
You are a freshman, sophomore, re-
verse transfer, campus visitor or maybe
even a faculty or staff member, now read-
ing this article.

But who are you, really?
You may have talents and skills, but

find yourself overlooked when it comes
to finding a better job, or moving up the
ladder at your current job. What you
may be lacking is an ability to “tell your
story.”

We discussed this very topic with
Bill Corbett, Jr., President of Corbett
Public Relations on Long Island, who

created “Grow Your Personal Brand,” a
program for people who want to grow
their brands and market themselves
more effectively to achieve career and
business success.

“To compete for jobs after gradua-
tion, to quickly advance careers and to
find their dream job, personal marketing
and personal branding are critical,” he
said. “The earlier that a student starts the
better.”

Here are his tips:

We didn’t expect so many
responses to our expert query
on smart phone use at the col-
lege level.

In just the past couple of
years, especially, it seems, at
commuter colleges, the major-
ity of students in campus corri-
dors seem to be staring down
at these interactive devices.

“In the classroom, cell
phones are a major distrac-
tion,” said Stoney Brooks, a
professor of Computer Infor-

mation Systems at Middle
Tennessee State University.
“Many students do not think
that multitasking – checking
Facebook, texting, watching a
harmless YouTube video, etc.
– is harmful to their learning.
This is not true. Humans can-
not multitask – we rapidly task-
switch. And whenever we
switch tasks, our brains have to
refocus our processing to the
new task, and we forget some
of the information that we had
for the first task. There are
studies that show that, for
example, social media use
in the classroom is associ-
ated with increased stress
and lower classroom per-
formance.”

Obviously, this can be
a safety concern, too, with
no one actually looking up
and taking in the action

happening around them. But
also it can be a quality-of-life
concern, as students may not
feel they can escape their day-
to-day worries while on cam-
pus, instead managing their
private lives via the device.
What suffers could be the so-
called “college experience,” the
experts warn us. You may be
missing out on enjoying your

time on a real, physical cam-
pus while you tend to a virtual
world.

“Cell phones have a great
potential for help and for
harm. Sadly, the harmful ef-
fects are more prevalent than
the helpful ones for today’s stu-
dents, and they are cheating
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LIU offers a unique college experience for every student  
seeking academic enrichment and professional opportunity. 
Upon graduation, our students join a community of more  

 
that include: 

Apply today and learn more about 
program and degree options.
liu.edu/apply 

• The Arts
• Health Sciences
• Media
• Education
• Pharmacy

• Business
• Technology
• Public Service
• Professional Sports

Take advantage of LIU’s seamless transfer of credits 
and explore available scholarship opportunities.
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Below is my longer interview with
Dr. Ofir Turel, professor of information
systems and decision sciences at Califor-
nia State University, Fullerton. The
scholar has conducted extensive research
into social media addiction, including
cell phone use, and its effect on social
function and academic performance as
well as health.

DDJJ::  One thing I’ve noticed on cam-
puses is that more students are just look-
ing down at devices when I see them in
the halls. This is a marked difference
than just a few years ago. What is going
on? Is this a dangerous trend?

OOTT::  Younger users (and some
older ones) have markedly shifted their
life to online environments. If in the past
the vast majority (say 90%) of interac-
tions were face-to-face and few (say 10%)
over one-to-one electronic media (phone
in the 70s-80s, and later email and
maybe text messaging in the 90s), this sit-
uation seems to have flipped. The ma-
jority of interactions for some
individuals, and especially young-adults,
is now done via electronic media, which
allows one-too-many communications. …
The choice of online interactions over
face-to-face ones is possibly more re-
warding for some users – they seem to
have better control over their circle of
friends this way and can present them-
selves in a very selective and positive way
(for example, by posting only happy and
exciting pictures). These tasks are also
time-demanding. 

DDJJ:: I’ve heard reports that some
professors are distracted by distracted

students, who get antsy if they haven’t
looked at their devices in several min-
utes. These professors even schedule
breaks so that students can check their
devices – this seems to be the equivalent
of a “cigarette break” circa 1970.

OOTT::  I am not surprised by such re-
ports. There are many neural and behav-
ioral similarities between using
substances (including cigarettes) use and
social media use (and more broadly the
use of cell phone applications for hedo-
nic and social purposes). All of these be-
haviors are psychologically rewarding,
and our brains learn to expect and even
in some cases strongly “want” these re-
wards. All of these release neurotrans-
mitters in our brains that make us happy.
When the brain does not get these re-
wards people become antsy (akin to
withdrawal symptoms in the cases of sub-
stance addiction, though in most cases
these withdrawal symptoms are very
mild). In contrast to the group you de-
scribed, many professors let their stu-
dents use cell phones for surfing in class.
First, it is difficult to block the use of
such technologies. Second, taking mental
breaks can help students “re-charge” and
grasp more complicated materials.
While no one can justify that checking
what a 5th-degree-friend-of-a-friend has
done today is more important than the
class content, it seems unrealistic to ex-
pect students to delay their desire to do
so, especially since they do not know
what they may find on their social media
(there is a big element of “surprise” every
time they check it). 

DDJJ::  Is intense cell phone use affect-
ing quality of life – in this case, “the col-
lege experience?”

OOTT::  There are some arguments that
at lower levels, cell phone use has posi-
tive effects; for example, by allowing bet-
ter connectivity with classmates,
instructors or even strangers who can
help with assignments, allowing watching
instructional videos from anywhere, tak-
ing pictures of the whiteboard, copying
assignments, sharing information and
consulting with colleagues. At the same,
though, at higher levels of use, it obvi-

ously can have negative impacts on vari-
ous aspects of quality of life. Too much
information (information overload) is
bad; people can become stressed when
they do not have access to their phone
(for example, FOMO, or “fear of miss-
ing out”). They can also easily develop
jealousy with their friends who portray
rosy pictures of their lives. Not to men-
tion possible adverse influences on sleep
quality (checking cell phones before
going to bed suppresses the release of
melatonin, a hormone that signals to the
brain that it should go to sleep mode),
which indirectly can deteriorate one’s
mental and physical health. 

DDJJ:: Have your studies focused on
college-age adults as a subset? Any
unique findings vs. older adults?

OOTT:: I have mostly studied college-
age adults. This group seems to differ
from older adults in at least three as-
pects. First, their social needs are differ-
ent; they still need to develop their
identities, confidence, social circles, pro-
fessional aspirations, etc. Older adults
have similar needs, but to a lesser extent.
Students are often in a unique situation;
they leave their homes for the first time
(most of them), and for a change, no one
is there to supervise them and they may
feel lonely. This makes it easier for them
to get carried away with rewarding behav-
iors (for example, playing video games in
the dorms), which may be harming and
addictive. Older adults are often not in
this situation. Second, younger adults
tend to be (not always, though) more
technologically savvy. … This, obviously
makes it much easier, natural, and more
incentivizing for younger adults to con-
nect via technology. Third, from a brain
science standpoint, the brains (at least
some regions) of younger adults still de-
velop until the age of 25, whereas the
brains of healthy older adults are more
stable. This can create differences in
their decision-making abilities, and
younger adults are consequently more
prone for risky behaviors. 

DDJJ::  One of your studies had to do
with social media and authenticity, and
how some people falsely present them-

selves online; this ends up also being tied
to self-esteem, you also state. Do you
find that the use of social media while at
college may be a way for a person put up
walls, and not let people see their au-
thentic selves?

OOTT::  Yes. Social media is a great
tool for hiding one’s fragile true identity
and presenting oneself in a much more
positive light. All people try to manage
their identities, and this is natural and
reasonable. Humans have done it for
centuries. However, social media tools
give them the opportunity to strategically
do so in a very efficient way. It is very
easy to strategically self-select what to
post and what not. For instance, in a re-
cent report it was found out that women
who recently gave birth present a very
rosy picture of life (only smiling, happi-
ness) where in fact many of them do not
always feel this way. … In some extreme
cases (7.5% in our study) the difference
between the way people truly are and the
way they present themselves on Face-
book is huge. This gap can, in the long-
term, harm the psychological wellbeing
of users.

DDJJ:: How common is social media
addiction in younger adults? 

OOTT::  This is a charged question.
The definition of what this addiction is is
not yet agreed upon, and the question
whether it really exists is not yet settled.
What is clear is that some people who
use Facebook present symptoms that are
similar to those presented in cases of
substance addiction: withdrawal, relapse
and reinstatement, hiding the activity and
lying about it, the constant need to in-
crease the activity, irrationally giving pref-
erence for using Facebook over other
important tasks. ... Such individuals also
seem to have similar underlying brain ac-
tivation and structural changes that we
have observed in the cases of substance
and gambling addictions … different
studies point to anything between less
than 1% to over 10%. Nevertheless, be
careful about the interpretation of such
results, because this addiction is not for-
mally defined and, consequently, its
measurement is still elusive. 

MMoorree  oonn  tthhee  ddaannggeerrss  ooff  ttoooo  mmuucchh  cceellll  uussee
DDaarrrreenn  JJoohhnnssoonn
Campus News
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Learn how to “Pack Your Own
Chute” at SUNY Sullivan’s 20th An-
nual Women’s Conference, Saturday,
April 9. The theme of this year’s event
focuses on taking responsibility for
your own well-being, so you can live
your best life.

The day kicks off with keynote
speaker, Carole Montgomery, a re-
spected veteran of standup comedy,
with lots of “life experiences” that are
sure to keep her audience in stitches.

In between TV appearances and head-
lining at clubs and on the Last Vegas
stage, Carole is also a wife, a mother
and a writer. She shares her tips for
finding the happy balance between
work and family responsibilities.

Following the keynote speaker, at-
tendees will choose two workshops
from among 16 topics designed to help
them pack a better parachute: Yoga for
Better Being (AM and PM Sessions),
Cake Decorating, Healthy Breakfasts

and More, Trading Cardio for Cos-
mos: One Girl’s Adventure in Moder-
ation, 50 Shades of Red, Silken
Treasures, Your Parachute “Pack
Sack”, Creating Your Own Miniature
Succulent Garden, Crafting with
Botanicals, Watercolor and Wine, A
Sweet Tooth: Chocolate Confections,
Whiskey, Bourbon and Rye, Oh My!,
Plant Centered Cuisine, Preparing for
a Safe Landing, Gluten Free Baking.

Registration and continental
breakfast will begin at 8:15 a.m. in
the Seelig Theatre Lobby. Attendees
are invited to visit the Vendor Mar-
ketplace between sessions through-
out the day. The event runs until
3:30 p.m.

The conference fee is $38 per

person and includes continental break-
fast, lunch, two workshops and a com-
plimentary gift. For more information
or to register, contact Hillary at 845-
434-5750, ext. 4377 or mail your regis-
tration form with payment to
Women’s Conference, SUNY Sulli-
van, 112 College Road, Loch Shel-
drake, NY 12759. Some workshops
have a limited capacity and will be
available on a first come, first served
basis.

This year’s event is sponsored by
SUNY Sullivan, the SUNY Sullivan
Foundation, Catskill Regional Medical
Center, Jeff Bank, The Sullivan Hotel,
Professional Women of Sullivan
County, Barriger & Company and Dr.
Jorge R. Delgado, D.C.P.C.

‘‘PPaacckk  YYoouurr  OOwwnn  CChhuuttee’’  wwoommeenn’’ss  ccoonnffeerreennccee

Arts and Sciences  |  Business  |  Communications  |  Education  |  Engineering  
Health Sciences  |  Law  |  Medicine  |  Nursing

Experience 
an education 
that sets your 
passion ablaze.
Our unique blend of classroom and 
practical experience helps give 
your fire a focus, preparing you for 
a promising future in the real world. 
Quinnipiac University’s attentive 
faculty create a personalized and 
empowering experience, giving 
you access to opportunities made 
possible by our professional 
connections and our long  
record of success.

Transfer Information Session
Thursdays: 3/3, 3/10, 3/17
Tuesday: 3/22

Fuel your ambition at  
quinnipiac.edu/transfer

Hamden, Connecticut

TTuueessddaayy  nniigghhtt  bbiizz
ddeeggrreeee  aatt  MMVVCCCC

Starting in July,
Mohawk Valley
Community College
will offer an acceler-
ated option for busy
individuals to earn a
Business Manage-
ment associate de-
gree in
approximately two
years, while only at-
tending class one
night a week.

The program
puts students on a continuous two-
year cycle of classes held every
Tuesday night on MVCC’s Utica
Campus. The program offers an al-
ternative to the common college ex-
perience of classes scheduled
multiple days per week during nor-
mal work hours. All credits are
transferable, and financial aid and
scholarships are available to those
who qualify.

Upon completing the program,
students will have earned all the re-
quirements needed for an associate
in applied science degree in Busi-
ness Management, which equips
students with the appropriate busi-

ness and computer skills to assume
entry-level managerial responsibili-
ties, and to progress through the
managerial ranks of business organ-
izations.

To learn more about the two-
year Tuesday Night Business Man-
agement Degree program, attend
one of the following sessions: Tues-
day, March 22: 6 p.m., Alumni Col-
lege Center 116, Utica Campus; or
Thursday, April 14: 6 p.m., Festine
Auditorium, Plumley Complex,
Rome Campus.

Those interested also may con-
tact Patti Antanavige at 315-725-
5583 or pantanavige@mvcc.edu.

http://quinnipiac.edu/transfer


“Base aid is the bread and butter
for community colleges,” said Rock-
land County Community College
president Cliff L. Wood in a state-
ment.

Community college leaders across
New York State are pressing legisla-
tors for the largest base aid increase in
a decade. The $285 per-full-time-
equivalent student raise proposed by
community colleges intends to repress
budget cuts and tuition hikes as enroll-
ment continues to drop statewide. 

Gov. Andrew Cuomo proposed
to keep base aid flat at a support per
student level of $2,597 in his Execu-
tive Budget this year. “Students en-
rolling today need more services than
ever to help them succeed and meet
the growing expectation that they grad-
uate in a timely manner,” said Wood.

This academic year, enrollment
statewide at community colleges has
been down four percent. The de-
crease has been linked to economic
upturn and fewer births for traditional
students. Community colleges were
last peaked during the Great Reces-
sion. 

“While this decline in enrollment
reflects a continued improvement in
the State’s economy, it is a direct oper-
ational challenge for nearly every sin-
gle community college within the
SUNY system,” said SUNY Chancel-
lor Nancy Zimpher at a New York
State joint legislative public hearing
earlier last month.

Only two colleges (FIT and
Broome Community College) would
experience an increase in state sup-
port according to SUNY. Overall,
SUNY community colleges would ex-
perience a $20 million loss in state tax
support. 

By state law, base aid is supposed
to support at least one-third of com-
munity college funding. Contrary to
the law, since the 1991 fiscal crisis,
state funding has been less than 30

percent while tuition covers over 40
percent of community college funding.

“Our community colleges increas-
ingly lack the resources they need to
stand with our students. Connecting
unprepared, financially and emotion-
ally challenged students is hard … and
costly,” said Monroe Community Col-
lege President Anne M. Press, at a
New York State higher education
committee earlier public hearing last
month. Press mentioned, without
higher base aid, MCC would struggle
to expand their workforce programs. 

Over the last year, Columbia-
Greene Community had to lay off a
faculty member due to budget con-
straints. “We’re hoping to get some-
thing, and if we don’t there’s going to
be more budget belt-tightening so to
speak,” said Columbia-Greene Com-
munity College President James Cam-
pion.

“Generally speaking I can say that
base aid has not kept pace with costs

of basic operations at the College, de-
spite substantial staff and operational
reduction in recent years,” said Peter
Voorhees, public information officer
at Tompkins-Cortland Community
College in an email. Voorhees men-
tioned, for TCCC, if the current base
aid level is maintained, he believes
there would be a greater financial bur-
den on students.

This year, the state’s budget sur-
plus is expected to be over $5 billion.
“Community colleges provide afford-
able, accessible learning and job-train-
ing opportunities for students — those
who are recent high school graduates
and those seeking new skills in a rap-
idly changing economy,” Suffolk

Community Col-
lege Faculty Asso-
ciation President
Kevin Peterman
noted. “Yet, New
York’s network of
community col-
leges is currently
receiving less
state funding than
in 2008-09.”

“We’re trying
to provide more
services to make
sure that students
are successful and
we retain them
and resources are just not being in-
vested the way that we want them to
be,” said Fulton-Montgomery Com-
munity College President Dustin
Swanger. About $1 million were cut
from FMCC’s 2015-16 budget. Due to
enrollment, the college had to cut an
additional $300,000 out of their

budget this year.
Over the last three years,

FMCC has been making cuts
in funding related to equip-
ment and staff travel. 

Swanger hopes addi-
tional base aid would help
upgrade equipment from the
college’s automotive lab to
the college’s science labs.

“It’s easy to say ‘well, so you cut the
equipment, not a big deal,’ but it is a
big deal because one of the biggest
things community colleges need to do
is keep us with technology, so we’re
preparing students for today’s work-
force. 

Unlike New York State, nationally,
community college funding is higher
than tuition at 29.8 percent ($17.4 bil-
lion). Nationwide, tuition amounts to
29.5 percent of revenue for community
colleges (over $17.2 billion). 

Last summer, at Hudson Valley
Community College, tuition was
raised $120 to combat increasing
costs. “We’re requesting for $285, but
we’re hoping to [at least] get $250,”

said HVCC President Drew Matonak
at the college’s Board of Trustees
meeting last month. 

Accompanied by students, Ma-
tonak joined forces with Schenectady
County Community College President
Steady Moono to lobby for increased
base aid. SCCC would be hit the hard-
est by reductions, with a projected
10.6 percent decrease in direct state
tax support.

A $285 increase per full-time stu-
dent would be a $37.3 million raise in
state support. It is currently projected
to provide an over six percent increase
in year-to-year direct state tax support.

The SUNY Student Assembly
and New York State United Teachers
have supported an increase in base aid
for community colleges across the
state in the final budget. NYSUT
hopes for base aid to increase to $250
per full-time student equivalent this
year. 

“The Legislature has an opportu-
nity to champion students and the
state’s public higher education sys-
tems, and we urge them to do so,”
said NYSUT President Karen Magee
in a press release. “We look forward
to partnering with state leaders on a
final state budget that assures the qual-
ity, accessible and affordable SUNY,
CUNY and community college sys-
tems our students deserve.”

AAss  eennrroollllmmeennttss  ddeecclliinnee,,  ccoommmmuunniittyy  ccoolllleeggeess
llooookk  ffoorr  bbeetttteerr  wwaayyss  ttoo  rreecceeiivvee  nneeeeddeedd  ssttaattee  aaiidd

CCoolllleeggee  lleeaaddeerrss  aarree
hhooppiinngg  ffoorr  aa  $$228855  ppeerr
ssttuuddeenntt  aaiidd  iinnccrreeaassee..

TTyylleerr  MMccNNeeiill
Campus News
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You finally registered to vote,
now what? Here are five ways you
can become more involved in the
Presidential Election. 

PPiicckk  aa  CCaannddiiddaattee..  
If you’ve registered, you most

likely have already identified with a
major political party; regardless,
choosing a candidate is easier said
than done. With so many running,
researching each individual’s stances
can become time-consuming. Luck-
ily, many mass media outlets have re-
alized this and have created
matchmaking quizzes to help voters
narrow down their choices. In a way,
it’s like political Tinder mixed with
eHarmony. For a simple quick quiz,
head over to USA Today’s Candi-
date Match Game. For a more policy
specific quiz, try ISideWith.com. Ac-
cording to the site, more than 31 mil-
lion people have taken this quiz
since its creation in 2010. This can
become a helpful resource tool to
narrow down your selection. From
there, you can get a general sense of
which candidates you lean towards
and figure out which ones are worth
researching. 

WWaattcchh  tthhee  DDeebbaatteess,,  SSeerriioouussllyy..
At the least, head to CNN or an-

other news outlet to watch the high-
lights. These debates can
occasionally escalate and become
heated or defining moments for can-
didates. As serious as they are, some-
times they can even be surprisingly
entertaining. You may already be
convinced you’re #FeelingTheBern
or “Want to Make America Great
Again” but these debates can really
help you understand what kind of
people these candidates are. Even
better, specific voter concerns are
voiced as questions. Not only will
you become better informed on the
nature of the candidates themselves,
but you have the chance to hear
them respond to important issues di-
rectly on the spot in front of a na-

tional audience. You can even
send in video questions to the
station covering the debate via
Facebook and hope you’ll get
selected. For specific dates and
times, search Washington Post
“Debate Schedule for the Presi-
dential Primaries.”

TTwweeeett  iitt,,  SShhaarree  iitt,,  LLiikkee  iitt!!
Social Media has arguably

become one of the most power-
ful platforms. Voicing your
opinions is the ultimate and eas-
iest way to become involved in
this election. A majority of mil-
lennials spend their time brows-
ing through their timelines or
feeds, so there is no better way
to publicly advocate for your
candidates than by posting about
them. Retweeting their messages
show their campaigns that voters care
about these issues and this is what
they want to hear more about. When
you don’t have the time to stay up to
date, following major media outlets is
the best way to keep up with the
election. Here, interaction is key.
Even live tweeting the debates are a
perfect way of expressing your opin-
ions. You can use this platform as a
tool to educate others on why you
support a specific candidate, or why
you absolutely don’t support one.
Most of all, this will encourage oth-
ers to partake in the discussion, be-
come more involved, and maybe also
register to vote. 

VVoolluunntteeeerr!!
One of the easiest ways to get in-

volved is to just send an email or
pick up the phone. Simply head over
to your candidate’s website and dis-
cover how you can come into contact
with the representatives of their cam-
paign. Presidential campaigns rely
heavily on volunteer efforts to get the
word out. These are ways that candi-
dates encourage others to register to
vote, donate, or publicly voice their
support. Volunteering responsibili-
ties can range from organizing or at-
tending a local event, contacting
other volunteers, providing tech sup-

port, or allowing them to display a
sign of your support on your prop-
erty! You can even volunteer or work
on Election Day as a Polling Place
Worker by simply visiting your
state’s website. 

BBeeccoommee  aa  DDeelleeggaattee  oorr  HHeellpp  OOuutt
aatt  tthhee  NNaattiioonnaall  CCoonnvveennttiioonn!!  

If you registered to vote you
might be eligible to apply to become
a Delegate or Alternate Delegate!
This process is a lot more compli-
cated but is a worthwhile experience
if you get the chance. Primaries and
Caucuses are where voters can di-
rectly connect with a candidate. A
Primary is private voting where you
stand in a line and vote in a booth.
In a Caucus, you publicly declare
who you are going to vote for. With
the exception of Maine, every state
on the east coast relies on Primaries
only. The major political parties
want to ensure they nominate their
strongest candidate to become the
nominee, so primaries are like mini
elections. However, not every regis-
tered voter can vote in the primaries.
If you’re in a state like New Jersey or
New York, you have to be registered
as either a Republican or Democrat
to vote. A quick Google search can
specify whether your state is closed,
or open to any voter. When you vote

in a primary your vote goes to a spe-
cific delegate, not the candidate. Del-
egates represent the state and cast a
vote based on the citizens votes.
They attend the National Conven-
tion for either the Democrats or Re-
publicans and that is where the
nominee is selected. 

If you are not able to become a
Delegate, you can take part by volun-
teering the in the Host City where
the Convention is taking place.
Cleveland is hosting the Republican
Convention and Philadelphia is host-
ing the Democratic Convention.
These events require thousands of
volunteers to make sure everything
runs smoothly. While you won’t
have access to the event itself, you
will be able become a volunteer for a
variety of tasks ranging from Social
Media to Credential Checkers. The
delegation process is complicated but
determined by each individual state.
If you are passionate and up to the
challenge contact your state depart-
ment to discover how you can take
part in the National Convention as a
Delegate or as a Volunteer! 

Most of all, remember to cast
your vote on Election Day. This has
been and will continue to be a his-
toric election. Play your part and stay
involved! 

HHooww  yyoouu  ccaann  ggeett  iinnvvoollvveedd  iinn  pprreessiiddeennttiiaall  ppoolliittiiccss
UUmmaaiimmaa  AAnnwwaarr
Campus News
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I had to have been about twelve
when I first saw “Clueless.” The fash-
ion, the accent and the actors who
starred in the movie made it all so in-
triguing. Cher and Dionne had to have
been the two coolest chicks of the 90s. 

Dionne was played by an actress
named Stacey Dash. I remember her
being so beautiful with her long hair,
lights eyes and petite figure. She was a
sight to see. I would always reference
her whenever I spoke of beautiful
African-American women.

Fast forward to now, where she did
an interview on “Fox & Friends” and
she stated, “Either we want to have seg-
regation or integration. And if we don’t
want segregation, then we need to get
rid of channels like BET and the BET
Awards and the Image Awards where
you’re only awarded if you’re Black. If
it were the other way around, we would
be up in arms. It’s a double standard.” 

Excuse me, Ms. Dash, we are up in
arms! We are
tired of being
looked down
on and we want
to be equal
amongst every-
one else. These
stations and
award shows are a reminder to the peo-
ple of the community to not give up on
themselves. We as a community want
to recognize you and give you a voice in
a business that shies away from giving
opportunities. If they were to be taken
away, why would anyone want to keep
going? The long hours, the passion and
dedication would have been for nothing
because no one would see it. 

How would you have liked if you
were passed over for Dionne because
of your skin color? If it were me, I
would feel like there was something
wrong with being African-American.
This is a feeling that no one should ever
feel. No one should ever feel like there
is something wrong with their race. 

Do you remember what it felt like
to be your fifteen-year-old self? The
feeling of having no real worries in the
world and the only thing that mattered
was wondering how the next day was
going to go? The simple feelings that
you would cherish and would never
want to give to anyone? When you are
growing up it always seems as if nothing
about you is right. When you’re a
young person and you see what society
defines as beauty you begin to develop
a distorted image of yourself. 

Society’s standard of beauty is cor-
rupt unless you fit into the mold. They
define beauty as being tall, thin, and
graceful. To some this may be true, but
to most it is not. Not every single per-
son in the world looks like that. We live
in a diverse world where all looks are
different. People look different and that
is inevitable. 

When I was young I remember
looking at magazine covers and never
seeing a person that looked like me.
Not once can I recall seeing a young girl

of color on the front page of my favorite
magazines. It was always the same faces
and always the same standard look. At a
young age you start to think that some-
thing must be wrong with your race be-
cause no one is calling it beautiful. I
would rarely hear that women of color
were considered beautiful and would
only see their faces on their own cul-
tures magazines. Being a young girl in
the early 2000s was a different time
than it is now. 

I remember as I was growing up I
thought everything was wrong with me.
I thought I was so short, fat, and I com-
pared myself to every girl I saw.

I never looked in the mirror be-

cause I did not like the
image that looked back
at me. Countless hours
watching television
shows about young kids
made me feel insecure
about myself. 

I always wondered
why I never saw a face
that looked like mine or
could resemble a sib-
ling. It was society’s way
of saying that my look
was not good enough.
This made me feel
hopeless in my own
skin. I was not proud of
who I was because soci-
ety did not accept me. 

This carried over to
years of not embracing
my race. I use to think
there was something wrong with being
African-American. It felt as if we were
always hated and we could never catch
a break.

I remember the first time I
saw “Poetic Justice” with Janet
Jackson and Tupac Shakur, and I
loved it. The movie was well writ-
ten and it starred two amazingly tal-
ented performers. The scenery
was a common theme in the
movies targeted towards my cul-
ture: Low-income homes, poverty

and gangs were always in the back-
ground in the movies I saw. It painted a
unrealistic hope of getting out the
“ghetto.” It just always seemed the
same. 

As years passed the movies and tel-
evision shows began to evolve. The
shows depicted a whole family together
having fun and living in a nice home.
When the dynamic of shows and
movies changed it painted my culture’s
life differently. These changes showed
that we are just like everyone else. We
too can work hard and provide for our
families. 

But we’re judged based off of our
stereotypes first, and it is a sad truth.

This is common in most people’s cul-
tures, and it needs to stop. 

We all have the same heart beat
because we are all human. If we were to
stop looking at our skin color and real-
ize we could accomplish more if we
worked together, things could be better. 

This can also be said about gender.
To that end, I can not accept what
Dash said. I feel, as she is someone in
the public whose voice is heard by
many, she should better think about the
effect of her words.

If I were a fifteen and I saw that in-
terview, it would have confirmed my
feelings about my race. You should
want us to keep celebrating and keep
proving to everyone that we will no
longer be silenced. We will be heard. 

Takara
Lawrence is a
Marketing Major
at Nassau Com-
munity College,
She hopes to one
day act, write,
and produce her
own television
show. 

WWhheenn  mmaassss  mmeeddiiaa  iiss  ‘‘cclluueelleessss’’
aabboouutt  rraaccee,,  aanndd  tthhee  ddaammaaggee  iitt  ccaauusseess

TTaakkaarraa  LLaawwrreennccee
Campus News

‘‘NNoott  oonnccee  ccaann  II  rreeccaallll  sseeeeiinngg  aa
yyoouunngg  ggiirrll  ooff  ccoolloorr  oonn  tthhee  ffrroonntt
ppaaggee  ooff  mmyy  ffaavvoorriittee  mmaaggaazziinneess..’’

SSttaacceeyy  DDaasshh  ((rriigghhtt))  wwiitthh  AAlliicciiaa
SSiillvveerrssttoonnee  iinn  ‘‘CClluueelleessss..’’



The average cancer specialist brings home
nearly $300,000. One in ten earns more than
$500,000. Considering cancer's stubbornly high
death rate, say 118 of the nation's most prominent
drug producers, such high compensation doesn't
make sense.

They have jointly called on Congress to step
in with salary caps for oncologists.

Sound farfetched? That's because it is.
Yet this past summer, 118 cancer doctors is-

sued a blistering criticism of high drug costs in
The Mayo Clinic Proceedings and called on law-
makers to impose price controls. Weeks later,
some of these oncologists took to the pages of
JAMA Oncology to suggest a "reasonable price"
for treating lung cancer patients with necitu-
mumab, a new drug under development. Based on
number crunching of arbitrary and subjective
"value" assessments, the doctors determined that
$1309 would be an appropriate price based on the
two-month life extension the drug seems, on aver-
age, to confer.

Price controls on drugs are every bit as ab-
surd as a nationwide salary cap for cancer
physicians, who, by and large, are competent
and compassionate and deserve decent pay for
the difficult work they perform do. Both meas-
ures would be harmful for patients.

Yet many on Capitol Hill are prepared to
adopt this approach for advanced pharmaceuti-
cals in a misguided effort to lower costs. Law-
makers are savvy enough to dress up their push
for price caps by using coded language like "im-
portation" and "negotiations," of course. But
whether price controls are imported by way of

Canada or hoisted upon the nation through
Medicare, the result is the same: Fewer new thera-
pies.

The reason that drug prices are sometimes
high is that they reflect a huge, private research
and development investment required to create a
new medication. Since 1950, the R&D cost of
each new approved medication has doubled every
nine years. It now stands at $2.6 billion, on aver-
age. That figure takes into account a grim reality:
What it costs to develop and produce any particu-
lar drug and that drug's clinical value bear little re-
lationship to what it takes to sustain drug
development in general.

Since over 90 percent of drugs never reach
the market -- because they fail to work or cause
dangerous side effects -- the prices of the few
drugs that succeed must cover the cost of the los-
ers. The "reasonable price" proposed for necitu-
mumab therapy wouldn't come close to achieving
that goal.

Physician reimbursement and drug pricing do
have some similar features.

Physicians' pay must account for the high cost
of medical training, as well as the lost earnings
from years spent in medical school and post-grad-

uate programs. And government or private payers
-- who benefit from lower drug prices -- make
every effort to constrain financial returns to both
doctors and drug companies.

A big difference between doctors and drugs,
however, is that physicians don’t have to subsidize
rare medical school dropouts -- whereas the drug
companies must pay for the much greater drug
failure rate.

America is a caring and wealthy society. No
one wants the suffering caused by cancer com-
pounded by financial ruin from the cost of treat-
ment. But the solutions being peddled by the
political class today would be laughed out of the
arena if applied to other areas of medicine, such
as doctor pay.

Dr. Stossel is
American Cancer Soci-
ety Professor of Medi-
cine at Harvard and a
visiting scholar of the
American Enterprise
Institute.

EExxttrraa!!  EExxttrraa!!  RReesseeaarrcchheerrss  pprrootteesstt  ddooccttoorr  ssaallaarriieess
DDrr..  TThhoommaass  SSttoosssseell
Special to Campus News 
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For some, summer vacation
means trips to the beach, lake house
parties, and good times with good
friends. For all those theatre loving
college students out there, summer
vacation means trips to New York
City to catch the newest and hottest
Broadway shows. But with ticket
prices rising each year, how can the
broke college student afford to catch
up with the new Broadway season?
Thankfully, there are a number of
ways the Broadway community has
made theatre accessible to everyone,
even those on a budget. 

RRuusshh  TTiicckkeettss
Rush tickets began in 1996,

when “Rent” was drawing in a whole
new audience to the Great White
Way. To help accommodate for the
widespread popularity of the show,
rush policies were invented. Rush
tickets are sold the day of the show
when the box office opens, usually

around 10 a.m. The tickets are listed
at a discount price, ranging usually
between $25 and $45. However, the
number of rush tickets available is
limited, so hopefuls should arrive at
the theatre prior to the box office
opening to attempt to beat the poten-
tial crowds. 

Most theatres allow two rush
tickets to be purchased per person.
However, some only allow one, so it
is wise to check the shows policies
online prior to going to the theatre. 

There are three types of rush tick-
ets. The first are general rush, which
are available to the entire public. Stu-
dent rush tickets are available with a
valid student ID shown at time of pur-
chase. The third is senior discount,
which is available to seniors around
the ages of 62 to 65 years old. 

LLootttteerryy  TTiicckkeettss
Most shows that do not have

rush policies partake in a lottery.
This allows theatre goers to enter
their name in hopes of being picked
to receive discounted tickets, usually

priced the same as rush tickets. Lot-
teries are held the day of the per-
formance, usually two and a half
hours before the show begins. Win-
ners are then picked two hours be-
fore the performance. In some cases,
such as with shows like “Fun Home,”
lotteries are held digitally. Digital lot-
teries, however, vary from show to
show. “Fun Home” holds its digital
lottery beginning at midnight each
day through the TodayTix app. Oth-
ers, however, hold their lotteries
through the shows website. 

Lotteries are much less reliable
than rush tickets. Depending on the
show and day of the week, a large
amount of people could potentially
enter the lottery. For instance, this
season’s most talked about musical,
“Hamilton,” holds a lottery in which
twenty or so selected winners receive
$10 tickets to the show. Only $10 to
see Broadway’s hottest musical?
Sounds great! But on average, be-
tween five hundred and a thousand
people enter the lottery each night.
This makes the chances of winning
extremely slim. However, for shows
that are not so new, such as
“Wicked,” chances of winning the
lottery are significantly higher. 

SSttaannddiinngg  RRoooomm
When a performance is entirely

sold out, some shows, such as
“Chicago” and “The Color Purple,”
sell a limited number of standing
room tickets. These tickets, in which
you must stand for the show, are
available on the day of the perform-
ance. Usually priced between $20
and $30, each customer is allowed to
purchase two tickets by means of
cash or credit. 

TTooddaayyTTiixx  AApppp
For those tech savvy theatre

goers, another way to purchase dis-
count tickets is through the To-
dayTix App. Created by Merritt Baer
and Brian Fenty in 2013, the app was
intended to draw a larger, more
broad audience to the theatre scene
and allows for last minute ticket pur-

chases at a discounted rate. The app
is available for both Apple and An-
droid products. 

TTKKTTSS  BBooootthh
Not a very technological person

and would rather purchase your tick-
ets in person? The TKTS Booth
may be the right choice for you. Lo-
cated in Times Square, South Street
Seaport, and Downtown Brooklyn,
the TKTS Booth provides same day

tickets at a rate of 20%-50% off. The
Time Square location also offers full
price tickets to future performances,
while the South Street Seaport and
Downtown Brooklyn locations also
offer next day discount tickets.
Hours for the various TKTS Booths
vary and can be found on the “The-
atre Development Fund” website. 

These methods are only a few as
to how to receive discounted tickets to
Broadway shows. If using a third party
source, however, be aware, as the tick-
ets may be fake. Some theatergoers
who were ecstatic to be attending
Broadway’s hottest show, “Hamilton,”
recently were devastated while trying
to enter the theatre upon learning
their tickets were fake. Other sites,
such as “Theatermania,” do offer min-
imal ticket discounts. However, after
online processing and printing fees are
applied, the price ends up being about
the same as a non-discounted ticket. If
you’re planning a trip to New York
City to see a Broadway show, make
sure to check the show’s website to
see what type of discount policy they
offer. Thankfully, because of these
methods, Broadway is now accessible
to such a wide audience, including
those on a budget. 

SSeeeeiinngg  BBrrooaaddwwaayy  sshhoowwss  aass  aa  ssaavvvvyy  ssttuuddeenntt

Take to the airwaves and be heard.
Pre-record. Go live. Stand alone. Bring your friends.

Start your own radio station!
30% off for students, faculty, and educational 

organizations.

airtime.pro
Try free, no credit cards required.

SSoommee  sshhoowwss
hhoolldd  llootttteerriieess  tthhee
nniigghhtt  bbeeffoorree..

GGiiaannlluuccaa  RRuussssoo
Campus News
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She was away on personal busi-
ness that October morning when she
learned about the gunman who ter-
rorized Umpqua Community Col-
lege in Roseburg, Ore. Vanessa
Becker, chair of the board of trustees
at Umpqua, immediately got in her
car and drove the 3½ back to cam-
pus.

On Oct. 1, an Umpqua student
opened fire on campus, killing nine
people and wounding seven. The
gunman committed suicide.

It was one of 31 incidents in
which a gun was fired on a college or
university campus last year, accord-
ing to the Everytown for Gun Safety
Support Fund. Becker was part of a
panel discussion in February that ad-
dressed how colleges can prepare for
these types of situations. 

The panel was part of the 2016
Community College National Leg-
islative Summit at the Marriott
Wardman Park Hotel in Washing-
ton, D.C.

“It affects everyone. It doesn’t
just affect the students,” Becker said.

“It is really important to remember
this is not just a crime – it is not just
an incident. It really hits deep and it
hits everybody.”

Becker outlined three major
points to help campuses deal with a
shooting more effectively, starting
with establishing steady relationships
with institutions that provide aid.
Knowing community leaders and in-
dividuals such as law enforcement of-
ficials, including sheriffs and district
attorneys is important.

Knowing how to deal with
trauma was the second point on
Becker’s list. Although every person
reacts differently, Becker said every-
body experiences trauma after going
through an event like the one at
Umpqua. Working with institutions
outside of academics, such as vic-
tims’ assistance offices, is important.

“There’s many institutions and
sectors that go into their work
expecting that they will see
some trauma,” Becker said.
“Academics don’t go into aca-
demia expecting to see this
kind of ugliness.”

Incident management

teams are trained to deal with emer-
gencies like that of an active shooter.
Andre Le Duc, associate vice presi-
dent at the University of Oregon,
and his team played a key role in
helping the Roseburg community.

The team’s purpose is to evalu-
ate and guide the community
through the process of recovering
from a traumatic experience.

“We are not there to take over,”
Le Duc said. “What we do is we
come in and support the leadership
team that exists. … All it is, is strate-
gic planning on steroids.”

These teams, made up of 10 to
20 trained personnel, also serve as
the intermediary between victims and
law-enforcement officials. 

The processes and timelines of
law enforcement may be unfamiliar
to civilians, and incident manage-
ment teams help bridge that informa-

tion gap.
“Not every campus needs to

have an incident management team,”
Le Duc said. “But every state does
need to have incident management
teams that can respond to everything
from flood, earthquake to active
shooter scenarios.”

Finally, Becker emphasized the
importance of having a plan to deal
with media attention. She said cam-
puses may be used to dealing with
local news media, but a different re-
sponse is necessary when something
attracts national attention and media
helicopters arrive.

She still wonders how CNN’s
Wolf Blitzer got her phone number.
Just 20 minutes after she learned of
the shooting, Blitzer called her.

OOrreeggoonn  ooffffiicciiaallss  ddiissccuussss  ccaammppuuss  sshhoooottiinnggss
LLuuiiss  GGoonnzzaalleezz
Scripps Howard Foundation Wire
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A host of spring events are slated
at both the Utica and Rome cam-
puses of Mohawk Valley Community
College, including:

AAwwaarrdd--WWiinnnniinngg  SSiinnggeerr--SSoonngg--
wwrriitteerr  DDaannaann  TTssaann  aanndd  PPiiaanniisstt  SSaarr--
SShhaalloomm  SSttrroonngg: Performances of
musical theatre, at 11 a.m. Tuesday,
March 8, Schafer Theater, Informa-

tion Technology Building in Utica.
Free.

““MMaannddaallaa  ooff  CCoommppaassssiioonn””  wwiitthh
tthhee  VVeenneerraabbllee  TTeennzziinn  YYiiggnnyyeenn:: Or-
dained monk and visiting professor
at Hobart William Smith Colleges
Yignyen will create a ceremonial
sand mandala in the Library in
Payne Hall on the Utica campus

from 9-11:30 a.m. and
1-4 p.m. Monday-Thurs-
day, April 4-7. A dis-
mantling ceremony will
take place at 11 a.m. Fri-
day, April 9. Free.

MVCC Theatre
Program and Drama
Club Production: HHeenn--
rriikk  IIbbsseenn’’ss  ““HHeeddddaa
GGaabblleerr,,”” directed by Jim
Gifford. 7:30 p.m.
Thursday-Saturday,
April 21-23, Schafer
Theater, Information

Technology
Building in
Utica. $5 gen-
eral, $2 MVCC
employees, and
free for MVCC
students.

““DDAABBKKEE””
bbyy  ZZvviiDDaannccee::
Presented in
part by Utica
Dance, 7 p.m.
Friday-Satur-
day, April 29-
30, Schafer
Theater, Information Technology
Building, Utica campus. $15 general,
$10 for MVCC employees, and free
for MVCC students. DABKE is a
contemporary dance inspired by an-
cient Middle-Eastern folk dance.

May the Fourth be with You:
Showing of ““SSttaarr  WWaarrss::  TThhee  FFoorrccee
AAwwaakkeennss”” on Wednesday, May 4, at

6 p.m. in Festine Auditorium, Plum-
ley Complex in Rome, and 7 p.m. in
Schafer Theater, Information Tech-
nology Building in Utica. $5 general,
$2 MVCC employees, and free for
MVCC students.

For the complete series lineup,
visit www.mvcc.edu/culture.
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JJaamm--ppaacckkeedd  sscchheedduullee  iinn  CCeennttrraall  NNeeww  YYoorrkk
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College, especially during your first
year, will be difficult because it is a new
landscape, academic material, people
and policies that you have never seen
before. You are facing much higher ex-
pectations and are the one responsible
for your own motivation and success.
Parents, friends and school employees
may try to steer you in the right direc-
tion, but you are the one ultimately driv-
ing. 

TToo  bbeeggiinn,,  ddoo  ttaakkee  aa  ppeerrssoonnaall  aanndd
pprriivvaattee  mmoommeenntt  ttoo  rreefflleecctt  oonn  wwhhaatt  yyoouu
eennjjooyy  ddooiinngg  aanndd  ssttuuddyyiinngg,, and what
you’re genuinely interested in. Ask
yourself the following cliché, but very
real questions: What are your goals?
What are your plans? College is an-
other step on the ladder to the rest of
your life. What do you want to do after
college? Finally, how will college pre-
pare you for that next step? Understand
why you are in college will be critical in
long term success.

After considering the introspection,
you should cchhoooossee  yyoouurr  pprriioorriittiieess next.
It will be really hard, but doable to wear
all the same social, academic and work
hats in college that you did in high
school. Be realistic about how much
time is required to handle your course
load first, since that’s what is more im-
portant and urgent and then how much
you can devote to social engagement.

Quick things that are crucial, yet
ease to accomplish, if proactive include:
find one individual, either a faculty
and/or staff member who can help you

grow and make you feel comfortable
with. Learn what resources your cam-
pus offers and where they are located.
Set up a daily schedule and stick to it.
Make one or two close friends among
your peers. Be assertive and ask ques-
tions. 

MMiissssiinngg  ccllaassss  ccaann  bbee  bbrruuttaall, even if
it seems you escape a boring or hard
lecture. Listening to lectures and partici-
pating in discussions is much more ef-
fective and reliable than reading
someone else’s notes. Participation will
help you retain what you are learning by
making you psychically active. A big
mistake college students make is never
forming a relationship with their profes-
sors. Forming a relationship with pro-
fessors can help make your education
meaningful and your network bigger
with mentorship.

AAccaaddeemmiiccss  aarree  kkeeyy,,  bbuutt  ccaammppuuss
pprrooggrraammss  aanndd  aaccttiivviittiieess  aarree  iimmppoorrttaanntt  aass
wweellll.. College events are lot different
from you might have done in high
school. No one is forced to participate.
As a result, the people who are there
enjoy being there. You’ll meet people
with similar interests, a few you don’t
get along with, and a few with absolutely
amazing backgrounds.

Speaking of putting
yourself out there and being
social, sex is a taboo and in-
escapable topic. AAllwwaayyss  uussee
pprrootteeccttiioonn! Whether you’re
a guy or a girl, always keep a
condom on you, if you’re
sexually active. Don’t agree
on sex unless you or your
partner uses protection and
when both people consent
aka saying “yes.” Contracting
HIV, herpes, or another STI
is as easy as having unpro-
tected sex one time. Now,
please try to understand that
alcohol impairs your judgment and de-
cision-making. Even a small amount of
alcohol will decrease your inhibitions,
meaning that you’ll find it easier to jus-
tify having sex with someone you might

not have if you were sober.
AAnnyy  uussee  ooff  ddrruuggss  oorr  aallccoohhooll
iinnssttaannttllyy  mmaakkeess  yyoouu  uunnaabbllee
ttoo  ccoonnsseenntt.. Sex is safer and
more fun when everyone un-
derstands and is willing.

HHeeaalltthh  iiss  hhuuggee  aanndd
pphhrraasseess  lliikkee  ““ffrreesshhmmeenn  1155””
aarree  ssccaarryy  rreeaall.. The ideal diet
for a college student is the

same as it is for everyone, eat lean pro-
tein, fruits and vegetables, whole grains,
and don’t always rely on microwave
food and candy, even if it is pretty tasty.
Not only will you feel better, but you’ll
also be in better shape to avoid gaining
weight. Part of being a grown-up is hav-
ing a budget. To make a budget, take
an inventory of the money you’ll have
during any given month. Look at your

past expenses, and budget out how
much you’ll allow yourself to spend
during that month.

TThhee  ootthheerr  hhaallff  ooff  tthhiiss  iiss  eexxeerrcciissee
aanndd  eevveenn  tthhoouugghh  iitt  ccaann  bbee  bbrruuttaall  ttoo
mmaakkee  yyoouurrsseellff  ddoo  iitt.. Exercise helps us
burn fat, build muscle, lower choles-
terol, ease stress, and sleep better. Fun
ways to do this include joining an intra-
mural sports team, do laps in the gym
pool, or simply take the stairs instead of
the elevator. If you do nothing else, try
to get in 30 minutes of walking a day.
Lastly, please get enough sleep. One of
the best ways to do well in classes is ac-
tually getting a good night’s sleep. Who
would’ve thought that?! 

All of this is a learning process. It
will be trial and error, using self-control
and learning from mistakes. It will be
gradual. Try whichever of these tips that
interest you for one month. If you are
consistent, you will see results. College
shouldn’t be the best time of your life.
But, if you do it smart, it can lead to the
best years of your life.

CCoolllleeggee  wwiillll  bbee  bbeetttteerr  iiff  yyoouu  ddoo  tthheessee  tthhiinnggss

Filbert by LA Bonté Campus News
has a smart phone

app

�
Go to your phone’s app store and find our logo.

JJoonnaatthhaann  LLooppeess
Campus News 

‘‘FFoorrmmiinngg  rreellaattiioonnsshhiippss
wwiitthh  pprrooffeessssoorrss  mmaakkeess
yyoouurr  eedduuccaattiioonn  mmoorree

mmeeaanniinnggffuull..’’
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“CCrreeaattee  aa  ppeerrssoonnaall  mmaarrkkeettiinngg
ppllaann.. It sounds advanced and it is. A
marketing plan is really creating your
personal career goals and the strategy
for getting there. While some choose
a major or career path early, the plan
that most college students have is
graduate and then look for a job. A
better approach is look-
ing for and identifying
the job you want and set-
ting goals for the short
and long term. Have a
plan for how you will
build the skill sets,
knowledge and reputa-
tion that will allow you
to land the job you want. Part of this
process is really finding out what you
like to do and what you are good at.
The marketing plan will help the stu-
dent gravitate to a career that they
like and is right for them. Simply, if
you don’t have a plan, you have little
or no direction and it will be harder
to achieve goals, at least in the short
term. Students must leverage their
time with advisors and instructors to
help them focus.

“LLiinnkkeeddIInn..  Any student that is
not on LinkedIn during college is
not leveraging the relationship that
they are making and building an au-
dience. I believe that students on
LinkedIn are at least twice as likely
to get a job during their first year out
of college. This has been a major
challenge since the Great Recession.
A quality profile on LinkedIn and all
social media is key. A profile tells
people who you are, what you do
and why they should work with or
even care about you. Remember the
saying ‘it’s not what you know, it’s
who you know.’ Students should
connect with all of their friends,
teachers, advisors, coaches and oth-
ers while in college. These relation-
ships can be very valuable and last a
lifetime. Students that have large
numbers of connections and follow-
ers have a competitive advantage
upon graduating. Large networks of
contacts can be leveraged in many
ways. This can help disseminate in-
formation, generate sales leads, cre-

ate a referral network or simply posi-
tion the young person as an emerg-
ing leader or expert.

“WWrriittiinngg  aanndd  ccoonntteenntt  ccrreeaattiioonn..
Writing is a skill that must be honed
and practiced.  While in college, stu-
dents should take every advantage to
write and conduct research.  If it is

possible to spend time working at the
college paper, newsletter, radio, or
TV station I highly recommend it.
Participating here allows for the stu-
dent to understand marketing and
communications technology that
will he supporting of their per-
sonal brands and careers.

“TTaakkee  aann  aaccttiinngg  ccllaassss,,  jjooiinn
tthhee  ddeebbaattee  tteeaamm  oorr  ppeerrffoorrmm..  AAllll
ooff  tthheessee  aaccttiivviittiieess  bbuuiilldd  ccoonnffii--
ddeennccee  aanndd  ccoommmmuunniiccaattiioonn
sskkiillllss.. Acting allows you to expe-
rience the lives of different peo-
ple; debate teaches you how to
use logic and rhetoric and per-
forming in any capacity – music,
comedy, improv or poetry – can
all be valuable and can use used
to attract attention, helping the
student stand out. 

“UUnnddeerrssttaanndd  tteecchhnnoollooggyy  aanndd
mmaarrkkeettiinngg.. Students should take
marketing and psychology
classes during college, even if
they are not marketing or psy-
chology majors. This knowledge
will help them to market them-
selves.

“FFooccuuss  oonn  aa  ppaassssiioonn  aanndd  iinn--
tteerreesstt.. Use social media, images,
video and content creation to
build an audience and build
your brand. Write about topics
of interest that you are studying
or in which you are interested. If
the topic is related to the indus-
try or career path that the stu-
dent is seeking or pursing, even

better. Be consistent and create
this content regularly. It can be
fun, but remember that this effort
has the goal of supporting career
advancement and finding the job
you want after college.

“VViiddeeoo  aanndd  ssppeeaakkiinngg..  College
environments allow students to
be expressive. Speaking in
class, presenting and participat-
ing or leading groups is valu-
able for the development of
communication skills. When
presentation skills are com-
bined with video, then the stu-
dent has a tremendous
advantage vs. fellow students

and graduates. Communication
and the ability to communicate mes-
sages and points well is a competitive
advantage and a skill that is valuable
in almost any job or position. Failure

to understand and leverage video will
be a limiting factor for those who
want to see success more quickly and
advance their careers.”

LLeeaarrnn  ttoo  tteellll  yyoouurr  ssttoorryy  aanndd  mmaarrkkeett  ((ccoonntt..))

We will Fix
Your Computer

TODAY!

CALL US NOW FOR A FREE DIAGNOSIS!800.783.1921

COMPUTER PROBLEMS?

| 24/7 Emergency Service Available | Mac & all PC Brands |     

| Friendly Certified Computer Repair Experts |

| Laptops, Desktops, Printers, Networks |

| Regular Maintenance |

| Data Recovery | Virus Removal |

‘‘SSttuuddeennttss  oonn  LLiinnkkeeddIInn
aarree  ttwwiiccee  aass  lliikkeellyy  ttoo  llaanndd
aa  jjoobb  aafftteerr  ggrraadduuaattiioonn..’’
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No one TV character captures
where we are in America right now
better than Saul Goodman, a.k.a.
Jimmy McGill, played excitedly by
improv comedian Bob Odenkirk. 

Season 1 of “Better Call Saul” –
the title based on the ambulance-
chasing lawyer’s advertising slogan –
is now on Netflix. Season 2 is run-
ning fresh on AMC. It’s a
spinoff/prequel of Vince Gilligan’s
“Breaking Bad,” perhaps the greatest
TV series ever, and is much more of
a character study, with less violence
and more comedy, than the original
series – but equally interesting.

Here we have Jimmy, a likeable
person who is “morally flexible,” ac-
cording to his crooked private inves-
tigator, Mike Ehrmantraut (Jonathan
Banks), working his way up the lad-
der. 

Unlike his older, once success-
ful, classically educated attorney
brother, Chuck – who now is house-
bound with a psychosomatic disorder
– played by Michael McKean (“This
Is Spinal Tap”) – Jimmy takes short-
cuts. He gets a mail-order degree
while working in Chuck’s firm’s mail
room, and then eventually passes the
New Mexico bar exam.

In “Breaking Bad,” meth cook
Jesse Pinkman said of Saul, recom-
mending him: “You don’t need a
criminal lawyer. You need a CRIMI-
NAL lawyer.”

The dynamic between the pre-
tentious Chuck and his pragmatic kid
brother, as well as flashbacks to a
young Jimmy pulling scams in his old
hometown of Cicero, Illinois, also
make us debate whether criminals

are born or made.
He starts taking on public

defender cases, one worse
than the next, while driving a
beat up old car and making his
office in the boiler room of a
nail salon in a strip mall. Then
he starts hitting bingo nights at
nursing homes, to try to drum
up more business.

While Jimmy isn’t all that
book smart, he’s extremely
pragmatic and has a lot of
gumption. It is interesting
watching his career trajectory.
In this new economy, where
we all have to learn how to
self-promote and do our own
thing – as opposed to being like
Chuck, going to a top college, saying
the right things and playing by the
rules, and thus getting rich – there
may be some life lessons here; al-
though, perhaps this will end up
being a cautionary tale. 

Another such
entrepreneur is Dr.
Younan
Nowzaradan, who
also is a practi-
tioner, taking on
risky clients, and
operating out of a
strip-mall in an ex-

pansive state with lax malpractice
laws; in this instance, Texas.

Not that Dr. Now, as he brands
himself, is a bad doctor. Just, he
takes on hard-luck, morbidly obese
patients who only have a 5% shot at
bettering themselves, according to
the preamble to the TLC show “My
600-lb. Life.” Considering our liti-
gious society – thanks, Saul – very
few doctors will take on such cases.

TLC – which some people have
nicknamed “Terrible Lifestyle
Choices” – does show us salacious
content: the patients showering be-
hind transparent shower curtains,
eating a whole package of hot dogs in
one sitting, etc. 

Dr. Now shows these folks tough
love, and eventually finds a way to
give them bypass surgery, despite the

chance that they could die from the
operation. In his view, they are going
to die anyway, and this is their only
hope.

He’s also featured on a comple-
mentary TLC show, “Skin Tight,”
where he makes money on the
back end, removing the excess
skin from people who have lost a
massive amount of weight.

While both shows do border
on exploitative of their subjects,
they broach an important topic
and teach us how people get to the
point where they need such sur-
geries. We find ourselves rooting
for some, and condemning others
who, despite the dangerous surgery,
go back to their fast food and seden-
tary ways, literally weighing on their
loved ones. 

My biggest beef with police-type
shows is that the good guys always
catch the bad guys in the end, with a

story neatly tied up in an hour. 
But maybe these shows would be

better if, just once in a while, the bad
guys got away with the crimes. Then
we’d have suspense.

With “Better Call Saul” and

even Dr. Now’s reality shows, the
ending of each episode is in doubt,
making them all the more watchable.

“It’s New to You!” was estab-
lished in 2010 and finds screen gems
on Netflix and cable. Read more on
www.Nu2u.info.

TThheessee  aarree  tthhee  nneeww  AAmmeerriiccaann  eennttrreepprreenneeuurrss
DDaarrrreenn  JJoohhnnssoonn
Campus News

‘‘BBeetttteerr  CCaallll  SSaauull’’

SSaauull  aanndd  DDrr..  NNooww
wwoorrkk  iinn  ssttrriipp  mmaallllss
wwiitthh  rriisskkyy  cclliieennttss..

‘‘MMyy  660000--llbb..  LLiiffee’’

http://nu2u.info
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One aspect of student life changing
most dramatically is how students handle
their finances.

Traditionally, local brick-and-mortar
banks would grab students during orien-
tation or the first week of school and
convince them to open accounts. Then,
for the students to do any banking,
they’d have to go into the town during
business hours. Likewise, credit card
companies would swoop in and get stu-
dents to sign up for their cards, as well.

But companies like BankMobile,
who aims to be the largest app-based
bank, are challenging that model.

They allow free use of tens of thou-
sands of ATMs and even offer lines of
credit, all done from the convenience of
a smart phone or Apple Watch. The
company markets by hiring student am-
bassadors on each campus to act as li-
aisons and spur downloads via
word-of-mouth. One can start an ac-
count with a small deposit. There are no

fees.
Luvleen Sidhu, co-founder and

CEO of BankMobile, noted that the
“underbanked” spend approximately 10
percent of their salaries on fees for alter-
native financial services, which is the
same amount they spend on food.
These statistics motivated her to find a
solution. Together with her father, she
launched BankMobile to offer a fee-free
banking experience all through a smart
phone or tablet device, utilizing cutting
edge technology to make banking seam-
less. “It provides target customers – mil-
lennials, the underbanked and middle
income households – a digital, effortless,
and financially empowering experience,”
she said. 

Knowing that their audience skews
younger than the average bank’s,
BankMobile makes available Financial
Empowerment Coaches for its cus-
tomers, including Ash Exantus. 

“For college students, this is often

their first experience with credit,” said
Exantus. “They have to understand what
they are getting into.”

Exantus notes that after graduation,
having a healthy credit score can help
students get on with their lives: getting
mortgages and even jobs, as many em-
ployers now looks at credit scores. Col-
lege is the perfect time to get one’s credit
score up; it takes 18-24 months to im-
prove one’s score. Using an app like
BankMobile’s, where reminders can be
set so that bills can be paid on time and
where alerts can keep customers from
overdrawing their accounts, is handy in
that regard.

Exantus said that the banking app is
a better model for college students than
using a traditional brick-and-mortar
bank. “The model of ‘out of sight, out of
mind’ does always work with people new
to establishing credit,” Exantus said. “It’s
important to have easy, 24-7 access to
your banking, so that you don’t get into

‘overdraft mode.’”
Exantus suggests automating your

bill payments and deposits as much as
possible and to know your limits.

“Understanding where you are,
from a financial perspective, at any given
moment is important. It is important to
know if you can afford what you are
about to buy,” he said. “And time is pre-
cious. The less time you have to spend
dealing with a bank, the more time you
can have for studying and hanging out
with friends.”

VViirrttuuaall  bbaannkk  iiss  cchhaannggiinngg  ccaammppuuss  hhaabbiittss
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Get MORE from your college experience.
MORE Choices 60 undergraduate programs on 2 campuses 

25 graduate programs at 3 graduate schools 
17 linked and accelerated programs

MORE Personal Attention 12:1 student-to faculty ratio 
Average class size of 18 
Caring, accessible faculty

MORE Opportunities Internship placements for every student 
60+ clubs and organizations 
2 art galleries and 2 theatres on campus 
15 NCAA Division III sports teams

MORE Results 99% of graduates surveyed are employed or in 
grad school within 6 months
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themselves out of the true college experi-
ence,” Brooks added.

One professor told us an anecdote
of another professor who gives his stu-
dents allotted breaks for their cell phone
use. This would be analogous to the ciga-
rette breaks given in the 1970s and prior.
The students have trouble keeping focus
if they can’t get a fix. 

Although quality use of the smart
phone is more important than using it
for fun. 

“What the students are reading on
their phones isn’t all unimportant con-
tent,” said Steven Rothberg, president of
College Recruiter, a job placement site.
“With well over 90 percent using smart
phones and most reading emails on their
smart phones, students are often using
their phones to search for an internship
or entry-level job. That type of reading
will require more focus on their phones
and less on their surroundings than if
they were looking at videos of cute kit-
tens.”

We decided to focus on the work of
Dr. Ofir Turel, professor of information
systems and decision sciences at Cal
State Fullerton, for this issue. There is a
separate story on page 3 with more of his
thoughts.

“Smart phones are like refrigerators
full of surprising foods; it is very tempting
for many users to get sucked into check-
ing and updating content,” Dr. Turel
told us. “Taken together, the strong psy-
chological rewards people receive from
using applications on their cell phones,
the inconvenience they feel when they
do not use them, and the time it takes to
do all this are reasonable possible expla-
nation for the need to spend break time,
while walking through university corri-
dors, on the cell phone.”

You have to ask yourself, is what
you’re doing on social media really all
that important?

“The concept of a “friend” has
changed, from having 10-30 friends
when I grew up to having hundreds or

thousands of ‘friends’ on Facebook,
some of whom you have never met,”
Turel said. “Managing so many so-called
friends, following their daily, and often
mundane, routines and activities, is time
consuming. 

“Overall, the balance between the
positive and negative effects of cell
phone really depends on the self-control
of users and their understanding that
they need to put limits on and control
their use patterns. … Ultimately, allowing
the use of such sites in class assumes a
certain level of maturity – students need
to refrain from abusing such systems,
and use these ‘re-charging’ rights wisely.”

So what can be done about this
problem, if anything?

“First, we need to increase aware-
ness among students regarding potential
problems associated with excessive and
sometimes addictive use of some tech-
nologies,” Turel said.

Some universities already include a
module on Internet/video gaming risks
for incoming freshmen students, he
noted, so adding a seminar on appropri-
ate smart phone use would be easy.

“Many causes of dropping out have
to do with spending too much time on
non-productive Internet activities such as
playing videogames,” he said. “Teachers
can explain the risks to students and dis-
cuss their cell phone and social media
use policies in class.”

Turel added: “Cell phones, Face-
book and other technologies are like
food – we need them and we do not
want to avoid them. When consumed at
healthy levels, for the right purpose and
properly (for example, around the table
and not while driving) they are very use-
ful. However, over- and improper con-
sumption can lead to adverse
consequences. We need to be better
aware of these risks and teach ourselves
to develop the right balance of both food
consumption and technology use.”

Brooks concluded: “The addiction
that students have to their mobile devices
has fundamentally changed the nature of
interpersonal relationships and commu-
nication. … The technology has allowed
us to communicate and connect easier
and more rapidly, but has caused even
more distance between people.”

SSmmaarrtt  pphhoonneess  ((ccoonntt..))

http://sfc.edu
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Cigarette sales have dropped by
more than half in the U.S. over the
past 50 years. Labeling practices for
tobacco products and statewide
smoking bans in indoor public places
are now commonplace. Big tobacco
companies, seeing no end in the ever
decreasing consumption of tobacco,
started moving their businesses else-
where.

Where to, exactly? Wherever
they didn’t have to put up with such
stringent restrictions about where
they could sell their products or how
they could be consumed, namely de-
veloping countries.

Now the major soft drink com-
panies, Coca Cola and PepsiCo, are
following their footsteps.

“The interest of corporations in
investing in emerging markets is
based on a simple premise: potential
huge profits in countries whose
economies are growing fast,” a report
released last
month by the
Center for
Science in the
Public Inter-
est, said.

The rea-
sons that low-
ered the
amount of smokers are the same that
are now pushing people in the U.S.
away from soda. Bad science has
been dispelled, and prevention has
focused on young people, with many
states banning soda in schools.

Though most initiatives to con-
trol or tax sweet drinks have failed,
public awareness of their negative

impact on health is higher than ever.
Bottled water is set to overcome soda
as the most consumed beverage over
the next few years.

“More and more places are
going to limit soda consumption” Jim
O’Hara from the CSPI said Wednes-
day. He drew parallels with how to-
bacco restrictions were first met with
strong opposition.

Since 1998, soda consumption
in the U.S. has dropped 25 percent.

Despite the downward trend in
the U.S., the same does not apply
elsewhere, the report says. Mexico,
India, Brazil and Argentina are some
of biggest markets for beverages, and
consumption there is rising.

Mexico is the largest market for
soft drinks and one of the countries
with the highest rates of childhood
obesity. Coca Cola is set to invest
$20 billion in Mexico and Brazil
alone over the next five years. That’s
roughly two-thirds of its worldwide
investments. Every Mexican con-
sumes an average of 728 8-ounce

cans of
soda from
Coca Cola
brands per
year, or
about 45.5
gallons per
person.
The world

average is just under 6 gallons.
However, as with tobacco, the

center hopes soda consumption will
soon start to slow down abroad as
well. In the U.S. about diet sodas
make up about 30 percent of sales.
Diet sodas are not popular in other
countries.

In many places, it’s already hap-
pening. Mex-
ico imposed
an 8 percent
tax on soft
drinks in
2014 as part
of efforts to
curb obesity
and diabetes.
In Colombia
and Ar-

gentina, healthier substitutes such as
tea or coffee are replacing soda, as
worries about the health impact of
soda become more widespread.
India and Peru are requiring warning
labels on high calorie, high sodium
or high sugar drinks and snacks.

However, setting up public poli-
cies that aim to reduce the consump-
tion of sugar-rich beverages has
always been hard, and that is unlikely
to change. Taxing soft drinks and
adding warning labels to packaging
are always heavily opposed by soft
drinks manufacturers. To illustrate
this point, the report show pictures
of schools and small shops in very
remote areas of the world covered in
Coca Cola ad-
vertising.

“In coun-
tries from
Ghana to
South Africa,
advertise-
ments for
soda are even
found on
school en-
trance signs.
Thus, chil-
dren are re-
peatedly exposed to soda advertising
each and every school day,” the re-
port said.

In November 2013, Ecuador
tried a traffic light style warning on
soft drinks, meaning products would
get green, yellow or red labels ac-
cording to their nutritional values.
However, the World Trade Organi-
zation, intervened and the warning

was moved from the front of the
label to the back. Chile’s warning
label has faced the same backlash,
but the government is moving for-
ward with the initiative.

Even the U.S, the only place
with a successful soda tax is Berke-
ley, Calif. However, this might
change in the near future.

O’Hara said he hopes these
kinds of policies, coupled with more
preventive measures, particularly
those focused on children, will gain
traction eventually, and that drinking
less soda will become more of a
global trend.

In response to the CSPI report,

the International Council of Bever-
ages Associations said in a statement
that its marketing practices are re-
sponsible, and that “CSPI ignores
the economic importance of the jobs
and the investments beverage compa-
nies bring to hundreds of thousands
of employees and their families
worldwide.” Coca Cola and PepsiCo
are both members of the ICBA.

‘‘BBiigg  SSooddaa’’  iiss  ggooiinngg  tthhee  rroouuttee  ooff  BBiigg  TToobbaaccccoo

AAss  tthhee  ccoommppaanniieess  lloossee
ssttaattuurree  iinn  tthhee  UU..SS..,,
tthheeyy  ggoo  oovveerrsseeaass..

KKaarriinnaa  MMeeiieerr
Scripps Howard Foundation Wire

CChhaarrtt  bbyy  aauutthhoorr..

Have an interesting
community college
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� Send us a message at news@cccn.us!



How to place aHow to place a

classified ad...classified ad...

1. Write your ad.

2. If you are a student or
college faculty/staff, ads of
20 words are FREE*. Oth-
erwise, the cost is $25 for

20 words. Extra words
$1/each. Send payment. 

3. Deadline is the 20th of
each month. Send to

ads@campus–news.org.
*Free ads must be sent via
a “.edu” address. We re-

serve the right to re-
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Send check to to CCCN,
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Greenwich, NY 12834 or
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cccn@twinforks.com.

WANT TO START A CAREER IN PRO SPORTS? 19ON91
SPORTS MARKETING CAREER CONSULTATIONS
EMAIL KEN ZORE, KZ SPORTS MARKETING AT
KZSM2010EGMAIL.COM.

PREGNANT? CONSIDERING ADOPTION? Call us first.
Living expenses, housing, medical, and continued
support afterwards. Choose adoptive family of your
choice. Call 24/7. 844-301-8648.

ARE YOU INTERESTED IN POLITICS, PUBLIC POL9
ICY, OR COMMUNICATIONS? The Office of NYS As-
semblywoman Carrie Woerner welcomes your
application for a fall, winter, or summer internship.
Hours and schedule are flexible, and based in our
Saratoga Springs office. Applications are accepted
any time. To apply or for more information:
seresa@assembly.state.ny.us or 518-584-5493.

TUTORING ? NYS TEACHER & WRITING PROFES9
SOR. MANY SUBJECTS. GRADE 69ADULT EDUCA9
TION. *SAT*ENGLISH*COLLEGE COURSES. CALL
TO INQUIRE ABOUT MORE! LAURA: 516931893939.

I am an Avon Representative at MCC Lowell and look-
ing for fellow students to become Avon Representa-
tives. Contact Carol at 508-631-2384 or
scalise728@gmail.com. 
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AApppp  ccoommppaannyy  ccrreeaatteess  YYiikk  YYaakk  ccoommppeettiittoorr

Location-based services have been
growing in popularity and use over the
past few years and have been making a
notable difference in how we connect to
our world. Bivid, a new location-based
app, will only push this growth further
by creating new ways for users to con-
nect to their community and the world
around them. This is not without its dif-
ficulties, though. Competitors, such as
Yik Yak, have claimed the marketplace
early and with issues such as bullying
and racism on their platforms, it may be
more difficult for the well-meaning apps
like Bivid to gain the positive attention
they deserve. 

Dean Glas, Co-Founder and CEO
of Bivid, was very ex-
cited about the future of
their application in his
interview last month. It
was easy to tell that he
has great passion for this
application and the
value that it will bring to
its users. After speaking
with him, it is hard to not be excited
about the way that this application will
transform social media as we know it.
“Our vision is that no matter where you
are; if you’re on a college campus, or
anywhere in the world on vacation, or
just in your home town, you can always
be able to see what people are up to all
around you,” stated Glas.

Bivid began in New York City, cre-
ated by Glas and his partner when they
noticed a feeling of disconnection with
their community.“We always felt like

there was a lack of communication or
connectivity in the location we were
in...,” he said. “There was no kind of
app in the marketplace that does exactly
what Bivid does; that basically lets you
see what everyone is doing around
you.”

Aside from the simple ability to see
what’s up in your local area, this appli-
cation offers a lot of value to people of
all ages and demographics. It can be
used by individuals looking to try a new
restaurant in the area, to share or find
when a basketball game in the area is
happening, or even by businesses or
musicians to promote deals or dates. 

One of the best features is that all
of these posts are relevant to the last
twenty-four hours. This keeps things

fresh and up-to-date. “The unique part
is that everything are daily activities.
The shelf-life is twenty-four hours,”
Dean explained. “I think that nothing
provides that excitement, or that value,
that’s out there.”

The app works based on a location
radius, telling you what people in that
area are doing right then in your
“Local” tab. There is also a tab for
friends that you are following, and a tab
for seeing what was most popular on
Bivid that day. 

Bivid also boasts a safer and
transparent community, unlike Yik
Yak. “With Bivid, with everyone
you’re talking to, you have full trans-
parency,” said Glas when he was
asked about how Bivid differs from
Yik Yak. To further maintain the
safety and community of Bivid, they
also have strict guidelines. Abusive
users are banned completely from
the app. “We’ve been lucky until
this point. We’ve had zero harmful
situations, or bullying, or anything of
that sort and that really speaks to

what we’re doing,”
Glas said. 

In speaking fur-
ther on Yik Yak,
Glas seemed disap-
pointed with the in-
cidents of bullying
and racism that took
place on the com-
petitor platform.
“On Yik Yak, as
you know, there’s a
lot of bullying, ha-
rassment, and even
suicide at times.
That’s not the com-
munity that we want
to build,” he said.
“As much as it’s an
ideal for Yik Yak,
and in an ideal
world, everyone
having nice discus-
sions and no bully-
ing would happen, that’s not the world
we live in. That can lead to real, really
harmful things happening on that plat-
form,” he stated about his feelings to-
ward an Yik Yak. “I just don’t feel like
Yik Yak is a sustainable company. I
think they got lucky in their first year.
They saw good growth because of the
press, but that press came from bad in-
cidents. Overall, the harm it’s causing
isn’t what I like to see,” said Glas. 

Unsurprisingly, after the many is-
sues of racism and harassment that have
occurred on the app, Yik Yak seems to
be on a downward spiral. Their user
base has lost numbers and their new
member registration has hit a low. This
is a good time for applications like
Bivid to grow and set their footholds.
There is a niche to be filled, and it ap-
pears that this app might be the one to
do it. “I think that from the studies that
I’ve been looking at, it seems like Yik
Yak is on a downhill trend,” he ex-
plained when asked if he thought Bivid
could overtake Yik Yak, “and I think a
lot of college students are looking for
the next big social network in the col-
lege marketplace.”

This is not the only reason why
Glas sees Bivid growing, however. With
the rising location-based service indus-

try, many big companies are adding
these services to their core businesses.
“I think that Bivid and the big, location-
based market is already worth over $50
billion, and I think it’s going to keep
growing,” he predicted.

Bivid has some big plans for its
platform. Many of them could not be
shared, but what Dean was able to tell
us about was exciting. They intend to
make the ability for users to search
Bivid on a global scale. “One of our
biggest updates is...the ability to zoom
or scope out different locations and see
what’s happening in the last twenty-four
hours,” he said with obvious excite-
ment. “What we’re trying to do is or-
ganize that content and make it really
easy to search.” In the near future,
Bivid intends to branch out to Android
users by making a version that works on
Android devices. 

Bivid is truly an app like no other.
With the faults in apps like Yik Yak, it
is no surprise that individuals like Dean
Glas have taken hold of the market and
made such a valuable application to
bring people together. “...No matter
where you are in the world, you feel
connected to the places you’re in.
There’s nothing out there like Bivid,”
stated Glas.

‘‘TThhee  llooccaattiioonn--bbaasseedd  aapppp
mmaarrkkeett  iiss  aallrreeaaddyy  wwoorrtthh
oovveerr  $$5500  bbiilllliioonn..’’
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MassBay Community College
and Framingham State University are
pleased to announce the launch of a
new partnership, FSU@MassBay, to
offer MetroWest’s most affordable
path to a bachelor’s degree, starting at
$28,000 (based on current year’s rates
and are subject to change annually).
for the total cost of tuition for four
years of full-time study.

Through FSU@MassBay, stu-
dents can earn both an associate’
and bachelor’s degree in either lib-
eral arts or business programs for
less than the cost of one year’s tu-
ition at most private institutions
across the country. In addition, all
coursework for both degrees can be
completed entirely on MassBay’s
Wellesley Hills campus.

“This is a major partnership
where the two public higher educa-
tion institutions in MetroWest are col-
laborating to contain the rising costs of
higher education,” said Yves Sa-
lomon-Fernandez, Interim President
of MassBay Community College, call-
ing this agreement a “significant step
forward for the region.”

“A college degree is necessary for
success in the Commonwealth’s inno-
vation economy,” said Framingham
State President F. Javier Cevallos.
“We are excited to partner with Mass-
Bay Community College to offer
these very affordable pathways to a
bachelor’s degree.” 

Students who enroll in
FSU@MassBay will begin their stud-
ies at MassBay Community College
to complete the associate’s degree
programs for Liberal Arts or Business
Administration. Students will be eligi-
ble for guaranteed acceptance and
seamless transfer to Framingham
State University to complete their
bachelor’s degree programs in Liberal
Studies or Management.

MassBay alumni who have al-
ready earned an Associate’s Degree
in Liberal Arts or Business Admin-

istration are also eligible to com-
plete their Bachelor’s Degree re-
quirements through this program
and earn a degree from Framing-
ham State University.

Students have the flexibility to fin-
ish the degree at a flexible pace and
schedule, but would gain the most fi-
nancial advantage if they complete the
degree in four years. The total cost of
tuition and fees over four years for
both programs at MassBay and FSU
is projected to be about $28,000. 

All courses for both degrees will
be taught entirely on MassBay’s
Wellesley Hills campus, with Mass-
Bay acting as a “satellite” campus for
Framingham State University. While
classes would take place on Mass-
Bay’s campus, the students complet-
ing upper-level courses for a
bachelor’s degree through this part-
nership will be considered FSU stu-
dents with full access to the
University’s support services, facilities,
and other resources.

With the average tuition for four
years of private higher education
around $120,000 and the cost of in-
state tuition and fees for public col-
leges and universities at about $9,100
a year, students who take advantage of
the new partnership would benefit
from significant cost savings.

“It’s crucial for those of us in
higher education to expand access
to a college education by finding
creative ways to lower costs and by
reaching out to non-traditional stu-
dents and underserved popula-
tions,” said President Cevallos. “I
believe our partnership has the po-
tential to do both.”

MassBay and FSU plan to lever-
age their jointly developed MetroW-
est College Planning Center in
Framingham to help recruit under-
served and typically under-repre-
sented populations and provide them
an affordable path to college through
this new partnership.
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Walgreens joined the fight to
prevent opioid abuse by launching
two new programs last month.

Richard Ashworth, Walgreens
president of pharmacy and retail op-
erations, said the company will install
safe disposal kiosks for unwanted or
expired prescription drugs in over
500 of its 8,000 stores.

“With our presence in commu-
nities across the country Walgreens
is well positioned to make the safe
disposal of medications not only eas-
ier, but also more convenient,” he
said.

Walgreens also launched a pro-
gram to make the opioid antidote
naloxone, available without a pre-
scription. Ashworth said the com-
pany began offering naloxone in New
York last week without a prescrip-
tion. Ohio and Indiana are next.

“Studies show in 2015 over 6.5
million Americans abused a prescrip-
tion drug,” Ashworth said. “Accord-
ing to the CDC, they reported that
47,000 people in that same year died
of a drug overdose.”

That data, collected by the Cen-
ters for Disease Control and Preven-
tion, was updated in January.

In President Barack Obama’s
2017 budget released last month, he
included $1.1 billion to expand ac-
cess to treatment for prescription
drug abuse, heroin use and access to
naloxone.

Michael Botticelli, director of
national drug control policy at the
White House, said the budget in-
crease is the largest single-year pro-
posed increase for treatment in the
history of the office of national drug
control policy.

“Most people who misuse pre-
scription drugs get them from the
medicine cabinets of family and

friends,” he said. “That’s why access
to naloxone and safe and convenient
disposal are so important.”

Rep. Bob Dold, R-Ill., said a
third of heroin users claim prescrip-
tion drugs led them to heroin use.
He said someone dies every three
days of a heroin overdose in the
Chicago suburbs alone.

“In Lake County Illinois, we’ve
also seen and had a tremendous suc-
cess with the use of naloxone for our
first responders,” he said. “And since
December of last year we’ve literally
saved over 50 lives in Lake County
alone.”

WWaallggrreeeennss  ttoo  ccoommbbaatt  ooppiioodd  aabbuussee
TTiiaa  RRiinneehhaarrtt
Scripps Howard Foundation Wire

Ac�vely Seeking Partnerships
We are looking to partner with any interested jour-
nalism program and/or student newspaper. Campus
News is a 10,000-print, mul�-campus student-aimed
paper based in the Northeast that is verified by
Google News as a legi�mate news provider – and we
have six years of story archives that we are opening
up for use in print newspapers. Thus, we introduce:

CCAAMMPPUUSS NNEEWWSS
WWWWIIIIRRRREEEE

These stories aren’t advertorials or have any hidden
agenda. They are real stories that were assigned to
student writers and their instructors, for which they
have been compensated. Most stories are general in

scope, and aim to be helpful to students at any col-
lege. They are
copyedited and
can help you fill
space in your
print newspaper
– perhaps helping
it survive in this
digital era.

To get our
monthly email of links to free and per�nent stories for
your print newspaper, or to
submit your previously pub-
lished stories to possibly be
sent out on the Wire, please
send an email to wire@cccn.us.

We believe in print journalism.

campus-news.org | wire@cccn.us | 518-879-0965

Our print edi�on.
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A class project turned into an en-
trepreneurial venture for two Mor-
risville State College automotive
technology students.

Greg Stallone, of Hicksville, Long
Island, and Tyler Moravcik, of Nin-
eveh, put a savvy spin on an assignment
in automotive Professor Ron Alexan-
der’s Advanced Powertrain Manage-
ment class, which required them to
disassemble and reassemble a transmis-
sion. 

“Instead of just taking apart and re-
building a transmission, we thought we
would take our project a step farther
and modify a transmission—one that
gives the driver complete control of
shifting,” Stallone said. Their project in-
volved adapting a transmission’s valve
body, with their own modifications, to
build the manual-shifting piece.

Once it’s perfected, they plan to
take their industrious venture out of the
classroom and into the streets

The concept, which Stallone said
can cut down on fuel costs and appeals
to performance car drivers, generated
from a similar project he read about in
an automotive magazine. “It’s exciting
to think that something we are building
could end up on the streets someday,”

he said.
Work on the automotive innova-

tion began after Stallone and Moravcik
were selected to attend the SEMA (Spe-
cialty Equipment Manufacturers Associ-
ation) show in Las Vegas last year. The
show represents the most innovative
and cutting-edge automotive aftermar-
ket products.

“SEMA was a big influence in our
plan to proceed,” Stallone said of the
prestigious show that sets the standards
for the automotive industry. “We
thought, this is a once in a lifetime op-
portunity and maybe our dream would
be possible with Morrisville’s equip-
ment and faculty expertise.”

Plans shifted quickly into gear
when Stallone and Moravcik, both sen-
iors in the college’s automotive technol-
ogy bachelor degree program, decided
to blend their background and skills to
capitalize on the idea. 

Morrisville provided them with all
of the tools they needed to move for-
ward with their concept, including ac-
cess to a transmission dyno in the
transmission lab of the college’s state-of-
the-art automotive facility. The dyno,
which acts as the engine in a car, allows
them to test the transmission multiple

times and make essential modifications.
“Because it is so labor intensive to

swap transmissions, it would not have
been possible without this equipment,”
Stallone said.

Other departments also reached
out to support their effort.

With assistance from MSC Profes-
sor John Giess, Stallone and Moravcik
were able to tackle one of their biggest
obstacles, machining a spool valve for
the transmission.

While they are still working out
some kinks, Stallone and Moravcik re-
main determined. “We are going to
keep working on it until we perfect it,”
Stallone said.

Their experiential spirit is evident
in all corners of the college campus
where students are immersed in hands-
on learning, and utilizing entrepreneur-
ial processes in order to solve
problems.

A national leader in hands-on, ex-
periential learning, Morrisville fosters
the way for students aspiring to be en-
trepreneurs and business leaders
through an array of classes where they
create in-depth business plans, and also
through running actual businesses at the
college.

Stallone and Moravcik are soaking
up all of the transformational experi-
ences Morrisville is providing them,
namely the unique opportunities to
build and diversify their skills.

Their next stop is to venture out of
the classroom and present their model
at the new product showcase at next
year’s SEMA show.

“I always thought I would be a me-
chanic or a technician, but now that I at-
tended SEMA and saw the
opportunities, I realize it is not impossi-
ble to be part of a big company or
something bigger,” Stallone said.

And they plan to do it together.
Plans are in the works to start their

own business in one-off custom cars.
They hope their newest idea will be one
of the products that steers them in that
direction. 

Morrisville’s auto programs pre-
pare students for automotive careers,
aligning them with the current industry.

Morrisville’s automotive facilities
include an award-winning automotive
technology building with nine state-of-
the art laboratories, a showroom, and
an auto body building with a lab con-
taining superior air purification equip-
ment, a laser device for measuring
frame damage, and a Garmat Paint Sta-
tion.

As the only campus with its own
parts department and live service desk
both run by students, students gain
communication skills performing live
work on faculty, staff and student vehi-
cles.

Morrisville State’s curricula are en-
riched with applied learning and pave
the way for opportunity at both the
Morrisville and Norwich campuses. An
action-oriented, interactive learning lab,
the college is a national leader in tech-
nology and has been lauded for its ex-
emplary, innovative and effective
community service programs. 

SSttuuddeenntt  eennttrreepprreenneeuurrss’’  nneeww  aauuttoo  tteecchhnniiqquuee

TTyylleerr  MMoorraavvcciikk  aanndd  GGrreegg  SSttaalllloonnee..



Nassau Community College pres-
ents its Spring 2016 Cultural Program,
which features presentations by Emmy
award winning ABC journalist John
Quinones; Kim Barker, the reporter at
the heart of the new Tina Fey film
Whiskey Tango Foxtrot; Anita Hill, who
testified before the United States Senate
that now Supreme Court Justice
Clarence Thomas sexually harassed her
during her employment at the Equal
Employment Opportunity Commission;
and more.

KKiimm
BBaarrkkeerr

““WWhhiisskkeeyy
TTaannggoo  FFooxx--
ttrroott::  tthhee  TTaall--
iibbaann  SShhuuffffllee””

WWeeddnneess--
ddaayy,,  MMaarrcchh  3300  aatt  1111  aa..mm..  iinn  tthhee  CCCCBB
MMuullttiippuurrppoossee  RRoooomm

The reporter at the heart of the new
Tina Fey movie “Whiskey Tango Fox-
trot,” Kim Barker covered Afghanistan

and Pakistan for the Chicago Tribune
from 2004-2009. Her book, The Tal-
iban Shuffle, describes — with brutal
honesty and black humor — contacts
with warlords, fundamentalists and drug
kingpins, as well as the daily life of a jour-
nalist in a war-torn country.

JJoohhnn  QQuuiinnoonneess
““WWhhaatt  WWoouulldd  YYoouu  DDoo??””
MMoonnddaayy,,  AApprriill  44  aatt  99::3300  aa..mm..  iinn  tthhee

CCCCBB  MMuullttiippuurrppoossee  RRoooomm
John Quinones is the Emmy

Award-winning co-anchor of the ABC
newsmagazine Primetime and is the sole
anchor of the popular television series
“What Would You Do?” Having grown
up in a poor family of migrant workers
to eventually become ABC’s first Latino
correspondent, Quinones shares his
powerful story and asks all of us to take a
good look in the mirror. What do we do
when we witness injustice, racism or bul-
lying…as an individual?…as a nation? Do
we step in or do we step aside?

LLaawwrreennccee  LLeessssiigg

““TThhee
SSuupprreemmee
CCoouurrtt  aanndd  tthhee
22001166  PPrreessii--
ddeennttiiaall  EElleecc--
ttiioonn””

WWeeddnneess--
ddaayy,,  AApprriill  2277
aatt  1122::3300  pp..mm..
iinn  CCCCBB  225522//225533

Harvard Law Professor Lawrence
Lessig is the Internet’s most celebrated
lawyer. His 2015 presidential campaign
was a crusade for campaign finance re-
form with a clarion call to “fix democ-
racy first.” Scientific American named
him one of America’s Top 50 Visionar-
ies. Lessig holds a BA in economics, a
BS in management, an MA in philoso-
phy, and a JD from Yale Law School.
He was a law clerk for the late Supreme
Court Justice Antonin Scalia.

SSppeecciiaall  EEvveenntt  
CCoossppoonnssoorreedd  wwiitthh  WWoommeenn’’ss  HHiiss--

ttoorryy  MMoonntthh  aanndd  tthhee  SSeexxuuaall  HHaarraassssmmeenntt

EEdduuccaattiioonn  SSuubbccoommmmiitttteeee

AAnniittaa  HHiillll
““RReeiimmaaggiinniinngg  EEqquuaalliittyy””
TTuueessddaayy,,  MMaarrcchh  88  aatt  1100  aa..mm..  aanndd  11

pp..mm..  iinn  tthhee  CCCCBB  MMuullttiippuurrppoossee  RRoooomm
Over 25 years ago, Professor Anita

Hill testified before the United States
Senate that now Supreme Court Justice
Clarence Thomas sexually harassed her
during her employment at the Equal
Employment Opportunity Commission.
Today, Hill is an author, activist, and
professor of law, public policy and
women’s studies at Brandeis University.

These programs are free, open to
the public and accessible to the disabled.
Please note reserved seating arrange-
ments as listed. For more information
about the spring 2016 Cultural Program
at Nassau
Community
College, call
516-572-7148.

SStteellllaarr  lleeccttuurree  sseerriieess  aatt  NNaassssaauu  CCCC

http://ftc.edu
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Newsrooms need to be more di-
verse racially and ethnically to report
fairly and reduce bias, a group of media
experts said last month.

“Both frontline reporters and edi-
tors play a major role in how stories are
portrayed in the media,” Judith Brown
Dianis, co-director of the Advancement
Project, a civil rights group, said.

Dianis told a story about a Wash-
ington area TV station that covered a
fight that took place among several
African American boys on a school bus
from her daughter’s middle school in
Prince George’s County, Md.

“The fight should’ve never made
the news because it wasn’t important. …
How is this considered breaking’ news?”
she said.

Dianis said that the anchor who in-
troduced the story was an African-Amer-
ican woman.

“We sent a letter to the anchor to
say it is her duty to help portray us in the
media more than what people already
think of us,” she said.

The other speakers – Cristina
Lopez, a researcher at Media Matters
for America, which seeks to correct mis-
information in the news media, and
Mervyn Marcano, co-founder of Black-
bird, a communications firm – agreed
the lack of diversity in newsrooms allows
the media to inaccurately portray mi-
norities in news coverage.

“Media has this trend of using
mugshots when reporting on stories
where victims are victims of color,”
Lopez said referring to Candelerio Gon-
zalez, a Florida man who was killed as a
result of a road rage incident.

Lopez said a mugshot of Gonzalez
used in some reports had no connection
to the story. Other stories used a family
photo.

“The way the media portrayed him
in this story, both English- and Spanish-
language media, was by mugshots, de-
spite other alternatives being available,”
Gonzalez said.

Dianis spoke about Tamir Rice, a
12-year-old Cleveland boy who was
shot and killed by a police officer who
though his toy pellet gun was real.

“The media continuously called
him a young man, but he was a child,”
she said. “He was somebody’s baby.”

Dianis said these two simple words
– young man – had so much meaning.

“It may not seem like a big deal,
but imagine these stories – including
the school fight, being put in our heads
over and over again – we begin to think
this is all these people are,” she said.
“How is a 12-year-old boy suddenly a
young man?”

The American Society of News
Editors tracks the percentage of minor-
ity journalists in daily newspaper news-
rooms. The 2015 census found there
were about 32,900 full-time journalists
at nearly 1,400 daily newspapers, and
that 4,200 of those journalists – or
12.76 percent – were minorities. That
was a 0.58 percent decrease in the num-
ber minority journalists from 2014 to
2015.

A Radio Television Digital News
Association 2014 study found that the
number of minority journalists in televi-
sion increased to the highest it’s been in
13 years – 22.4 percent. Women were
38.7 percent of newsroom employees
in the 50 largest TV markets, and 44
percent in the top 101 markets.

But racial and ethnic diversity in
television has remained unchanged.
African Americans made up 10.4 per-
cent of broadcast journalists 2014, and
Asian Americans made up 2.5 percent.

Although the topic of minorities in
the newsroom is nothing new, the
speakers pushed the importance of mi-
nority inclusion.

“We need to hire more journalists
of color,” Marcano said. “Editors need
to give space to journalists for the sto-
ries they want to tell, and journalists
have to be brave enough to tell it.”

EExxppeerrttss::  NNeewwssrroooommss
nneeeedd  bbeetttteerr  ddiivveerrssiittyy   
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Most students (and parents) know
that the cost of attaining a higher educa-
tional degree is on the increase. Tuition
at many private as well as public univer-
sities, colleges, and even community
colleges are spiraling out of control,
making it tougher for the average stu-
dent to catch a break. Depending on
who gets into the White House next
year and what programs that might be
facing the guillotine, Pell and TAP aid
may be harder to come by. Add in the
fact that student debt has
surpassed credit card debt
and we may very well be
facing the next financial
meltdown as the monetary
deck of cards from college
loans goes into default. Get
ready for another economic
tsunami. Ugh! Not a pretty
picture! 

At its central core
economics is the science of supply
and demand; as long as there is a de-
mand for a product there will also be
a corresponding supply to fill that
demand. Whether the service or
product is legal or illicit really makes
no difference to the consumer who
wants that product and is willing to
spend his/her dollars. A product that
has been in high demand for some
time now is the purchase of a college
diploma. Often
called diploma
mills and or degree
mills, these clan-
destine companies
offer the purchaser
a “legitimate” col-
lege degree, all the
way up to a doctorate, for a fee. But
don’t be fooled, these degrees for
the most part are far from legitimate
and are often from very obscure col-
leges with little or no academic
standing within the global academic
world. Even worse, most of these de-
grees are simply counterfeit; they are
from colleges and universities that
are entirely fictional – completely
made up by the company producing

and selling the diploma, by fast talk-
ing, slick, and dishonest marketers. 

Get Educated.com author Vicky
Phillips says, “A diploma mill, also
known as a degree mill, is any bogus
university that sells college diplomas-
the piece of paper itself rather than the
educational experience. ... Diploma
mills crank out fake paper diplomas to
anyone who is able to pay the requested
‘tuition’ amount, generally a lump sum
from $500-$2500.” For someone facing
steep college loans, in an economy still
far from robust, with far too many col-
lege grads working at or just above mini-

mum wage,
spending a few
hundred dollars
for a Bachelor’s
degree doesn’t
sound too bad;
spending up to
$1000 for a Mas-
ters better yet, and
for a few thousand
dollars to pur-

chase a Doctorate – fantastic! All in the
belief that these “diplomas” will get
them to a higher paying position. But
therein lies the rub. 

Yes, it is true that having a more
“competitive degree” could open the
door to the possibilities of landing a cov-
eted higher paying position, but as the
saying goes, “buyer beware.” Will those
diploma mill degrees do the same thing

for you as a factual, genuine college de-
gree? Let’s break this down a bit. 

First off, sending any prospective
employer a resume with “fake” titles,
job experience and or “fake” academic
credentials is lying. While not all em-
ployers can catch all lies, why take the
chance? Employers today are much
more savvy in exposing falsehoods on
resumes than ever before. Background
checks, and reference inquiry will tell

that employer a whole lot about you,
perhaps some things that you wish not
to be known, and remember, they have
complete access to all sorts of social
media to garner information, just like
you do. Also consider this: If for exam-
ple your “diploma” says you have a
Masters in Corporate Accounting, be-
sides the aforementioned, the employer
will most definitely have as part of the
interview process a “test” you would
need to take on site. These tests can be
quite complicated, challenging, and de-
manding, but if you actually have a legit-
imate degree, then with that knowledge
you should be able to complete any
tasks, questions and or problems they
ask; if not, you most likely will fail. 

Secondly, if you are caught trying to
get away with phony credentials, you
may become “branded,” meaning, that
a prospective employer could “heads
up” other employers with-in the same
industry and give them a red light in re-
gards to your untruthfulness. If you
think that this sort of thing can’t be
done, think again. You may say they
can’t do that because it is considered
professional character assassination, but
is it? What character trait of yours is

being assassinated if you provided fake
credentials? Furthermore, most compa-
nies have much deeper financial pock-
ets than you do, have access to top
corporate lawyers, and have all the time
in the world to bury under a pile of
legal briefs your potential law suit. 

Yes, it’s tempting to be sucked
into the marketing of these diploma
mill businesses, particularly during
these unsettled economic times, but
look at the long run and the big pic-
ture. Your reputation and  genuinely
earned knowledge and educational
credentials are worth far more than
any purchase of a diploma from a
degree mill! So, just stay away, and
relish in your “real” accomplish-
ments; you deserve it, and that
prospective employer you want to
work for deserves it as well!

David L. Podos is an adjunct in-
structor for the
Center for Social
Sciences, Busi-
ness and Informa-
tion Sciences at
MVCC. 

SStteepp  rriigghhtt  uupp  aanndd  bbuuyy  yyoouurr  ffaakkee  ddiipplloommaa

IItt  mmaayy  sseeeemm  tteemmppttiinngg  ttoo
oorrddeerr  ffrroomm  aa  ddiipplloommaa  mmiillll,,
bbuutt  ddoonn’’tt..  HHeerree’’ss  wwhhyy..

David L. Podos
Campus News
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LaGuardia Community set his-
tory and watched history repeat itself
on the same night as both their
men’s and women’s basketball teams
captured the CUNY Athletic Confer-
ence Championship for the first time
in school history back on February
19. 

In the evening’s first game at
host BMCC, the #1 seed Red Hawks
took on the #2 Bronx Broncos, who
had knocked them out of both the
CUNYAC and the Region XV tour-
nament a season ago. This time, La-
Guardia exacted revenge on the
biggest stage, defeating the Broncos
65-54.

“We knew we had something
special from the first practice we
had,” said head coach Anthony Al-
faro. “They worked really hard.”

Marika Gordon struggled in the
CUNYAC semi-
finals against
BMCC, but the
2015-16 CUN-
YAC All-Star
found her game
when her team
needed her
most, leading LaGuardia in the
Championship with 15 points and
dominating the glass with a game-
high 17 rebounds. Sarah Edwards
also notched a double-double with
12 points and 13 rebounds, of which
10 came in the first half. Both play-
ers earned All-Tournament Team

honors for their performances.
2015-16 CUNYAC and Region

XV Player of the Year Kailyn Rich-
burg had 10 points, five steals and
four assists in the title-clinching game
while shooting a team best 50% from
the field. After logging a game-high
21 points in the Semifinals against
BMCC, Richburg added CUNYAC
Tournament MVP honors to her re-
sume.

“This past year has been filled
with a lot of hard work, but I’m
happy that we made it,” said Rich-
burg.

Shortly following the women’s
conquest, the men took to the
BMCC court against the hometown
team. 

It was a back and forth affair be-
tween two teams nobody expected to
even be in the position they were in.
The #2 LaGuardia Red Hawks had
only made one postseason appear-
ance in their short three-year history,

and BMCC only qualified for the
tournament because Hostos was un-
able to take part due to scheduling
conflicts. The two teams nobody had
penciled in for the Championship
put on a great show, but in the end it
was the LaGuardia Red Hawks writ-
ing the fairy tale ending as they de-

feated the hosting Panthers 75-72 in
a Championship thriller.

“We seized the moment,” said
head coach Ben Chobhaphand.
“Championship games are all about
moments and we seized every one
tonight.”

The Red Hawks raced out to a
quick double-digit advantage in the
first half, punctuated by a Jordan Lit-
tlejohn three-pointer to extend an
early 28-14 lead. Following that scor-
ing play, BMCC head coach Nolan
Adams took a time-out that visibly
settled his team down. The Panthers
responded by being more aggressive
with the ball and playing man-to-man
defense, and subsequently went on
to outscore LaGuardia 24-10 the rest
of the way.

BMCC was able to control play
down low and extended their lead to
as many as nine points in the second
half, but the Red Hawks were deter-
mined to not be upset.

“I told our guys that BMCC has-
n’t been through what we’ve been
through,” said Chobhaphand. “That
makes us tough.”

Mukeba Kadisha picked up the
slack admirably for CUNYAC
Rookie of the Year Winston Egwu,
who was in foul trouble most of the
night, by registering 13 points and 10
rebounds in the game while playing
the entire 40 minutes for the first
time all season.

BMCC mounted their final
comeback attempt in the game’s final

minutes. The teams traded baskets
and free-throws until eight seconds
were left on the clock. Neil Viera,
who seconds earlier hit a three-
pointer to narrow the gap, got off a
game-tying attempt from deep, but it
glanced off the rim and sent the Red
Hawks into the history books.

“It’s crazy,” said Yearwood. “In
practice, coach always puts us in situ-
ations where we’re down and we
need to get back and get stops. We
just had to keep the intensity and
keep on pushing, and we came out
with the victory.”

Yearwood finished the game
with a game-high 21 points on 8-of-
15 shooting. After netting 26 points
in the team’s semifinal victory over
Kingsborough, Yearwood was named
CUNYAC Tournament MVP.

“He was a leader,” said Chob-
haphand about his star sophomore.
“He was talking like he’s never
talked before. With hard work and
dedication, anything’s possible.”

The wins by LaGuardia marked
the first time since 1993 and only the
second time in the 36-year history of
the CUNYAC Community College
Basketball Tournament that the
same school won both the men’s and
women’s title in the same year. What
makes it even more remarkable is
that each team achieved the feat in
only LaGuardia’s third year of exis-
tence. 

As Richburg said, hard work in-
deed pays off.

LLaaGGuuaarrddiiaa  mmeenn  aanndd  wwoommeenn  ttaakkee  ttiittlleess
PPeetteerr  BBrriigguugglliioo
Campus News

‘‘WWee  kknneeww  wwee  hhaadd
ssoommeetthhiinngg  ssppeecciiaall  ffrroomm
tthhee  ffiirrsstt  pprraaccttiiccee..’’



Recently, I took the family to Dis-
ney World and spotted this prop (pic-
tured) in Tomorrowland, or
somewhere near it. Maybe it was
made 20 or so years ago, but it repre-
sents where we are now. 

It is a faux robot named Robo-
Newz who looks like a newsy and,
with a built-in printer in its belly, can
produce a newspaper on the spot for
an interested party. It presumably
would also be mobile, as it has faux
wheels, so perhaps it could also de-
liver the paper to the faux door. I
wonder if the robot would
also curate the stories for the
printed edition and lay them
out, based on some algo-
rithm?

Reminds me of my life
story: Making newspapers,
delivering newspapers...

Which brings us to
where we are at this point in
our history. There are two competing
ideas that are vying for their domina-
tion of our future workplace. 

The first idea is entrepreneurship
and authenticity. Today’s millennials,
often, would rather shop at a mom and
pop, and buy items from smaller busi-
nesses that show high integrity. They
also are starting such businesses. Think
of microbreweries as an example.

The second idea is automation.
Robots will do many more jobs in the
future. Perhaps you currently are in a
field or are studying in a field that
soon could be automated? Wouldn’t
that be a waste of tuition dollars?

So I called David Gunkel, a
Northern Illinois University commu-

nications professor and expert/author
in the field. Gunkel used the term
“technological unemployment,”
meaning people who may lose their
jobs to a machine. A recent study sug-
gested that 47% of today’s jobs may
soon be done by machines.

And it’s not just factory assembly
line workers who may feel the heat,
he said, but also healthcare workers,
paralegals and, yes, journalists/PR
practitioners.

But Gunkel isn’t telling his stu-
dents to panic. “I tell them to be
aware of what is on the horizon,” he
said. “Plan for what kind of career
will be needed, and adjust your expec-

tations accord-
ingly.”

In the
healthcare
field, for exam-
ple, as the
Baby Boom
generation gets
elderly and
may require at-

home aides, robots will be able to do
mundane tasks, such as taking blood
pressure or reminding patients to take
meds. The robots will be wired to
contact a real human being should
there be any problems. Plan to be
that human being, not the robot. 

Gunkel said that some helpful
elective courses you may want to take
— even if you are not great at them —
could be some type of computer cod-
ing, just to understand the logic of
how machines are commanded. This
will give you an advantage over majors
who did not learn advanced comput-
ing. He also suggested learning the
regulations that will govern the use of

machines.
“The way

that [automa-
tion] is rolled
out is going to
depend on
knowledge-
able people
on the
ground,” he
said. “This is
going to hap-

pen, so you must
play a role in mak-
ing this work.

“You will
have to get over
your fear, get
under the hood
and understand
how the technol-
ogy can be manip-
ulated,” he added.
“People treat tech-
nology like it’s
Harry Potter
magic — that is a
poor way to look
at technology.”

OK, so what
about us journal-
ists and PR folks?

Gunkel said
that technical writ-
ing projects, such
as instruction
manuals and fi-
nancial reports,
could be auto-
mated really eas-
ily. Systems can
pull large
amounts of data
from a cloud and
piece it together
in a way a human
reader can understand.

Basic journalism, too, can be pro-
duced in a cookie-cutter format, he
added. A sports story, for example,
could pull game stats from a master
computer, and put them together in
an inverted pyramid form, as is com-
monly done now by thousands of
small-town journalists across the
country and Sports Information Di-
rectors now. This could also work for
certain types of government reporting,
as well as many types of press re-
leases.

“But these stories will always have
to at least be analyzed by a human be-
fore being published,” Gunkel said. 

“Take a programming course. A
good journalist has to have a lot of
skills in his or her toolbox.”

Gunkel also tells his students:
“Don’t get out of journalism. Don’t

give up. Just know your field is chang-
ing and changing rapidly due to au-
tomation.” 

Just don’t tell that to Mr. Robo-
Newz.

And that’s the last word ... for
now. 

Darren John-
son, publisher,
has a Master of
Fine Arts degree
in Writing and
Literature from
Southampton
College and is
working on a
novel. This is a
new column. To possibly write a column
for Campus News, contact
columns@cccn.us.

WWiillll  aa  rroobboott  ttaakkee  tthhee  jjoobb  yyoouu  wwaanntt??
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http://www.mercy.edu/obsessedcn


Transferring colleges to be simple

To apply credits I’ve already earned

A college where I feel I belong

I want

Find it at Molloy College. We make transferring here easy and rewarding. 
Learn in a progressive academic environment with small classes, an 
experienced faculty and internship opportunities that help ensure your 
success in and beyond the classroom. Get involved in any of the 60-plus 
clubs and activities in our vibrant #MolloyLife program and you’re sure  
to feel at home – at one of the best colleges on Long Island.

Go ahead. Start something.

What are you searching for?

molloy.edu  |  #MolloyCollege  |  1-888-4-MOLLOY

OPEN HOUSE: SUNDAY, APRIL 24 AT 1 P.M.

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

 

 

  

  

http://molloy.edu


SSppoonnssoorr  VViiddeeooss
Click on the stills from these campus videos to learn more about each college or

click on the college logos to go to the campus web sites.

�

�

�

http://www.youtube.com/watch?v=tTcpLzyPnBY
http://molloy.edu
http://www.youtube.com/user/1800mercyny
http://www.mercy.edu/campusnews
http://www.youtube.com/user/collegeofsaintrose
http://www.strose.edu/admissions/transfer


SSppoonnssoorr  VViiddeeooss
Click on the stills from these campus videos to learn more about each college or

click on the college logos to go to the campus web sites.

�

�

http://www.sjcny.edu/
http://www.youtube.com/user/stjosephscollegeny
http://webapps2.liu.edu/TransGrad/transfer.html
https://www.youtube.com/watch?v=zYsrON_7P8g

