likes to move quickly
– it’s got to be agile, it’s got to be nim-
ble,” said Edelson. “At the end of the
day – tech, especially private tech,
needs to be in a position where they
can move without being hindered. In-
novation is all that these companies
have to stay competitive and relevant.”

‘‘AA..RR..  iiss  ggooiinngg  ttoo  bbee
aa  bbiigg  ggaammee--cchhaannggeerr
ffoorr  ssttuuddeennttss’’

TTeecchhnnoollooggyy  ffoorr  ’’1166,,  aanndd  bbeeyyoonndd  ((ccoonntt..  ffrroomm  ccoovveerr))
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While a lot crasser than the 1983
original, with (too) many pedophilia
and penis jokes (and full-frontal male
nudity), the new “Vacation” is proba-
bly appropriate for its audience — peo-
ple who were just kids when the
original came out, and now they are
middle aged and full of regrets as time
is ticking away. This older age group
won’t mind the potty (literally) humor.

The new “Vacation” is now in
Redbox kiosks, while the original “Va-
cation” series has been playing regu-
larly on standard cable TV of late.

While this, unlike the original,
won’t be a movie the whole family can
comfortably watch together, the par-
ents in this one — Ed Helms (“The
Hangover”) and Christina Applegate
— do fit the roles well, and the kids are

relatable, too. Helms is playing an
older Rusty Griswold, and, in a mo-
ment of midlife ennui, he decides to
try something different. But it’s also
something the same — make a road
trip to Wally World in a wacky car.

Of course, much mayhem ensues
across the country. 

The jokes are mostly well set up,
tight, and often shocking. Now, if
some of the crassness of this film were
replaced with some of the charm of
the original movie (Helms is no Chevy
Chase), this could be a title that tran-
scends just a box office grab and be-
comes a TV classic, too, but, for what
it is, it’s worth the price of a rental if
everyone is an adult or at least almost
an adult.

But that’s where the new “Vaca-

tion” may have missed its mark. Such
a road trip is supposed to be a bond-
ing experience for a family, but this is
not a movie that does that. Instead of
bringing the family together, if viewed
all together, it would make everyone
feel awkward.

There also are plot holes in this.
Not that we expect “Vacation” to be
accurate, but, for example, at one
point all of their money is stolen, but
then throughout the rest of the movie
they are still buying things. Also, their
visit to Rusty’s sister Audrey in Texas
also abruptly ends without much clo-
sure. It didn’t match the original
movie gang’s visit to Cousin Eddie.

Still, for those older — perhaps
midlife and a bit jaded, like this re-
viewer, or a young adult who likes his
or her comedy raw — there is a lot to
relate to in this bigger budget re-visit.

Just don’t watch it with the kids.
It’s a movie about a
family that is not a
family movie.

RRaannkkiinngg  tthhee
““VVaaccaattiioonnss””

If one were to
count this new
movie in with the

original four, this would rank second

to last. I’m not a big fan of “European
Vacation” (1985), which has the weak-
est Rusty/Audrey sibling tandem and
has humor that doesn’t translate that
well to today. It’s mostly a play on “the
Ugly American” motif of the past cen-
tury, and has a subplot where mom
Ellen (Beverly
D’Angelo) acciden-
tally makes a
porno and Audrey
is lovesick, calling
home via expen-
sive long distance
and acting nau-
seous the whole
trip.

SSoo  WWhhaatt  IIss  NNoo..  11??
I think few would deny that the

original 1983 movie is the best of the
bunch, and not only paved the high-
way for more adventures, but also
spawned a whole genre of cross-coun-

try comedic
films. 

Everything
is perfect in
this movie.
Sure, there is
some racial
humor that no
longer would

be acceptable, but Clark Griswold
(Chase) himself is a buffoon
as he drives through a ghetto,
saying, “We can’t close our
eyes to the plight of the cities,”
as the family’s wood-paneled
station wagon is covertly re-
lieved of its hubcaps. Clark’s
goofiness makes the humor
acceptable.

In this one, we also get
the most bona fide Rusty,
played by Anthony Michael
Hall, who had a great career
in teen films in the 1980s,
most notably “The Breakfast
Club.”

Queue this up on your
DVR. Just do a “search”

RReeddbbooxx::  TThhee  nneeww  ‘‘VVaaccaattiioonn’’  iiss  ttoooo  ccrraassss
aanndd  nnoott  wwoorrtthhyy  ooff  tthhee  oorriiggiinnaall  sseerriieess

DDaarrrreenn  JJoohhnnssoonn
Campus News

TThhee  nneeww  ccaasstt

ccoonnttiinnuueedd  oonn  ppaaggee  2233TThhee  oorriiggiinnaall  ccaasstt..

AAnndd  rraannkkiinngg  tthhee
ffiivvee  ‘‘VVaaccaattiioonn’’
mmoovviieess,,  iinn  oorrddeerr..
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An early Christmas miracle took
place in early December, according to
President Barack Obama.

The miracle, the signing of a biparti-
san education bill, Every Student Suc-
ceeds, which rewrites the controversial
No Child Left Behind law enacted in
2002 under President George W. Bush.

After 10 years, this is the first time
that both parties came together to revise
the national education law, which gives
more power to the states instead of the
federal government.

“Today, I’m proud to sign a law
that’s going to make sure that every stu-
dent is prepared to succeed in the 21st
century,” Obama said.

No Child Left Behind was meant to
set higher standards and establish goals
to be measured through standardized
testing in public schools. It also required
tests for all students in select grade levels

and required students to take a statewide
standardized test annually for the school
to receive federal funding.

Obama said that, although the goals
of the law were written with good inten-
tions, it didn’t meet its ultimate goal, suc-
cess for children in the classroom.

“It didn’t always consider the spe-
cific needs of each community. It led to
too much testing during classroom time.
It often forced schools and school dis-
tricts into cookie-cutter reforms that did-
n’t always produce the kinds of results
that we wanted to see,” Obama said.

The president broke the new bill
into four categories. First, he said, the
law will focus on making sure all students
graduate and are prepared for college
and  careers and will require states to in-
vest in helping schools and students im-
prove, in addition to focusing on
lower-performing schools.

Second, he said, the bill will allow
states to work together to fix leftover ele-

ments of the past education law, espe-
cially the “one-size-fits-all approach.”

Third, the president said that the
new law “lays the foundation to expand
access to high-quality preschools” and
“creates incentives for innovative ap-
proaches to learning and for supporting
great teachers.”

Last, he said, the bill upholds the
the intent of the original Elementary and
Secondary Education Act signed by
President Lyndon B. Johnson in 1965.

“With this bill, we reaffirm that fun-
damental American ideal that every
child, regardless of race, income, back-
ground, the ZIP code where they live,
deserves the chance to make out of their
lives what they will,” Obama said.

“People did not agree on everything
at the outset, but they were willing to lis-
ten to each other in a civil, constructive
way and to work through these issues,
compromise where necessary, while still
keeping their eye on the ball,” Obama

said. He added that the new law comes
at a time where students are making
strides in their education.

In the 2012-2013 school year, the
nation’s high school graduation rate hit
81 percent, the highest since states
adopted a new common metric to calcu-
late graduation rates in 2010. The 2010-
2011 rate was 79 percent.

According to a report released in
November, the number of students
dropping out of high school went
down from a million in 2008 to
750,000 in 2012.
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NNoo  mmoorree  ‘‘nnoo  cchhiilldd  lleefftt  bbeehhiinndd’’

PPhhoottoo  bbyy  AAuutthhoorr..

AAmmaannddaa  GGuuiilllleenn
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to generalize a whole religion. “Peo-
ple have to do their own research.”

Becoming radicalized and a ter-
rorist is “impossible,” if one is to
truly follow Islam, he said. He had
not encountered the
word “jihad” until his
studies here, in doing re-
search for a term paper.

“I feel very sorry for
Muslims and other peo-
ple because of what
some terrorist groups
like ISIS have been
doing,” he said. “Their misrepresen-
tations of Islam and their barbarian
way of killing innocent people gives a
fear to the world and also attacks the
Muslim community in the world by

misrepresenting them.”
Eren believes that each person

can lead by example: “I’m the kind
of person who wants to give back;
who wants to make this a better

world,
by
being
edu-
cated.”

HHaaffssaa  TTaahhiirr,,  aaggee  2211
Hafsa was born in Pakistan and

has lived in countries all over the
world, including Indonesia, Malaysia
and Thailand. She moved to the US

with her father, mother and
three siblings two and a half
years ago, as her father now
works for the Pakistani em-
bassy. 

She is in LaGuardia’s in-
ternational studies program
with a concentration in pub-
lic administration. She hopes
to someday work in the
United Nations.

“My experience here
has been very great, and eye-
opening,” Hafsa said. “Be-
fore I came here, I was very
skeptical and afraid of com-
ing to America. … I thought

YYoouunngg,,  ggiifftteedd  aanndd  MMuusslliimm  ((ccoonntt..))

HHaaffssaa  TTaahhiirrccoonnttiinnuueedd  oonn  ppaaggee  2255

‘‘II  wwaanntt  ttoo  mmaakkee  tthhiiss
wwoorrlldd  bbeetttteerr  bbyy
bbeeiinngg  eedduuccaatteedd..’’
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A new semester is upon us and for
those of you who are just in the middle
of your first year of college, you have a
great opportunity ahead of you. At col-
lege, especially as a first-year student,
you can reinvent yourself to someone
you want to be instead of remaining
the person you were in high school
and a way to do that is with a make-
over — hair, make-up, and clothing.
From one young woman to others,
here are some tips and tricks I’ve
learned over my years at college.

CCoonnffiiddeennccee  iiss  kkeeyy
This is the most import tip I can

give you. Having confidence in your-
self is the most important aspect of cre-
ating a personal style, or keeping the
style you already have if you want to. If
you feel good about yourself, no mat-
ter what you’re wearing, your confi-
dence will shine through. I was once
told that a smile is the sexiest thing a
girl can wear, so let others see you
smile.

IItt’’ss  aallll  aabboouutt  tthhee  bbaassiiccss
Bras and panties that fit well, jeans

that aren’t too loose or too tight, basic
tops in solid colors, cardigans, black
slacks, black pencil skirts, a basic but-
ton-down blouse, black pumps,
ballet flats, and a nice bag never
go out of style. You can use these
basics to create a plethora of out-
fits to take you from class to work
to a night out.

AAdddd  aa  ssppllaasshh  ooff  ppeerrssoonnaalliittyy
Although the basics can take

you far, don’t be afraid to experiment
with your style or to buy things that are
trendy. Trends come and go and come
back again. As long as you love the
pieces you buy and everything fits
properly, then go for it. 

TTrryy  ssoommeetthhiinngg  vviinnttaaggee,,  oorr  vviinnttaaggee
iinnssppiirreedd

There is a philosophy of history
called the cyclical philosophy. People
to subscribe to this philosophy believe

that history repeats itself. Well, it is a
fact of life that fashion trends repeat
themselves. Since fashions repeat
themselves, there is always some style
from the past that has been made new
again — retro-1940s through 1960s
clothing is very popular, and fashions
from the 1980s and 1990s are coming
back again as well. So, why not take ad-
vantage of these facts and buy some-
thing vintage? Let’s be real here,
vintage clothing are generally used
clothing, so you will be buying hand-
me-downs. However, you’re not pay-
ing full-price for a newly manufactured
item. Also, when you purchase a vin-
tage piece, you’re getting something
that can’t be found at every chain store
by the hundreds — chances are, it’s a
one-of-a-kind item just for you. How-
ever, if you don’t feel comfortable with
buying something someone else has
worn but still want a vintage look, you
can go shopping online and find a ton
of cute vintage-inspired clothing items
from sites like www.modcloth.com and
www.pinupgirlclothing.com. I’ve gotten
a nice lace peplum top, a magenta-
pink mock wrap dress, two tee-shirts, a
pair of Rosie the Riveter socks, a globe
necklace, and an apple core necklace
all from Modcloth, and they all blend
well with the clothing I already owned.
Whatever you choose, just have fun

with it. 

AAcccceessssoorriieess  aarree  aa  ggiirrll’’ss  BBFFFF
No matter your style, accessories

can turn you from bland to glam. I like
quirky pieces that show my personal-
ity, hence the globe and apple core
necklaces I mentioned above (I’m
studying to become a social studies
teacher), and I made a couple pieces I
wear all the time as well — I have an

Eifel Tower neck-
lace I made from a
pendent that came
with a bottle of
perfume, and I
have a key neck-
lace I made out of
an old key I found
in my writing desk
after it was given to
me. Accessories
can be as simple as
a hair tie on your
wrist to a bold
statement neck-
lace. The key is to
show who you are,
or who you want
to be.

CChhaannggee  yyoouurr
hhaaiirr,,  cchhaannggee  yyoouurr
oouuttllooookk

Hair is the
most versatile
thing you have.
Sometimes, if you
change your hair-
style, you can
change your out-
look on life. Go to a salon where you
can get a style that’s unique for you
(cut, color, extensions, whatever) and
feel good about yourself to boot. Make

sure to properly maintain your
style for as long as you want that
style. If you’re not sure how to
do that, ask the stylist; he/she
gave you the style and knows
what your hair needs.

MMaakkee--uupp  ttoo  ccoonncceeaall  oorr  rree--
vveeaall

Until I got to college, until
earlier this year, I wasn’t a fan of make-
up. It was messy, it would smear, and it
made me break out … until I was told I
was using the wrong make-up for my
skin type. Now that I know what to
use, I don’t have any problems.

Firstly, you have to know what
your skin type is because that deter-
mines what kind of foundation to use.
If you have dry skin you should use
cream or liquid foundation, and if you

have oily skin then you should use
powder foundation. Opposites attract
— for example, if you have oily skin
and use cream or liquid foundation,
then it will smear and smudge and you
risk breaking out. The powder founda-
tion on oily skin will help to dry up the
oil. If you have dry skin and use pow-
der foundation, the powder will dry
out your skin even more but the cream
and liquid foundations will moisturize
your skin.

The hardest thing about make-up,
especially with foundations and cover-
ups, is finding the right shade. Founda-
tion and cover-up shades tend to be a
shade darker than they appear, so buy
a shade lighter than your actual skin
tone. 

Once you find what type of foun-
dation to use and what your shade is,
the fun begins. Playing with make-up
can be fun — especially when you ex-
periment with lip stick, stain, gloss,
eyeliner, and eye shadow. 

I don’t know about you, but one

TTiippss  aanndd  ttrriicckkss  ttoo  bbeesstt  pprreesseenntt  yyoouurrsseellff
MMaarriiee  FFrraannkkssoonn
Campus News

‘‘NNoo  mmaatttteerr  yyoouurr  ssttyyllee,,
aacccceessssoorriieess  ccaann  ttuurrnn  yyoouu
ffrroomm  bbllaanndd  ttoo  ggllaamm..’’

ccoonnttiinnuueedd  oonn  ppaaggee  2211
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The Supreme Court heard a case
in December that may change the
way universities tackle race as a crite-
ria for admitting students.

In the hearing, the court ques-
tioned the validity of using race in ad-
missions and whether it is still
necessary. This comes at a time when
black students at campuses across the
U.S. are fighting for equal rights.

In Fisher v. University of Texas,
Abigail Fisher argues that race should
not be used in the admissions
process. Fisher, who was rejected by
the university’s Austin campus in
2008, filed a lawsuit against the
school, saying she was rejected be-
cause she is white. She said she
would have been admitted if she were
not white.

This is the second time the
Supreme Court has heard her case.
The first time was in 2013, when it
decided in favor of the university.
The justices
asked a lower
court to re-
view the uni-
versity’s
admissions
process a sec-
ond time.

Now,
Fisher argued the university did not
show “compelling interest” in its
process to consider race in admis-
sions.

This case comes in the midst of a
national turmoil on university cam-
puses about racial discrimination. At
the University of Missouri, the presi-
dent and chancellor resigned after
student protests.

Sherrilyn Ifill, president and di-
rector-counsel of the NAACP Legal
Defense and Educational Fund,
spoke at a press conference after the
arguments. She said these race-based
measures are more important now
than they were before.

“In light of recent events, we
should be bringing students to inter-
act with each other to learn how to

disagree, even if they cannot agree,”
she said.

To get around race-based admis-
sions problems, Texas in the late
1990s created a system automatically
admitting to UT-Austin and other
public universities students who grad-
uated in the top 10 percent of their
class. But the school set aside 25 per-
cent of freshman slots for students
who were admitted using other
“holistic” factors, including race.

The justices asked if the students
who weren’t part of the Top Ten pro-
gram were admitted solely because of
race. They said this was important to
note because it tells  why the univer-
sity believed race was important to
consider.

“In other words, these students
would not have been admitted taking
into account leadership and family,
education and socioeconomic back-
ground and hardship and everything
else,” Justice Sonia Sotomayor said.

The university conducted a re-
view in 2002 to study the program’s

effects on diver-
sity. It found
that 52 percent
of classes of five
or more people
had no African-
American stu-
dents and 12

percent had no Hispanic students.
Justice Anthony M. Kennedy

asked why admitting minority stu-
dents through the Top Ten program
didn’t provide enough diversity.

“It’s kind of the assumption that
if a student, if a black student or a
Hispanic student is admitted as part
of the top 10 percent plan, it has to
be because that student didn’t have to
compete against very many whites
and Asians   in the high school class.
It’s a really pernicious stereotype,” he
said.

The current case reviews the
“holistic application review” that UT
uses when it is considering race. It
claims race is one of a “factor of a
factor of a factor” and is part of nu-
merous other considerations.

Justice Antonin Scalia posed a

question to the university’s lawyer
that resulted in backlash.

“There are   those who contend
that it does not benefit African  Amer-
icans to   get them into the University
of Texas, where they do not do well,
as opposed to having them go to a
less-advanced school, a less,    a
slower- track school, where they do
well,” he said.

After the hearing, Al Sharpton, a
Baptist minister and civil rights ac-
tivist, spoke at a press conference
outside the court.

“To suggest that blacks do better
at schools that are not as fast as UT –
I didn’t know if I was at the United
States Supreme Court or a Donald
Trump rally,” he said.

Fisher continues to challenge the
system, although she graduated from
Louisiana State University and works
in finance. In the previous case, UT
argued she would not have been ad-
mitted even if race had not been a
factor.

The case is part of a long string
of cases about race and education.
Starting with Brown v. Board of Edu-
cation in 1954, cases have tried to es-
tablish that integration of minority
groups in schools is essential to diver-
sity and the education of future gen-
erations.

In 2003, in Grutter v. Bollinger,

the Supreme Court established that
universities are able to use race as a
consideration when they have a
“compelling interest” in diversity.
They must also have “strict scrutiny”
and regular review of their process.

An article published by the Indi-
ana Law Journal analyzed the ab-
sence of affirmative action plans in
schools. It found that using grades
and test scores alone is not enough to
ensure a diverse student body. The
article found that 43 percent of stu-
dents in schools without affirmative
actions felt racism on campus.

The university had overwhelming
support for its argument, with 68
friend-of-the-court briefs submitted,
including one by Solicitor General
Donald Verrilli, who spoke briefly in
the hearing that was extended from
the normal hour allotted to cases to
90 minutes. Fisher was supported by
14 friend-of-the-court briefs. Edward
Blum, director of the Project on Fair
Representation, helped to organize
the case.

Justice Elena Kagan recused her-
self from the case because she
worked on it when she was solicitor
general. The court is expected to rule
on the case by summer.

AAffffiirrmmaattiivvee  aaccttiioonn  ccaassee  hheeaarrdd  aass  ccaammppuusseess  ssccrraammbbllee

‘‘5522  ppeerrcceenntt  ooff
ccllaasssseess  hhaadd  nnoo

AAffrriiccaann--AAmmeerriiccaannss..’’

JJeessssiiccaa  PPeerreeddaa  
Scripps Howard Foundation Wire

AAbbiiggaaiill  FFiisshheerr  aanndd  EEddwwaarrdd
BBlluumm.. PPhhoottoo  bbyy  aauutthhoorr..
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I am an Avon Representative at MCC Lowell and look-
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9 to 5 by Harley Schwadron

FFrreeee  CCllaassssiiffiieeddss



On Monday, December 7, 2015
Jefferson Campus Care, located on
the Jefferson Community College
campus, donated 86 pairs of pajamas
to the Children’s Home of Jefferson
County. 

Pajamas, collected during Cam-
pus Care’s 3rd Annual Great Bed-
time Pajama Drive, were distributed
to foster children in Jefferson and St.
Lawrence counties during their holi-
day parties.

“This is our third year collecting
pajamas and we exceeded our goal,”
says Roxy J. Silsby, director of Jeffer-

son Campus Care. “The staff and I
at Jefferson Campus Care are strong
advocates for all families in our area
and this is one more way that we can
reach out to children.”

Jefferson Campus Care serves
children ranging in age 21 months
up to 5 years. Accredited by the Na-
tional Association for the Education
of Young Children, Campus Care
provides a safe, enriching environ-
ment where children can grow and
develop.
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PPaajjaammaa  ddrriivvee  aatt  JJCCCC

PPrreesseenntt  yyoouurrsseellff  ((ccoonntt..))
thing I absolutely hate is when my lip
sticks and stains don’t last as long as I
want them to (I hate having to reapply
after only a few minutes). This tip
from Tanesha Awasthi’s blog, girlwith-
curves.com, has rescued me from hav-
ing to apply and reapply and reapply
and reapply, and this will help you
too. The first step is to apply con-
cealer or foundation to your lips with
a finger or a brush. Step two is to line
your lips with a lip liner to prevent the
lip stick or
lip stain
from
bleeding.
Step three
is to apply
the lip stick
or stain,
blot, and
reapply the lip stick or stain. Remem-
ber though, if you’re going to wear a
bold lip color (like fire engine red or
bubble gum pink) to keep the rest of
the look neutral. You want to stand
out without looking like a clown. 

Eye shadow is fun to play with
and there are a ton of tips and tricks
for this alone, but it all depends on
your eye color. For those of you like
me who have brown eyes, quartz pur-
ple, gold, blues, and greens makes our
eyes pop. If you want a neutral look,
use neutral shadows similar to your lid
color but not the same — those up
close to you should be able to tell that
you’re wearing eye shadow without it
being noticeable from far away (note:
neutral looks will be the same regard-
less of eye color). If you have blue
eyes, purple, brown, gold, and green
shadows make your eyes pop. If you
have green eyes, brown, blue, and
gold will make your eyes pop. If you
have hazel eyes, brown, gold, and
greens will make your eyes pop. If you
have gray or black eyes, you can wear
any shadow color. Basically, the key
here is wear shadow colors that are
not the same color as your eyes in
order to make your eyes stand out.
Regardless of eye color, for a night out
on the town with friends, I would sug-
gest a smoky eye in shades of gray and
black with black eye liner, but remem-

ber to keep a neutral lip color.
You can also experiment with

eyeliner. Eyeliner can be basic black
or brown, but you can get various col-
ors as well. I usually wear basic black
or brown, but I also experiment with
other colors. With my brown eyes, I
sometimes wear purple or green eye-
liner as well. I like to do a classic retro
cat eye when I have to be dressed up
and wear make-up. Otherwise, eye-
liner is really personal preference.

Make-
up should
be fun. Ex-
periment to
find out
what you
like, what
you don’t,
what looks

good on you, and what doesn’t look
good. Most of all, have fun!

WWaasshh  yyoouurr  ffaaccee  ttwwiiccee  aa  ddaayy
If you’re going to be wearing

make-up every day, make sure to wash
it off before you go to bed and after
you get up in the morning. If you wear
your make-up for too long and sleep
in it at night, you risk breaking out;
and if you go to sleep in your make-
up, then oils and chemicals from the
make-up are all over your pillow
case(s) and maybe even your sheets
and blankets. Make sure you have a
good make-up remover to take off the
make-up and use a cleanser to wash
your face before bed. Washing your
face in the morning will help whisk
away some of the oils from the day be-
fore and give you a fresh canvas to
work with while applying your make-
up for the day. 

These were some tips and tricks I
have learned through my years at col-
lege so far, and I hope you find some
of these, or all of these, helpful in
your daily life as a college student and
beyond, and I wish every one of you
good luck on this crazy adventure you
have all started. Just remember, as
fashion stylist Stacy London said,
“There is no such thing as personal
style without self-acceptance.”

‘‘EEyyee  sshhaaddooww  iiss  ffuunn  ttoo
ppllaayy  wwiitthh  aanndd  tthheerree  aarree
aa  ttoonn  ooff  ttiippss  aanndd  ttrriicckkss..’’

MMVVCCCC  ssttuuddeennttss  ggiivvee
On Friday, Dec. 11, MVCC’s

Student Congress hosted the Hawks
Against Hardship charity event,
which provided a festive holiday din-
ner for approximately 200 people
from the community. The students
used some of the proceeds from Oc-
tober’s Nick Jonas concert to put on
the dinner, then accepted donations
from the MVCC community to pro-
vide gift bags to all of the attendees.
The bags were filled with blankets,
first aid kits, and hygiene products
that were then given to the guests.

Student Congress also will do-
nate $1,000 each to the seven differ-
ent organizations that helped bring
attendees to the dinner, including
the Rescue Mission of Utica, Thea
Bowman House, Veterans Outreach
Center, the Salvation Army, St.

Joseph’s, Hope House, and Care
Net. Aside from several Sodexo pro-
fessionals, the dinner was staffed en-
tirely by student volunteers, who set
the tables, served the food, and pro-
vided entertainment with the MVCC
Drama Club and Pulse dance group.
Santa Claus even made an appear-
ance, which made the night even
more special for the children who
came to the dinner.

“We wanted to do something for
the city that has done so much for
us,” said Erich Luther, MVCC Stu-
dent Congress president. “So we
reached out to local organizations to
invite those who could use a nice
meal and a reminder this holiday
season that their community cares
about them, and that the students of
MVCC care about them.”



ing for fellow students to become Avon Representa-
tives. Contact Carol at 508-631-2384 or
scalise728@gmail.com. 
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FFrreeee  CCllaassssiiffiieeddss



NYDesigns, an
incubator, co-work-
ing and fabrication
space for design and
hardware tech start-
ups located at La-
Guardia Community
College, kicked-off a
yearlong series of
events celebrating
the 10-year anniversary of the launch
of NYDesigns’ incubator and fabrica-
tion space, at an event on Friday.
Since its inception, NYDesigns has
served over 9,000 clients, 82 of them
incubator residents, and has assisted
clients in acquiring over $23.6 million
in contracts and over $17.7 million in
equity capital.

NYDesigns IO+ aims to build a
community of makers in hardware
tech and design, while fostering mean-
ingful exchange around the art of
making. Upcoming NYDesigns IO+
events include the opening of the up-
graded NYDesigns FabLab in 2016.

The Dec. 11 kick-off event, I
Make:______, celebrated the creative
makers in the neighborhood —from
the arts, design, tech, film, TV, food
and fashion — through open studios,
presentations and a digital exhibit
crowdsourced from the audience.

The event featured keynote ad-
dresses from leaders in the design and
hardware tech communities: Jessica
Singleton, Chief Digital Officer for
the City of New York, and Despina
Papadopoulos, design strategist, sys-
tems thinker, and educator. Highlight-
ing trends within the design-tech
industry, NYDesigns’ residents and
Fellows gave presentations about their
work. The event was hosted at NY-
Designs’ incubator space on the La-
Guardia Community College campus.

“The tech ecosystem in New
York City is thriving, and LaGuardia
Community College plays an impor-
tant role, from tech education and job
training, to being a prime space for

designers and makers of all back-
grounds,” said Gail O. Mellow, Presi-
dent of LaGuardia. “NYDesigns is
poised to be a main player on this
evolving scene, joining together mak-
ers and entrepreneurs to think, plan
and create collaboratively. The poten-
tial for new and game-changing tech-
nology and work is endless.”    

“NYDesigns at LaGuardia Com-
munity College has a long history of
connecting enterprising hardware and
technology companies to great men-
tors, resources, events and advisors
who share in their passion to grow
New York City’s thriving tech ecosys-
tem,” said NYC Chief Digital Officer
Jessica Singleton. “Making and new
models of manufacturing have swept
across all five boroughs, and with
quality companies and jobs on the
rise, this key sector is inspiring entre-
preneurs, creating more opportunities
for New Yorkers, and generating ac-
tivity that benefits the City. We cele-
brate 10 years of NYDesigns building
and fostering meaningful connections
around the art of making.”

“I am thrilled to be part NYDe-
signs’ I Make:______. As a maker,
entrepreneur and educator, I know
how important it is to have access not
only to resources, but also to a sup-
portive and mentoring community,”
said Papadopoulos, a professor at
NYU’s Interactive Telecommunica-
tions Program. “NYDesigns fills a
unique space in the city’s maker com-
munity and supports one of New
York’s most valuable resources:
young, driven designers and makers
and their vision.”
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QQCCCC’’ss  NNYYDDeessiiggnnss
cceelleebbrraatteess  1100tthh  yyeeaarr

NNeeww  ttoo  yyoouu!!  ((ccoonntt..))
under “National Lampoon” on your
cable box and it should appear.

WWhhaatt’’ss  NNoo..  22??
Here is where the real debate

lies. Like debating “Rocky” movies
after the original, there is no right an-
swer (though, clearly, “Rocky II” is
the best of the rest, in my mind).

The two films yet to be men-
tioned in this article are “Christmas
Vacation” (1989) and “Vegas Vaca-
tion” (1997).

Both of these have gained steam
over the decades and have built audi-
ences. Initially, critics were so-so
about the two. Neither was a block-
buster.

Now, “Christmas Vaca-
tion” makes some top 10
Christmas movie lists, but is
that because it’s so good or
that most Christmas movies
are overrated to begin with?

In “Christmas Vacation,”
we still get a relatively young
Clark, and we get the best Au-
drey portrayal – played by Juliet
Lewis, who also has had a stellar ca-
reer (“Natural Born Killers” was
made not long after this film).

While there is no actual “vaca-
tion,” all the Griswold relatives visit,
including Cousin Eddie (Randy
Quaid, who we learned in recent
years, may really be crazy). An annoy-
ing yuppie neighbor is played by Julia
Louis-Dreyfus, even. (She is an ac-
tress who has looked about the same
her whole career.)

While this is an excellent “Vaca-
tion,” though, I must say that “Vegas
Vacation” gets the nod for me as the

better film.
First, it captures the middle-class

Vegas experience. Every other movie
set in Vegas is either about big win-
ners or horrible losers. 

They stay at a reasonable hotel,
get caught up in the euphoria of the
slots, go to buffets. Rusty gets into typ-
ical mayhem for an underage teen vis-
iting there. An innocent Audrey
meets up with her stripper cousin
who lives there.

Cousin Eddie, who lives out in
the Nevada desert, is at his best, and
while Clark experiences Vegas from
an average tourist’s perspective, when
his money runs out, Eddie shows him
how the locals navigate Sin City.

It is directed by Stephen
Kessler, who made the funny and in-
teresting documentary, now on Net-
flix, “Paul Williams: Still Alive,” and
in it, narrates that he was really dis-
appointed that “Vegas Vacation” was
a critical bomb. He’s right. It de-
serves better.

For most families who have been
to Vegas, “Vegas Vacation” captures
well the experience. It rings true.

Darren Johnson has been writing
reviews for “It’s New to You!” since
2010. Find more on Nu2u.info.

‘‘CCoouussiinn  EEddddiiee  sshhoowwss
hhooww  tthhee  llooccaallss
nnaavviiggaattee  SSiinn  CCiittyy..’’

‘‘VVeeggaass  VVaaccaattiioonn’’
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Take a glass of water and pour it
out. This is the sound that Mary Anne
Trasciatti heard for hours during and
after her hometown of Long Beach,
N.Y., was hit by Hurricane Sandy in
2012. She said water and raw sewage
poured in through doors, the chimney
and the electrical outlets.

“I had this terrifying feeling that I
couldn’t save my children. So we went
to the top of the stairs and clung onto
each other hoping that, as high as it
went, it wouldn’t come to the top of the
stairs. And it didn’t,” she said.

Her family was part of the 90 per-
cent that did not evacuate until after the
storm hit. What she didn’t expect at
that terrifying moment was that it would
inspire research that could someday
save others.

After being displaced for more
than a month, Trasciatti’s family came
back to rebuild their house from the
ground up with the help of friends and
family. She noticed that all these strong
men were helping neighbors rebuild
and medical professionals were nursing
people back to health. Trasciatti, an as-
sociate professor in the Department of
Rhetoric at Hofstra University, won-
dered what she do in the face of a natu-
ral disaster. She decided to create an
archive of stories of those affected by
the storm.

Trasciatti’s documentation became
part of the Coastal Storm Awareness
Program, 10 projects to find out how
communication affects responses to
storm warnings in an effort to minimize
deaths and injuries. The projects are
part of collective research funded by
the National Oceanic Atmospheric Ad-
ministration after the devastation Hur-
ricane Sandy left behind.

This research was especially im-
portant to Trasiciatti because she lived
it. She set a camera on a tripod and put
up fliers. The results were overwhelm-
ing.

“I understand that narrative pro-
vides a really important framework for
making sense of experience and can be
very cathartic to tell your story,” she

said. “But sometimes it was more
harmful than helpful.”

As some people told their stories,
they experienced their trauma over
again, and it would remind her of what
she had been through.

Her mother was diagnosed with
Stage 4 cancer when they were rebuild-
ing the house.

“For me it was rebuilding the
house, nursing a dying woman, and that
is the experience of a lot of people,”
she said. “The storm happens. It de-
stroys your house, and the rest of life
goes on.”

There were plenty of stories that
made her tear up, but one story about a
woman who lost her bra put it in per-
spective for her in a lighthearted way.

“That was the thing she missed the
most, because she is very well en-
dowed, and the bra fit her really, really
well. She is never going to have a bra
that fits her like that ever again. I totally
get that! It’s this tiny, little thing, but it is
powerful,” Trasciatti said.

Trasciatti’s videos were used to
track how people reacted when they
heard about the storm – how they re-
ceived information and used it to make
decisions about whether to evacuate.

She worked with two other princi-
pal researchers at Hofstra, Elisabeth
Ploran, an assistant professor in the
Department of Psychology, and E.
Christa Farmer, an assistant professor
in the Department of Geology, Envi-
ronment and Sustainability. They sifted
through 152 interviews to count spe-
cific words used to indicate the deci-
sions.

Half said family members or
friends had an influence on their deci-
sion about whether to evacuate.
Thirty-nine percent mentioned a media
source, and 8 percent mentioned spe-
cific authority figures. Even with all the
warnings about Sandy, only 33 percent
of people who were advised to evacuate
before the storm hit did so.

People often left when utilities
failed. When the researchers asked
how the residents would respond if
they knew they wouldn’t have power,
that was more persuasive. Researchers
also found that experience was a big

factor in evaluating the
severity of the storm.

“Many people had in-
dicated that they had evac-
uated for Hurricane Irene,
and Hurricane Irene wasn’t
really that bad of a storm,
so they decided they didn’t
need to evacuate for
Sandy,” Ploran said. “So if
I evacuate for a storm and
it is not that bad, then I am
not going to evacuate the
next time. But then, if that
storm is horrible, then I
will evacuate the next time.
So it is kind of creating a
back and forth, back and
forth rather than creating a
consistent pattern of evacu-
ating.”

Gina Eosco, a former graduate stu-
dent at Cornell University, worked on a
coastal storm project on the visual as-
pect of communication that produced
similar findings. She said the results
have to do with cognitive shortcuts
called heuristics, when humans tend to
recall past experiences as a frame of
reference for the next experience.

“There was this frame of reference
that was sort of, ‘If my house survived
that storm, then it will survive this
one,’” she said. “That is an inference
that you have to be very careful to
make, because a lot has changed geo-
graphically.

“I don’t think we always know
when to use them and when not to, but
we do know that coastal residents are
using them.”

Eosco’s research focused mostly
on visual messages. Evacuation maps
don’t help residents clearly interpret
the gravity of what is going to happen,
but a picture of a flooded building
does. Eosco wants to find a way to
replicate what the predicted damage of
the storm will be.

Both Eosco and Trasciatti’s re-
search groups found that no matter
what residents’ past experiences were
or how the message was delivered,
some people would not leave. Eosco
described their attitudes as playing with
“weather for sport.” They have a spe-

cial attachment to the sea and believe
they can make it through, she said.

Jennifer Marlon, an assistant re-
search scientist in the School of
Forestry and Environmental Studies at
Yale University, identified this group as
“diehards,” which made up 22 percent
of coastal residents in Connecticut.
This group percent fell on one extreme
end of a spectrum of five different
groups and the likelihood they would
evacuate. She called the  next group
“reluctants” – making up 27 percent –
which is the largest on the spectrum.
They will evacuate only if ordered to
do so by  police or firefighters. At the
opposite end of the spectrum are the
“first out,” who tend to be younger and
are always eager to leave when they
hear there is a storm coming.

While their research is prelimi-
nary, these social and physical scientists
plan to use it to try to save lives the
next time a storm is predicted to hit
land.

“People don’t just automatically
understand a forecast,” Marlon said.
“You can’t just assume that everyone
can visualize the impacts and under-
stand when somebody says we may
have power outages. We don’t neces-
sarily translate that into our refrigerator
won’t work, toilets and showers won’t
work. People bring very different levels
and awareness to the table and they
have very different abilities and re-
sources for preparing.”

SSoocciiaall  sscciieenncceess  hheellppeedd  dduurriinngg  ssttoorrmm  SSaannddyy

FFiillee  pphhoottoo,,  22001122

MMaarreenn  MMaacchhlleess
Scripps Howard Foundation Wire
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there would be bullying, but I’ve
found a very diverse people here;
they are accepting and fun-loving.”

She was accepted into La-
Guardia’s Luce Heritage Language
Scholars Program, which is dedi-
cated to nurturing the inherent lan-
guage abilities of first- and
second-generation immigrants and
positioning these students for careers
that leverage such skills. Students
who earn a Luce Heritage Language
Scholarship receive full tuition cover-
age for two years and/or a monthly
stipend. She
also teaches
new LCC
students in
the college’s
ePortfolio
program,
helping
them with
study, career and life skills.

Hafsa wears a traditional head
scarf and sometimes gets “weird”
questions about her heritage, but they
aren’t mean-spirited, just inquisitive.
“They ask me if I wear it at home, as
well,” she laughed.

But she knows that many people
have pre-conceived notions before
meeting her. “The media really im-
pacts people’s ways of thinking and
has a powerful impact on people’s re-
action [to Muslims],” she said. “I
hear negative media reports, and it
even makes me feel scared. I feel
guilty for no reason.”

But she finds that LaGuardia is a
safe haven. “The college is a great en-
vironment. There is no judgment
there.”

Hafsa is a part of LaGuardia’s

Muslim Student Association. The
larger MSA group also meets at other
CUNY schools and hosts cultural
events.

She said that non-Muslims may
have misconceptions about what hap-
pens in mosques. “They are open,

friendly environments. People go
there five times a day for prayer.
They are not political.”

She worries that the media may
focus on an extreme element of peo-
ple who claim to be Muslim, and
characterizes the whole faith based
on these extremists.

“They are a tiny minority of
Islam and their actions are related to
political intent and power and what is
happening in Syria and Iraq,” she
said. 

Like Eren, Hafsa believes she
can lead by example and
dispel cultural generaliza-
tions.

“Because I cover my-
self with a scarf, people
think I have a very differ-
ent lifestyle than them …
because of the way I look,”
she said. “I have a job and

deal with lots of people on a daily

basis. People at first seem afraid to
speak to me. I try to make them com-
fortable, and invite any odd ques-
tions.”

She said that people sometimes
make false assumptions that her faith
has harems, for example.

“My cover [scarf] is about mod-
esty,” she said. “Muslim women fol-
low a rule of chastity.”

If someone tries to talk of Mus-
lim terrorism, “I tell them I am as un-
aware of those activities as you are. …

“If people are violent by nature,
their interpretation of religion will be
violent. It is a psychological issue, not
a religious one. The Quran is clear,
‘If any one killed a person, it would
be as if he killed the whole of
mankind.’

“But one doesn’t have to be
Muslim to be able to differentiate be-
tween right and wrong.”

TToo  bbee  yyoouunngg,,  ggiifftteedd  aanndd  MMuusslliimm  ((ccoonntt..))

‘‘II  hheeaarr  nneeggaattiivvee  mmeeddiiaa  rreeppoorrttss,,
aanndd  iitt  eevveenn  mmaakkeess  mmee  ffeeeell  ssccaarreedd..
II  ffeeeell  gguuiillttyy  ffoorr  nnoo  rreeaassoonn..’’
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An excellent report on the scams
perpetrated by for-profit colleges was
recently on CBS’s Sunday morning
show “Full Measure with Sharyl At-
tkisson.” You can find the full 23-
minute feature on YouTube (Type
“Full Measure Episode 5” in the search
field.)

Along with publishing Campus
News, I was the full-time marketer and
accreditation officer at a legitimate,
public college up until recently, so this
piece really caught my interest.

The show took the tact that this is
a taxpayer issue – “About 300,000 vets
get up to $21K a year in G.I. Bill
money. In all, 1800 colleges - many of
them for-profits - have received more
than $20 billion G.I. Bill tax dollars,”
Attkisson narrates.

“It’s a story told by thousands of
vets who attended for-profit colleges
where students are more likely to drop
out, default on their loans, or graduate
in dire debt without a useful degree. Of
eight for-profits that get the most GI
bill funds, seven have been targets of
inquiries for possible violations includ-
ing deceptive or misleading recruiting.
Together, they received nearly a billion
($939,086,610 million) tax dollars over
two school years,” she continues.

The seven worst violators are
sponsored by: Career Education Cor-
poration, Corinthian Colleges, Inc.,
DeVry University, EDMC,
Apollo Education Group, Ka-
plan University and ITT Tech,
according to a US Government
Accountability Office Report on
deceptive marketing that At-
tkisson cited. Of course, there
are other bad eggs in the for-
profit educational world. Also, occa-
sionally, a non-profit college may come
under fire from accreditors.

But the biggest red flags usually are
with the for-profits.

This isn’t just an issue with the GI
Bill. It’s also an issue with students tak-
ing out loans that they will never be
able to repay – because they don’t get a

proper credential and training to get a
decent job at these schools. Defaulted
loans also are a taxpayer issue. As
well, it’s also an obvious human issue
when people are tricked into wasting
their time, and screwing up their
credit scores.

Why does this happen? Attkisson
suggested: “Since 2010, for-profit col-
leges have poured nearly $10 million
into campaign contributions and spent
$41 million on lobbying, according to
the Center for Responsive Politics.”

So how can you tell if the college
recruiting you may be potentially
shady?

Here are the tell-tale signs of a
college you probably should not at-
tend:

AAccccrreeddiittaattiioonn
First and foremost, you should

make sure that the college is regionally
accredited. It should state this clearly
on the college’s web site. There are lots
of bogus national accreditations. The
only one that matters in New
York/New Jersey down to Washington,
D.C., is the Middle States Commission
on Higher Education. In New England,
the legitimate accreditation body is The
New England Association of Schools
and Colleges.

Now, regional accreditation bodies
do endorse some for-profit colleges, so
you may want to check the accreditor
web sites to see if these schools are on
“warning” or not. The shadiest for-

profit colleges won’t even bother trying
to fool the regional bodies, by applying
for proper accreditation, for fear of
being “found out.”

MMaarrkkeettiinngg
For-profit colleges generally satu-

rate the cable TV airwaves and also
love to use web-ads with trackers. It is

their style of advertising.
One for-profit college called me at

one point, thinking of putting an ad in
Campus News. But this college admin-
istrator was much different than the
ones I usually deal with. He wanted to
know all about “ROI” (Return on In-
vestment). He only wanted to buy one
ad. (Campus News does not accept ad-
vertising from for-profit colleges or
trade schools that are not regionally ac-
credited.)

Legitimate colleges think more
long-term – they advertise in a style
called “branding.” They know they
need to build trust, slowly, over time, to
convey that they are stable. You will
join a proud tradition of past and future
alumni by attending a good college.
Ads for trustworthy four-year colleges

will have well-written,
personable copy,
photos of real stu-
dents, and be in
trusted venues –
often in print publi-
cations or their re-
lated web sites. 

Shady for-profit colleges are about
right now. They know they may not be
around in the future, or the laws may
change regarding how they can use the
student loan system, so they are trying
to make hay. 

Such shady colleges generally use
models in their ads, as opposed to real
students. The shady college web sites

usually have heavy-handed marketing
aspects – even “live chat” popups – but
there is little on their sites about actual
student life. They advertise during day-
time TV, after midnight or on high-
numbered channels. They may also
buy bus/transit ads, and lots of annoy-
ing Internet ads.

A real college web site will have
links to the student newspaper, athletic
teams, code of conduct, the menu for
the cafeteria, a photo gallery of various
campus events, etc., etc. It will be a liv-
ing, breathing, very large entity. The
for-profit college web site will be shal-
low and just feel “fake.”

Other oddities: Strayer University
has ads in partnership with comedian
Steve Harvey. University of Phoenix
bought the naming rights to an NFL
stadium – but they don’t have a football
team.

The much better route, if you want
to use GI Bill money/federal loans
and/or just keep working while earning
your degree, is to just go to a commu-
nity college and/or established univer-
sity. Most have night/weekend/online
courses, just like the for-profit colleges
– but the credits are REAL. 

Good colleges might not be as
forceful at marketing themselves, but,
usually, subtlety in advertising means
that the college isn’t desperate – you
need them more than they need you.
That’s a good thing to note.

SSttaayy  aawwaayy  ffrroomm  sshhaaddyy  ffoorr--pprrooffiitt  ccoolllleeggeess

AA  ffeeddeerraall  rreeppoorrtt..

YYoouu  ccaann  tteellll  iiff  aa  ccoolllleeggee  iiss
lleeggiittiimmaattee  bbyy  iittss  aaccccrreeddiittaattiioonn

aanndd  mmaarrkkeettiinngg  ssttyyllee..

DDaarrrreenn  JJoohhnnssoonn
Campus News



Club Teams and intramural sports
are growing and thriving at Berkshire
Community College (BCC) after being
dormant for more than a decade. BCC
today unveiled a new Falcons logo to be
used for future promotions and market-
ing of the institution’s athletics program.

The event, attended by members
of the BCC community including stu-
dents, faculty and staff, members of the
College’s Club and Intramural Teams,
correlates with the start of the Falcons
Club Basketball Team’s third season.

“Sports at BCC has been success-
ful in recent years for many reasons.
Our students have the flexibility to at-
tend practices when they are able and
games are never during times that
classes are held. We know that stu-
dents who are actively engaged in Col-
lege beyond the classroom tend to stay
in school. They have a built-in support
system and a sense of community. The
comradery and pride amongst our

players, their dedication to both their
studies and their teams have been re-
markable,” said BCC President Ellen
Kennedy.

The falcon has been BCC’s mascot
since the 60’s and was inspired by the
Peregrine Falcon –considered by many
cultures to be a symbol of power. Pere-
grine Falcons are the fastest animal on
earth, clocking up to 200 miles per
hour. They average a wing span of ap-
proximately four-feet and measure ap-
proximately two-feet from nose to tail.

The new logo was created by BCC
Graphic Designer and 2003 alumnus,
Erin Murphy. Speed was the main
concept driving the visual direction of
the logo design, which features the offi-
cial brand colors of BCC.

After researching hundreds of
photos of falcons in the wild, Murphy
opted to create the logo focusing on
the side view – stylizing the illustration
and font to create sense of motion.

The logo will be used on all of the
team jerseys and the BCC bookstore
will also carry items such as hoodies
and T-shirts with the mark.

A Campus News poll on its web
site, cccn.us, asked readers if they
liked the new logo. Sixty-two people
responded with 57 (92 percent) saying
they love it, four people were “neutral”
(6 percent) and one person said that
he/she did not like it.

“It was clear to me when I started

working at BCC that there were many
students interested in playing sports.
We’ve got some strong, talented play-
ers and it’s been thrilling to see their
dedication and growth. The creation
of the Falcons logo is just another
step forward for our athletics pro-
gram. We want to show current and
prospective students that sports teams
at BCC are here to stay,” said Lauren
Pellegrino, BCC’s Director of Recre-
ational Services.

BBeerrkksshhiirree  CCCC’’ss  nneeww  ssppoorrttss  llooggoo  aa  hhiitt
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Further work on Geneseo’s new
eGarden is underway, with Dan
DeZarn, director of the Office of Sus-
tainability, expressing his delight in
seeing its evolution thus far. The gar-
den is a one-acre, off-grid education
and research facility on the west side
of campus that focuses on renewable
energy, organic agriculture and sus-
tainable organic waste management.

“It’s all been a steady progression
of the initial vision,” said DeZarn.
“I’m really excited to see students be
actually able to engage in it.”

DeZarn explained that one of the
major developments was the installa-
tion of solar panels through the com-
bined efforts of Stephen
Padalino––Distinguished Teaching
professor of physics––members of
Geneseo’s Facilities department and a
number of students. In addition, a
temporary equipment shelter has
been constructed, plans for the main
barn are in the final stages and a sup-
port pole for the wind turbine was put
in place.

DeZarn emphasized the specific
uniqueness of the wind turbine, not-
ing that it “is going to be  raised and
lowered periodically so that students
working on research projects can ac-
tually get their hands on the turbine
and make modifications if they need
to.” He also noted that there are plans
underway for the development of an
organic garden next summer spon-
sored by the school and Campus Aux-
iliary Services.

The level of student involvement
is perhaps one of the most notewor-
thy features of the project, with 12 in-
dividuals deeply entrenched in both
the research and implementation
process. The group consists of seniors
Brandon Mark, Amy Walters, Jen-
nifer Lomaki, Eleanor Trelstad,
Zachary Hallenbeck, Ariana
Sabzeghabae; also involved are jun-
iors David Chin, Cara Gannett, Scott
May, Jorden Griffin and Jasmine
Beloy and Mary Keenan ’15.

The students are spread across

five “departments” based on their
area of work: eGarden club electric
car, solar collector air heater, Ar-
duino data collection and telemetry
system, photo voltaic solar collector
and micro-algae pond farming to
produce biofuels.

Mark noted that he has been in-
volved in the eGarden project since
his freshman year, helping to “deter-
mine what the eGarden needed and
helped order nearly all the compo-
nents that are currently in place.”
Mark and Hallenbeck are working
together on the electric car project.

Despite the concentration of sci-
ence majors involved in the project,
Mark stressed that the project wel-
comes any and all majors––the
eGarden is meant to benefit the
community as a whole.

“It [the eGarden] is essentially a
tool to educate people from all back-
grounds of study, not just the sci-
ences, on the effectiveness of
alternative energy sources,” said
Mark.

Working with Sabzeghabae, Gan-
nett’s role in the project is “creating
solar heat collectors, one of which we
filled with soda cans to be used as the
material to absorb heat from the sun.”

Gannett reit-
erated Mark’s
sentiment that in
addition to pro-
viding hands-on
experience to in-
terested students,
the eGarden is ul-
timately meant to
educate and in-
spire the Geneseo population.

“The project is all done with ma-
terials that are affordable and accessi-
ble, so the project is one that could be
easily recreated by anyone with access
to the right tools and with desire to re-
duce their impact on nonrenewable
energy sources,” said Gannett.

Beloy and Griffen are working
not with metal tools, but with live or-
ganisms. “Our research in the eGar-
den is, basically, to grow as many
algae as we can and then try to see
how much lipid content we can get

out of them, which will eventually
turn into biofuel,” said Beloy.

She emphasized her belief that
the project’s impact can extend far be-
yond the town of Geneseo.

“I think that our role in the eGar-
den is important not only for our un-
dergraduate research but also for our
future on Earth,” said Beloy. “Proving

whether or not algae would be a bet-
ter alternative to fossil fuels and/or
natural resources will impact how we
can improve our planet.

Seeing students be able to apply
sustainability concepts in a real-life
environment is something that
DeZarn stressed as a key component
of the eGarden project.

“It gives students a hands-on op-
portunity to engage with some of
these things that we hear a lot about
but don’t ever actually touch,” said
DeZarn. “We hear about things like

solar power and wind power and re-
newable energy, things like that, and
they’re all kind of abstract, ambiguous
ideas … this is an opportunity for peo-
ple who are interested in that sort of
thing to engage in it firsthand and
learn how to do this.”

In addition, DeZarn noted that
the government push for sustainability
initiatives has created a very rapidly
growing job market. He explained
that the eGarden will not only allow
students to have a hands-on learning
experience, but will then be able to
“have some background in a field that
is really potentially lucrative field.”

Involvement from Geneseo com-
munity members––both on and off
campus––is something DeZarn is op-
timistic about seeing as the project
comes to fruition.

“Anybody that wants to get in-
volved can get involved,” said
DeZarn. “The hope is that eventually
there will be students, faculty mem-
bers and possibly even community
members outside of the campus that
will come and engage in the project.”

Megan Tomaszewski is a student
writer working in SUNY Geneseo’s
Communications Office.

GGeenneesseeoo  eeGGaarrddeenn  tteeaacchheess  ssuussttaaiinnaabbiilliittyy

‘‘SSttuuddeennttss  ccaann  aaccttuuaallllyy  ggeett
tthheeiirr  hhaannddss  oonn  tthhee  ttuurrbbiinnee
aanndd  mmaakkee  mmooddiiffiiccaattiioonnss..’’

BByy  MMeeggaann  TToommaasszzeewwsskkii
Special to Campus News



Welcome back! It’s a new year
and a new semester!  So long holi-
days, so long to holiday shopping, to
rude and inconsiderate jerks. So long
to the constant barrage of holiday
commercials trying to sell you and
me everything made by the hand of
man – most of which I don’t want,
don’t need, can’t afford. Sound fa-
miliar?  

But just in case if you are still
dealing with that post-shopping holi-
day hangover, and experiencing a
lethal dose of buyer’s remorse, there
is hope. But first off, just what the
heck is “buyer’s remorse?” (No, it is
not some stale and moldy cheese
that was left over from that tacky
party you had with your friends.)

A more accurate definition is –
buyer’s remorse is “regret of the
buyer from making a purchase;  usu-
ally from purchasing a high price
item, but not always,” says
Wikipedia.  

Now, I’m not sure if you had
purchased any high-price or, for that
matter, any low-price items for loved
ones, or friends, or how much you
spent. But for those of you who did
partake in the madness of holiday
shopping, here is an interesting statis-
tic to chew on – but make sure you
wash it down thoroughly with a good
cup of coffee (providing you drink
coffee) and if so, and as an econom-
ics instructor, I suggest Dunkin
Donuts, not Starbucks, or shall I say
“four-bucks”; save
that money and
stash it away, as be-
fore you know it
the 2016 holiday
shopping will begin
and you will al-
ready be ahead of
the game by saving
hundreds of dollars
by not purchasing
overpriced coffee.
Now, let’s move on
to that statistic. Ac-
cording to the

American Research Group, having
called 1100 households on Novem-
ber 21 2015, the average amount of
money per house hold that was going
to be spent for holiday shopping was
$882.  

That’s a whole lot of green! So,
let’s say for argument’s sake that you
happen to fall within this statistic,
and you are now having buyer’s re-
morse big time (like buyer’s remorse
on steroids). What can you do?  

Well, for all those gifts that you
bought you’re
kind of stuck
with the bill! I
mean, what
can you do, go
back to the
people who
you gave those
gifts to and
ask for them
back? Good
luck with that! Even old Aunt Edna
isn’t about to give up the overpriced
stale fruitcake you gave her. But,
here are a few suggestions that might
lend a hand, all the while putting just
enough money back into your check-
book to help with that bloated holi-
day shopping bill.  

Take every gift that you got and
sell them on eBay. It’s simple to do
and somebody is always looking for
something (no matter how ugly or re-
pulsive) – I’m not saying that you
were given an ugly and or repulsive
gift (or two), but just in case you
were, you will have even less guilt on
your part getting rid of it!  

You can also gather up those
gifts you got – sweaters, boots, shirts,
jeans, and journal books – dear God!
–  and find out where they were pur-
chased (a little investigation on your
part should yield enough information
without raising a red flag). Dump
them into a trash bag or something
big enough and get your butt to those
stores and return them. 

Now, I know what you’re going
to say, “But I don’t have a receipt.”
Well that might be so, but some

places actually have a return
policy that doesn’t require a
receipt. I know it sounds
crazy, but they are out there.
And even if they do, with
the right amount of smooth
talking, you stand a decent
chance to make the ex-
change for cash back to you. 

Let’s face it, you’re des-
perate, and desperate times

calls for desperate action. Hey, it’s
not like you are lying or stealing. The
store received the money for the
product fair and square; in fact that
money has already been circulating
around somewhere (in economics,
we call it the velocity of money), so
no problems
there. 

And guess
what, you really
don’t know where
the receipt is –
that’s true – right?
So no lying, no bad
karma created.
They get the prod-

uct back, you get the money, and
then they re-sell the product, and
everybody wins! 

Or you can do something really
altruistic: Take everything you got
for Christmas/Hanukkah, and simply
give it away. There are enough or-
ganizations in your area to choke a
horse that work with people who are
really, really, truly desperate, so why
not do something for someone else?
Now that’s creating some super good
karma!

Chalk up your buyer’s remorse
as a hard lesson learned. And next
holiday season, why not forget getting
everybody some of that stale fruit
cake? You will save some money,
and, I’m sure Aunt Edna won’t
mind.   

David L.
Podos is an ad-
junct instructor
for the Center
for Social Sci-
ences, Business
and Information
Sciences at
MVCC.  

David L. Podos
Campus News

TThhaannkkffuullllyy,,  hhoolliiddaayy  sshhooppppiinngg  iiss  oovveerr!!
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9 to 5 by Harley Schwadron
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Transferring colleges to be simple

To apply credits I’ve already earned

A college where I feel I belong

I want

Find it at Molloy College. We make transferring here easy and rewarding. 
Learn in a progressive academic environment with small classes, an 
experienced faculty and internship opportunities that help ensure your 
success in and beyond the classroom. Get involved in any of the 60-plus 
clubs and activities in our vibrant #MolloyLife program and you’re sure  
to feel at home – at one of the best colleges on Long Island.

Go ahead. Start something.

What are you searching for?

molloy.edu  |  #MolloyCollege  |  1-888-4-MOLLOY
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SSppoonnssoorr  VViiddeeooss
Click on the stills from these campus videos to learn more about each college or

click on the college logos to go to the campus web sites.

�

�

�

http://www.youtube.com/watch?v=tTcpLzyPnBY
http://molloy.edu
http://www.youtube.com/user/1800mercyny
http://www.mercy.edu/campusnews
http://www.youtube.com/user/collegeofsaintrose
http://www.strose.edu/admissions/transfer


SSppoonnssoorr  VViiddeeooss
Click on the stills from these campus videos to learn more about each college or

click on the college logos to go to the campus web sites.

�

�

http://www.sjcny.edu/
http://www.youtube.com/user/stjosephscollegeny
http://webapps2.liu.edu/TransGrad/transfer.html
https://www.youtube.com/watch?v=zYsrON_7P8g

