
College is a time to meet new people,
figure out who you are, have memorable
experiences; obtain your degree, etc. We
all know this going into this phase of our
lives.

What else is a key subject of the col-
lege lifestyle? Depending on who you talk
to, dating may be that subject. Some stu-
dents believe that dating is archaic in
today’s fast-paced society; that “hooking
up” is a more common occurrence. Even
though college is packed with fun it is also
very stressful, and as the old saying goes,
“Why buy the cow when you can get the
milk for free?”

Students find that the hooking up trend
is easier because it is not formal, too many
expectations are held within relationships,
and they do not want to be tied down with
everything else going on in their hectic lives.
Why else does hooking up occur more
than dating? “People are trying to experi-
ment, see what’s out there, who you are
compatible with,” said Elizabeth Riley, a
sophomore at Worcester State University.
“You don’t want to jump into a relationship
right away. It’s interesting because people
hook up more often but they would rather
be in a relationship if the opportunity
arises.”

There are also other problems with
dating in college. “It is really hard some-
times because you are always around each

other,” said Pat Brossi, a criminal justice
major at Worcester State University. “It can
get to be too much if you both live on cam-
pus and spend all of your time together. It’s
hard to find space and meet new people
once you’re tied down with one person.”

I wanted to branch out and get the
opinions of students from other schools be-
sides my own. I asked Sarah Khalifa, a jun-
ior psychology major at Boston University,
how dating worked on her campus: “A lot
of students here are actually in long dis-
tance relationships. I think it’s because we

go to school in a large city. A common
trend with those types of relationships is
that people get too involved with their part-
ners and don’t socialize with others as
much as they should. Long distance rela-
tionships can be worth it but are a lot of
work and you miss out on other experi-
ences.”

Reaching way out I asked Stephen Far-
rand, a history student at Sam Houston
State University in Texas, what his opinions
were on college dating. “At my college peo-
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AArree  lloosseerr  ffrriieennddss  ddrraaggggiinngg  yyoouu  ddoowwnn??

When you walk into college you can’t
help but realize that everyone has their own
clique; it almost brings you back to high
school. You have your Goths, honors group,
gym group, gamers, partygoers, and the list
goes on. Did you know who you choose to
hang out with can affect how well you do in
your academic career? After doing much re-
search on the matter, I found some proving
points. According to a 2004 Journal of
Higher Edu-
cation piece,
“A college
student’s
peers act as
a reference
group or an
environ-
mental source of socio-cultural norms in the
midst of which the student grows and devel-
ops.” 

Our educational growth depends on
who we choose to surround ourselves with. I
interviewed a couple of students from the
Eastern Campus of Suffolk CCC as to
whether or not they felt one’s social group
can influence how they did in college. One

student named Chloe Roth explains, “I per-
sonally am very independent, but many peo-
ple can be influenced. For example, if a
friend wanted to recommend a certain class
or teacher, then you would be more likely to
take that class or teacher. They may nega-
tively influence, such as maybe skipping
classes.”

Another student named Nicole states: “I
feel that college students do get affected by
peer pressure, for example, if you’re hanging
out with a rough crowd that likes heavy par-
tying and drinking, that can take a toll on

you.” 
Another student named

Andrew states: “Yes, it does af-
fect a student. If you’re hanging
out with good people, then you
will do well. If you hang out with
a negative crowd, then you most
likely will not do so well.” 

Molly from Eastern Campus states:
“Yes, it does affect me, more on a negative
side, such as going out and not spending so
much time on my studies.”

Although many students agreed that your
college peers can affect how well you do in
school, some students disagreed with this. 

A student named Joane states: “I don’t
feel that peers can influence how well you

do. You can be an outgoing person and still
have time for school.” 

A student named Laquisha states: “I re-
member back in high school I had a lot of
deadbeat friends, but I have always been stu-
dious, and it did not affect me.”

As you can see, there has been a mix-
ture of different responses on the matter.
What do you feel? Do you think your peers
have any influence on you with regards to
your academic success?

According to a 2009 Journal of Psychol-
ogy article, many people fall under social in-
junctive norms. This is when we reflect
perceptions of what is significant about oth-
ers, and we behave in a way to get approval
or we behave how they think we should. So-
cial injunctive norms motivate us to take ac-
tion by envisioning the potential special
rewards and punishment of not living up to
this norm. This goes hand in hand with our
academic success because we are easily influ-
enced by others in every aspect of our lives,
not just in education. 

We are all very fragile emotionally and
long to be part of a group. You should ask
yourself what kind of influence friends have
on you. Are they encouraging you to be the
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The day after hearing of the death of
Steve Jobs, the Apple Founder, a lot of
people I met of the age of typical college
students seemed genuinely bummed.

“He did invent the iPhone,” one told
me, looking down sullenly. 

I corrected her: “He really didn’t in-
vent anything,” I said. “He was a mar-
keter.”

And therein lies the issue. Maybe she
was right. In this day and age, are the peo-
ple with ideas the inventors?

I’m a generation older. The inventors
we learned about as kids actually did the
hands-on work in creating the product.
Marconi playing with radio transistors or
whatever,
Bell with
wires and
telephone re-
ceivers or the
like, Fleming
tossing mold
into a petrie
dish of sorts to create penicillin. They had
an idea and they saw it through them-
selves.

So when Al Gore said he invented
the Internet back in the 1990s, we all had
a laugh. And he certainly did not.

But nowadays with virtual reality and
machines and people trained like ma-
chines doing the nitty gritty of creating
chips and circuits and the artistic people
creating the look, feel and interface,
maybe an “idea guy” like Jobs is the one
to bring it all together. 

His vision — and access to tremen-
dous resources — did, in a way, “invent”
something like an iPhone. He made the
commands that made it happen. He
looked at the prototypes, a combination
of engineering and artistic taste, and had
final say on what would go to market. The
iPhone 5 did not come out because he
was sick, and surely, when it does come
out, will lack something because of the
lack of Jobs’ input and inspiration.

So being an “inventor” is a lot less
tangible than it was a hundred or so years
ago. 

The engineer did not invent the
iPhone. The artist did not invent the
iPhone. The person who hired and un-
derstood both invented the iPhone.

(This is good news for someone like
me, who scored
nearly equally
unremarkably
on the math
and verbal por-
tions of the
SAT!)

But the rea-
son why this belief seemed foreign to me
is that I have an affinity for computers,
and was an expert of sorts in the Apple
line, as much of an expert as one can be
as a writer, and knew the machines from
the early days were anything but the effort-
less devices we have today. 

And even Apple’s ideas were not
original back then. 

Jobs, the marketer, and his buddy
Steve Wozniak, the engineer, built the
original Apple Computer as a hobbyist kit
from cheap parts held together by wood

and screws and glue. It didn’t even have a
monitor. It was hardly a computer, but
sold enough units to geeks for them to
start a successful line — the Apple II.

The Apple II ran like those comput-
ers you see in old 1980s movies like “War
Games” or “Ferris Bueller’s Day Off.”
There were no graphics. No point and
click mouse. Commands were typed out.
There was no saving to a quiet hard drive.
Saving seemed physical with a loud clank
and whirr of a 5.25” floppy diskette. Print-
ing was even louder to a dot-matrix ma-
chine. The original monitors had only
one color, usually green. Monitors were
so expensive, many people hooked up
their computers to TV sets via an RF
switch for display. Modems made loud
noises. Everything made noise. The
Apple was a machine and behaved like
one, and a user needed to know how it
worked inside out to get it to run; just like
how really old-timers you may meet
mostly all seem to know how to fix cars
because cars were unreliable back when,
people who used computers in the 1970s
and ’80s know how to fix them inside out
to this day. There was no Help Desk.

And Jobs had wild ideas. Not original
ideas, but he could spot a diamond in the
rough.

For example, back then, Xerox, the
behemoth corporation, was rolling in
money from copier sales. They had so
much money, they could pay a bunch of
geeks to sit in a room and brainstorm all
day. The geeks came up with the mouse
and the graphical user interface (or GUI,
what we use today, with the icon for a re-
cycle bin, a task bar, scrolling menus, etc.,

as opposed to typing text commands).
The brass at Xerox didn’t take notice.

Jobs and Wozniak weaseled their way
in to meet the geeks, who proudly showed
them their inventions, and the Apple
founders saw gold. They nodded politely,
went back to their ramshackle headquar-
ters and stole everything (of course, Win-
dows would later rip off the Apple
interface and use of mouse, but all’s
fair...).

And while the 1984 Macintosh was
considered the first successful commercial
computer to use a GUI and mouse, Jobs
and Wozniak did have some failures be-
fore that.

Most notably was the Apple III,
which was supposed to be the successor
to the Apple II, but never caught on. At
up to $7800, not fixed to inflation, and
only up to 512KB in RAM, forget about

AAppppllee’’ss  CCEEOO  rreeddeeffiinneedd  ‘‘iinnvveennttoorr’’
DDaarrrreenn  JJoohhnnssoonn
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Information overload, information
anxiety, information overload syndrome
and information explosion are just a few
of the common terms used today that
refer to the phenomenon of simply having
too much information at one time result-
ing in brain overload!  The amount of
data that we encounter in a single day can
have an effect on how we react to and
process that data. 

While information is good, too much
at once can lead to problems. The diffi-
culty people have learning; understanding,
sorting through immense amounts of
data, simplifying issues and making deci-
sions, can be a direct result of the pres-
ence of so much information at our
fingertips.  Simply put, “the more infor-
mation you receive, the more difficult it is
to decipher what’s credible and useful and
the harder it is to perform tasks and make
decisions,” concludes Alexander Charles,
a Corporate Public Relations exec with
Xerox Corporation. 

The availability of so much informa-
tion so rapidly has had such a shift on
how human beings interpret, assess and
make sense of data. While some people
can easily adapt, the truth is that there has
been so much technological change in the
last 30 years that information overload
can be very different for each person.  In-
terestingly, the term and the idea of infor-
mation overload emerged far before the
rise of the digital age.   

AA  BBrriieeff  HHiissttoorryy  oonn  tthhee  CCoonncceepptt  ooff
IInnffoorrmmaattiioonn  OOvveerrllooaadd

The term “sensory
overload” was introduced
in the 1950s, prior to the
internet and digital media
igniting society. The term
is used to identify a cir-
cumstance when the
brain responds negatively
to being clogged by too
much information. It is thought that too
much sensory stimulation can result in a
person’s inability to reasonably react to
this information in productive way. Over-
load may affect reading, writing, and the
ability to interpret information to use it in
a useful manner. 

As the world started becoming more
digital, information started becoming
more readily accessible. Some people
without even realizing it fall victim to the
dreaded “information overload syn-
drome.” The premise of the theory is that
human beings have a limit to the amount
of stimulation that they can rationally react
to effectively. An overload of data can
have an affect, usually temporary, on a
person’s ability to absorb reason and ra-
tionally respond to the intake of informa-
tion.  

Alvin Toffler is the author of a best-
selling book that emerged in the 1970s
called “Future Shock.” The book dis-
cusses the difficultly that can be caused by
the presence of too much information all
at once. Toffler’s work introduced the no-
tion that sensory overload was a real con-
cept.  Toffler went on to discuss how
sensory overload, later termed, informa-
tion overload, has an effect on the cogni-
tive functioning of the human brain. 

According to Wikipedia, the infor-
mation age got its start with the unveiling
of the personal computer in the 1970s.

The 1980s saw the development of the
personal computer system, advances in
technology and the beginning of the com-
puter age. While the internet has existed
since the late 1960s, the World Wide
Web was not invented until 1989. The
early 1990s saw a great expansion of the
internet and the web when it became ac-
cessible and available to the public. The
internet changed the face of information
and life as we know it. 

Since the internet made its public
debut in the early 1990s technology began
to grow at a rapid pace changing the way
that modern society functions. Education,
global relations, communication and net-
working has all been changed by the mas-
sive and rapid developments in
technology. The internet and technologi-
cal developments have made significant
changes in how we do business, how we
socialize and how we teach and learn. 

AA  RReeaall  IIssssuuee  
Xerox dedicates a special section on

their website relating to the concept of in-
formation overload. Not only does Xerox
take pride in providing a quality service
but recognize that helping people manage
information is a natural extension of the
service that they provide through their
business.  The blog, specifically dedicated
to information overload can be found at
http://informationsanity.blogs.xerox.com/. 

Additionally, Xerox even recognizes
October 20th as Information Overload
Awareness Day, which was started by
Jonathan Spira, an information overload
expert. According to Charles, Xerox rec-
ognizes and actively addresses the concept

of information overload. The company
completed and published a recent survey
on information overload. Based on their
website the following statistics were gath-
ered. 

* 28% of the typical workday is
wasted by interruptions caused by unnec-
essary information. 

* 53% of people believe that less
than half of the information they received
is of any value. 

* 42% of people accidentally use
the wrong information at least once a
week. 

Unless information is organized, use-
ful and accurate, it serves little purpose for
a business and individuals alike. Learning
how to interpret and manage information
to be effective is a necessary component
to having it. Companies and individuals
who realize this can begin to avoid falling
victim to information overload.  

DDoo  YYoouu  SSuuffffeerr  ffrroomm  IInnffoorrmmaattiioonn
OOvveerrllooaadd??  

How does information overload af-
fect the college student?  This question
may have different answers for different
people. The truth is that traditional aged
college students may have grown up with
the internet and have never had the expe-
rience of owning a set of encyclopedias
stacked on the bookshelf at home that
were the only reference available to them
at homework time. Some students may

have never
had to use
the card cata-
log to locate
a reference
book or
apply for a li-
brary card.
The infor-
mation that
traditional
aged stu-
dents need
to do re-
search today
is accessible
at their fin-
gertips; just a
click away.
Older stu-
dents, born
before the
rise of the
digital age
and return-
ing to school,
may have a
very different
experience
accessing and interpreting information. In-
formation overload is person specific and
preventing overload is possible if there is
an awareness that it in fact exists.  

Students need to learn to do a little
bit of work all of the time, rather than sav-
ing it up for a stressful cramming session,
says Dr. William J. Ward, Social Media
Professor, Newhouse School of Public
Communications at Syracuse University.
He says that multi-tasking can reduce
focus and the quality of work. “It is im-
possible to keep up with all of the in-
formation, so students need to use
digital and social tools wisely and step
away from the computer and other
digital gadgets when it becomes too
stressful and overwhelming,” says
Ward. 

Think for one minute about the
amount of data you send and receive each
day. Take a minute to think about how
many times a day that you engage in one
of more of the following activities?

* Surf the internet
* Participate in social media
* Use a smart phone
* Send or received an email or text

message
* Utilized web based research sites
* Go to an online news feeds
* Download a file attachment
* Visit YouTube
* Use ITunes
* Participate in online banking or

shopping
Now think about how many times in

a day you engage in the following methods
of receiving traditional information. 

* Read a book or a newspaper or
article

* Listen to a lecture or attend a
seminar

* Watch television
* Talk on the telephone
* Attend a study group
* Go to the library
* Check the bulletin board or read

a flyer 
The number of times we rely on digi-

tal technology in a day can be alarming
and distracting. The difference between
the first group of activities and the second
is that the first set of tasks can be done

while you are doing other tasks. The sec-
ond set of tasks typically are done one at a
time after thinking about which one
should happen first. 

Digital media, if not controlled, can
result in multiple disruptions that can in-
terrupt productivity. You can check your
email on your phone while waiting in line
at the grocery store, doing homework or
sitting in class, or send, receive and read
text while having a face to face conversa-
tion with someone or working on a re-
search paper. The click of a mouse or
push of a button can create an influx of in-
formation coming at you while you are en-
gaged in another task. Doubling the
amount of information you received in
the same amount of time and expecting
that the brain will process everything effec-
tively is a lot to ask of the brain. 

Now ask yourself how much informa-
tion is too much and how much informa-
tion can you effectively take in all at once?
Knowledge is powerful but not when so
much information negatively affects pro-
ductivity.  

SSiimmppllee  SSoolluuttiioonnss
Most students probably suffer from

some form of information overload, if
they haven’t they will, and if they don’t
they are an exception.  Add yourself to
the long list of students, professionals and
everyday people who are in the same
boat. Many of them probably won’t real-
ize why they are unproductive, tired, over-
whelmed or making simple errors in
assignments or projects. Information over-
load might just sound like a fluffy term for
a “fake” issue.  Your doctor may not be
able to diagnose you with information
overload but some of the signs are those
that you can identify for yourself and do
something about.  

The good news is that there are ways
that you can control the information
rather than letting it control you.  Accord-
ing to Ward, “A good way for students to
deal with the information overload issue is
to learn how to use digital media and so-
cial tools to do the work for them, help
them to better organize and to save time.
Students can use digital and social tools to
tell the internet what they need, when they

IInnffoorrmmaattiioonn  oovveerrllooaadd  ((!!!!!!))  aanndd  tthhee  ssttuuddeenntt
Christine Barton
Campus News

TThhee  aammoouunntt  ooff  ddaattaa  aa
ssttuuddeenntt  iiss  pprreesseenntteedd  wwiitthh
ccaann  ddiissttrraacctt  ffrroomm  ggooaallss..

ccoonnttiinnuueedd  oonn  ppaaggee  1100  



Campus News | November 2011 | Page 5

Campus News reaches community college students at 15 campuses!

KARA DUDEK 
4TH YEAR MARKETING MAJOR, 

SAUNDERS COLLEGE OF BUSINESS

Cassandra Peltzer 
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having a hard drive, the Apple III was
one costly clunker!

While Jobs, the marketer, wanted a
quiet machine without an internal fan, the
reality of the day wasn’t with him. Jobs
was concerned with the computer con-
veying a “feeling.” He was looking out for
the user.

But the lack of a fan meant that the
boards would
overheat.
Chips would
become dis-
placed. The
machine
would cease
running if left on long enough. Apple ac-
tually sent out directions to users to lift
the machine a few inches off the table
and to purposely drop it to knock chips
back into place. Other reports told of
users putting the machines on floors,
opening them up and physically stepping
on the boards to get the chips back in
place. What a mess! Hardly the Zen-like
experience Jobs anticipated.

Wozniak would later opine that the
machine was a failure because its design
was led by marketers, not engineers. 

Wozniak would be later bought out
of the company. Apple scurried back to
the Apple II line, which did have a
foothold in elementary schools with edu-
cational programs like “The Oregon
Trail,” and for awhile Apple produced
two incompatible, competing lines of
computers, the Apple II and the Macin-
tosh.

I was in the Apple II camp back
then. I liked pulling out cards, acting as
both an engineer and an artist, while the
Macintosh was meant to be for less tech-
nical users. It had a monitor built in, a
hard drive, a mouse, quiet laser printers.
Apple was putting all of its effort into the

Mac line and the Apple II line was its
more profitable, but neglected step child. 

This schism allowed a far inferior
Windows to move in and take over by
the 1990s, and Apple only had a tiny per-
centage of the market share for that
decade and much of the following
decade. Jobs came, went and came back.

I was working in the 1990s in one of
the few fields still using
Macintoshes — newspa-
pers. Jobs’ artistic sense
led to the Mac’s better
printing technology, ren-
dering of fonts, etc., that
allowed for newspapers

to go from old-fashioned paste-ups to
newer formats that allowed for greater
creativity. The invention of the PDF by
Adobe first took hold in the Apple world
and publications could be saved and
shipped to printers anywhere. In the mid-
1990s, I worked for an American publi-
cation that only existed because it was
able to send PDFs over the Internet to
printing plants in London and Berlin. 

And, in the end, Jobs was right. Mac
people seem like they are part of a cult —
their machines cost twice as much as a
Dell or Compaq and essentially are the
same computers, but they can’t explain
WHY their Mac is better. To them, it
just IS. They are “at one” with something
or the other. Any idiot can operate an
iPhone. 

Maybe an invention isn’t as tangible
as kicking chips into an overheated logic
board. Maybe an invention simply is a
feel. A user’s experience. A relationship.

And perhaps that’s why it seems Jobs
is so irrationally missed by his customers.
Because isn’t everything — even religion
with its beautiful statues and stained glass
windows — marketing? 
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best person you can be? Do they push
you to keep your studies up?  If the an-
swer is yes, then hold tight to them. If the
answer is no then you should seek out
people who are encouraging. 

In a 2004
Journal of
Higher Educa-
tion story, there
was a study re-
ported that
tested a group
of adolescents.
There were 253
participants who
were part of the experiment. The partici-
pants took self-reports. The reports were
done on a scale ranging from 1 to 5. One
strongly disagree to five strongly agree.
The experiment measured mastery level
skills and behavioral influence. Some of
the questions on the reports were: I work
in this class because I like to understand
what I’m learning, I do the work in this
class because I want to show that I know
more than my classmates, I do work in
this class because I don’t want others to
think I know less than they do, and, lastly,
I can do the work in this class. There were
three choices that the participants were
given that assessed the social reasons for
not doing the class work. The participants
were given the following reasons to
choose from: social responsibility, social
intimacy and social approval goals. It
turned out that the social approval goal
was the most popular. 

Another famous experiment done
was the Asch Conformity Experiment.
The experiment consisted of 123 partici-
pants, each of the participants were put in
groups. The group consisted of 5 to 7 peo-

ple who knew what the experiment was
about and one or two people who were
clueless. They were introduced to the other
participants as being just as clueless as they
were about the experiment. The first cou-

ple of trials the
participants
were shown a
card; the card
had a line on it.
The partici-
pants were
shown another
card with three
different sized

lines on it. The participants were asked
which line on the card matched the size
line of the second card. The experiment
continued for about 18 trials, using differ-
ent cards. Out of the 18 total trials, in 12 of
the trials the participants answered the ob-
vious right answers incorrectly. The experi-
ment showed 75 percent of the participants
answered obvious right answers wrong –
just because everyone did before them.
This experiment shows us how easily influ-
enced we are by others we surround our-
selves by. These participants were not even
friends with each other and they were still
influenced. 

This goes hand in hand with our edu-
cational goals. We as humans long to be
accepted, but you can lead by example.
You can be that influence, that POSI-
TIVE influence on a friend. You can offer
up for study groups and cut back on the
partying. If you feel like your friends are
not building you up academically, then
give them a heads up. True, you are re-
sponsible for what you do, but make the
best choice of friends.

LLoosseerr  ffrriieennddss  ((ccoonntt..  ffrroomm  ccoovveerr))
ple tend to hang out with the same peo-
ple all the time. The fraternities and
sororities basically date each other.
Once you’re in a relationship there are
a lot of good aspects about it but un-
needed stress as well. Some people put
themselves in a comfort zone with
someone and just stay there.” The im-
pression I was getting from the more re-
search I did on the topic and from the
students I interviewed is that you are ei-
ther,
“Single
and
lonely
or in a
rela-
tionship and miserable.” Is it just our
generation that feels this way? It seems
like there is a great deal of negativity,
however we are still young. 

Maybe we all need to place our
concerns on more important qualities
of life for the time being. “There is defi-
nitely a lack of traditional dating nowa-
days. I think part of it has to do with all
of the technology we have. Texting,
Facebook, etc. All of that internet com-
munication takes away from the emo-
tional aspects of dating” said Kevin
Fenlon, a counselor at Worcester State
University. “Students constantly ask
what am I getting myself into?  The as-
pects of a relationship becoming ‘Face-
book official’ and how serious the

relationship is. It seems that students
want to be in good, healthy relation-
ships but do not know how to because
the media tends to focus on sex and our
fast-paced culture. I think people some-
how need to get back to the basics of
just spending time and talking to a per-
son to see if it can lead anywhere. The
actions of hooking up first at parties
and being so concerned with what’s
going on on Facebook can really com-

plicate things.”
When you dive
deeper into the
subject of college
dating, maybe the
trend of hooking

up also has to do with the fact that
many college students in our generation
have divorced parents and low incomes
because of the economy. People often
got married at younger ages in earlier
decades, but now psychologically and fi-
nancially it is difficult to develop strong
relationships. Overall while we are in
college we should focus on school work
and having fun with friends without get-
ting into too many complicated situa-
tions. Everyone wants to find that
“special someone” and even though it
may seem more convoluted in today’s
world with media and tools such as dat-
ing websites, it is possible if we go back
to fundamentals and openly getting to
know someone. 

CCoolllleeggee  ddaattiinngg  ((ccoonntt..  ffrroomm  ccoovveerr))

The College of Saint Rose

TRANSFERRING TO SAINT ROSE IS INTEGRAL 
TO US AND TO YOUR EDUCATION.

Transfer students make up an important part of the total student body at The College
of Saint Rose. You bring a diversity of educational backgrounds that enrich and
strengthen the overall academic experience for all students.

Our challenging majors and the practical 
experience they afford ensure that our grad-
uates are accepted into the most prestigious 
graduate schools or are selected for immedi-
ate placement in career-track jobs.

Everything starts with the desire to be more than you are today. A Saint Rose educa-
tion instills students with the passion, knowledge, and purpose, not only to do great
things—but extraordinary things. 

Visit us to discover the elements of a successful future—powerful academics, affordable
value, location, values-based educa-
tion, and remarkable outcomes.

TRANSFERRING TO SAINT ROSE
Contact: Dan Capogna, 
Transfer Admission Coordinator 

P: 518-337-2389   E: capognad@strose.edu

������
���
��	��������
������
www.strose.edu/visits

AAppppllee  CCEEOO  ((ccoonntt..  ffrroomm  ppaaggee  33))

WWee  aarree  ccoonnddiittiioonneedd
ttoo  ccoonnffoorrmm  ttoo  tthhee
ppeeooppllee  aarroouunndd  uuss..IIss  iitt  ssoo  iimmppoorrttaanntt  ttoo

bbee  ‘‘FFaacceebbooookk  ooffffiicciiaall??’’

WWhheenn  aa  mmaarrkkeetteerr
bbeeccoommeess  ‘‘ccrreeaattoorr’’



If you can “decode”  the above
headline, I would venture to “guess-ti-
mate” that you are between the ages of
18-30.

If you can’t and the letters look
like “gibberish” … I am the bearer of
bad, or to put it more gently, disheart-
ening news. Consider yourself to be
“old school” (at best) or “over the hill”
(at worst).

You see, I teach “Principles of
Public Relations” at Nassau Commu-
nity College. One component of the
class focuses on the concept of “Com-
munication.” You know – S-M-R
(Sender/Source-Message-Receiver).
And I’m used to communicating in a
“verbal” sense.”

That’s why I’m so confused …
perhaps perplexed is a better word to
use. Because everywhere I look on
campus … from the parking lot to
walking in the hallways … from peer-
ing into a classroom (before and after
classes) … from walking on staircases
to cubicles in the college library …
EVERYONE IS DOING IT … ex-
cept me. 

And what exact is “IT”? … In a
word … TEXTING. 

Is this some kind of mean trick
being played upon those of us over 40
years of age? Students smile, smirk,
even laugh that accredited, academic
professionals who hold MA, MBA
and even doctorate degrees can’t
fathom the basics of texting. 

My question is, WHO WOULD

WANT TO?
How many of us know what the

letters TYVM mean? (Thank you
very much); omw (on my way); lmao
(laughing my ass off); lmk (let me
know); omg (oh, my God) – that was
an easy one! … And the list goes on!

Is there some kind of hidden con-
spiracy among the youth of today to
cease normal conversation to confuse
their parents, professors and bosses?
Is this a subtle form of rebellion? … to
immerse oneself in a communications
vacuum? 

It’s as if one-on-one talking has
become passé in our fast-paced, highly
mobile, and tech world. 

Does this trend have long-term
staying power? I don’t have an answer.
But as a certified, card-carrying “baby
boomer,” I sure hope to keep teach-
ing long enough to find out. It should
be a good learning experience for me
(and you?).

*smh (shaking my head) … wbu
(what about you?) … Good title, right? 

(lol) = laugh out loud. 

Professor Mandel has taught
marketing and public relations since
1978 at Nassau Community College
in Garden City, N.Y.  He is the recip-
ient of the prestigious “Outstanding
Teacher Award” conferred by the
NYS Association of Two-Year Col-
leges.  He is also a “Best of Long Is-
land Winner” for 2010 in the
Teaching category from the Long Is-
land Press.
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  631.656.2110           305 N. Service Road  Dix Hills, New York 11746            www.ftc.edu 

•  A U D I O  R E C O R D I N G  T E C H N O L O G Y  

•  B R O A D C A S T I N G  

•  B U S I N E S S  

•  E L E M E N T A R Y  T E A C H E R  E D U C A T I O N  

•  F I L M / V I D E O  

•  J O U R N A L I S M  

•  M A S S  C O M M U N I C A T I O N  

•  M U S I C  T E A C H E R  E D U C A T I O N  

•  M U S I C  B U S I N E S S  

•  M U S I C  P E R F O R M A N C E   

•  T H E A T R E  A R T S

• Learn about our Degree & Internship Programs 
 • Meet with Admissions & Financial Aid Representatives

  • Presentations & Demonstrations in our Professional Studios
   • Scholarships Available  

www.facebook.com/fivetownscollege

 Saturday, November 12 & December 10 at 1 pm 
 Open Houses

ssmmhh  ......  wwbbuu??**
PPrrooff..  JJaacckk  MMaannddeell,,  MMBBAA
Nassau Community College
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D
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V
E
R what your future holds

Healthcare and science fields offer some of the country’s  
fastest-growing careers. 

Since 1821, University of the Sciences has provided students like you—
with a passion for exploration and discovery in pharmacy, science, and 
healthcare—with excellent preparation for a rewarding future. 

Benefit from a stimulating educational environment coupled with a rich 
and vibrant student life. Take advantage of Philadelphia as a hub for  
cultural activities and the U.S. healthcare and pharmaceutical industries.

usciences.edu

Where healthcare and science converge
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need it and where they want it.”  
Ward also offers suggestions for

using technology to benefit rather than
distract. Social media such as Twitter and
Facebook can be used for live discussion
or to allow students to connect directly to
an expert or create networks that can
point them in the right direction, saving
valuable time. Google alerts can be used
to have content brought directly to the stu-
dent via email or a Google reader rather

than spending time searching for it, says
Ward.  Additionally Google docs can be
used to collaborate on team projects such
as spreadsheets, word projects or Power-
Point presentations.  This is a time saver
rather than dealing with a slew of back
and forth emails and attachments. It saves
time and frustration, says Ward. 

While the goal for improved technol-
ogy is to make things easier, the truth is
that sometimes less is more. The more

advanced things become the more com-
plicated unless you can control the world
around you.  Organizing and using the ef-
ficiency of the digital age for its benefits
and not for its distractions is key to beat-
ing information overload. Ward refers to
sorting through the “fire hose of informa-
tion,” as a time waster for students.  Infor-
mation overload has a great deal to do
with who you are, how you use and inter-
pret information and the amount of infor-
mation you consume in a day. Nothing is
one size fits all, and each person is differ-
ent in the way that he relates to the world
around him. 
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Welcome to my new column, “It’s
New to You,” or easily found via the web
at www.nu2u.info. Yes, that’s a dot-info.
I’m big on these $1.99 domain names.
Why pay more?

I got the idea for this column several
years ago, when a “Pulp Fiction” reference
I had been using successfully for many,
many semesters fell flat in a Freshman
Comp class I was teaching at the Sayville
satellite of Suffolk County Community
College. 

How could these students not know a
reference from perhaps the best movie of
the 1990s? Then I looked around the
room and realized the average person in
this class was born around 1990. The
movie was “R.” Maybe they only had been
watching “R” movies for a couple of years.
This was a movie way to politically incor-
rect to translate well to regular TV. These
students had no exposure to this film.

And, too be fair, I didn’t see “Citizen
Kane,” considered by many to be the best
movie ever — and definitely a must-see for
a journalist — until I was 32. For all intents
and purposes, that film, made in 1941, was
“new to me,” so the idea of a column
came up after that “Pulp Fiction” lead bal-
loon.

But I didn’t have a newspaper at the
time, and I’m not into the whole idea of
blogging (I don’t write on spec), so I let the
idea sit on the back burner as life went by. 

Besides, the idea wasn’t practical.
Even if I recommended some forgotten
gem of a movie I found on VHS in the
basement of my local library, how would
readers be able to view my recommenda-
tions? They’d have to order the films
through their local libraries or ebay.

Fast forward to a couple of weeks ago.

I’m sitting in front of the flatscreen, scroll-
ing through Netflix titles that are coming
through my kid’s Wii and realizing she
hadn’t seen so many classics I had enjoyed
when I was her age. She’s approaching col-
lege age. So the idea of “It’s New to You”
was revived and here it is.

Now that Netflix exists, along with
other ways to get practically any classic
movie or TV show at any time, writing this
column makes more sense. So please
enjoy my picks below. They may not be
new, but, as you’ve likely never seen them
before, they’re new to you!

““FFuunnnnyy  FFaarrmm””  – You may remember
Chevy Chase as the dad in the popular
“Vacation” movies that still run on cable to
this day; especially ““CChhrriissttmmaass  VVaaccaattiioonn””
this time of year, one of the more under-
rated Christmas films. 

But you may not have seen the box
office dud “Funny Farm” that came and
went in the 1980s like parachute pants and
“The Safety Dance.”

It’s on Netflix now and worth a revisit.
Seemingly every New York metro area
writer has the fantasy of buying some bar-
gain of a huge property Upstate or in New
England and finally being free to write that
great novel in them. 

I’ve done this in the past year, moving

to a small town not far from the Vermont
border, and this movie rings so true. One
gives up the problems and high expense of
a large urban area for quirky country
neighbors, weird animal intrusions, nosy
smalltown cops and politicians and unex-
pected expenses. 

““TThhee  WWaallkkiinngg  DDeeaadd  ,,””  SSeeaassoonn  11  ---- I
didn’t know about the AMC channel until
scrolling through Netflix and finding this
TV show. It’s currently in Season 2, but

you can catch up with Season 1 on Netflix.
Even if you have On Demand on your
cable system (where Season 1 is also pres-
ent), the Netflix version is commercial
free. No fast-forwarding!

My wife did not like sci-fi/fantasy, and
even she is into this show now.

I’m noticing Season 2 is starting to
drag a bit with three episodes devoted to
finding a kid lost in the woods, but Season
1 really created some believable characters
in an end-of-the-world zombieland. 

It’s smart for AMC to put its best
shows on Netflix (also, see ““BBrreeaakkiinngg
BBaadd”” on there). Otherwise, I would never
bump into them on Channel Z. It’s not
like anyone under 50 reads TV Guide
anymore.

““SSttaarr  TTrreekk  VVooyyaaggeerr,,””  EEppiissooddee  113300  oonn
NNeettfflliixx::  ““BBlliinnkk  ooff  aann  EEyyee”” – The exact
episode number of this cult classic episode
may vary depending on how you search
for it, so I added the episode title above.

Even if you’re not into “Star Trek,”
and “Voyager” was a lesser-regarded, late-
’90s spinoff with a diverse (meaning mixed
with humans, Vulcans, Klingons, a sexy
Borg, etc.) crew lost in space, this episode

has magic to it.
One doesn’t need to know much

about “Star Trek” or the mostly forget-
table characters on this series to enjoy the
mind-bending theme of “Blink of an Eye”
– the crew gets trapped in the upper at-
mosphere of a planet with a different sense
of time.

So what’s seconds on the spaceship
Voyager can be months on the planet’s
surface. This makes communication diffi-
cult with the planet’s population and Voy-
ager. Meanwhile, Voyager’s presence is
causing earthquakes down below. 

We see the planet evolve from primi-
tive days to a space age as the Voyager
crew sits trapped. 

In each era on the planet’s surface,
the natives try to communicate with the
spaceship. At first sending hot air balloon
messages up to the sky, and, as technology
develops, missiles. 

It’s an engaging, philosophical look at
the concept of time, and how quickly it
seems to pass.

If you’d like more advice on obscure,
older shows and movies that may be “new
to you,” visit www.nu2u.info. 

NNeeww  ccoolluummnn::  ‘‘IItt’’ss  nneeww  ttoo  yyoouu’’  oonn  NNeettfflliixx

IItt’’ss  ssmmaarrtt  tthhaatt  nneettwwoorrkkss  lliikkee  AAMMCC  ppuutt
tthheeiirr  bbeesstt  sshhoowwss  oonnlliinnee..  WWee’’dd  nneevveerr
ffiinndd  tthheemm  oonn  CChhaannnneell  ZZ  ootthheerrwwiissee..  

DDaarrrreenn  JJoohhnnssoonn
Campus News

NNaassssaauu  CCoommmmuunniittyy  CCoolllleeggee  ffaaccuullttyy
wweerree  hhoonnoorreedd  bbyy  tthhee  TToowwnn  ooff  OOyyss--
tteerr  BBaayy..  PPrrooff..  JJaacckk  MMaannddeell  ((sseeee  hhiiss
ccoolluummnn,,  ppaaggee  88  –– hhee’’ss  ppiiccttuurreedd  iinn
tthhee  ffrroonntt,,  ffoouurrtthh  ffrroomm  tthhee  lleefftt)),,
ssppeeaarrhheeaaddeedd  tthhee  NNCCCC//TTOOBB  22001111
SSpprriinngg  BBuussiinneessss  IInniittiiaattiivvee..  SSuuppeerrvvii--
ssoorr  JJoohhnn  VVeennddiittttoo  ((ffiirrsstt  rrooww,,  sseeccoonndd
ffrroomm  lleefftt))  pprreesseenntteedd  sseevveerraall
pprrooccllaammttiioonnss  oonn  MMaayy  1177..  OOtthheerr
NNCCCC  ffaaccuullttyy::  DDaawwnn  DDiiSStteeffaannoo,,  CCaarr--
oolliinnee  FFaallccoonneettttii,,  SSuussaann  GGoollddssoonn,,
DDeeaann  HHoollzzmmaannnn  aanndd  EEddwwaarrdd  HHoomm..  

CCAAMMPPUUSS
NNEEWWSS
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OOvveerrllooaadd  ((ccoonntt..  ffrroomm  ppaaggee  44))

CCaattcchh  tthhee  ffiirrsstt  sseeaassoonn  ooff  ‘‘TThhee  WWaallkkiinngg  DDeeaadd..’’  



Community College Campus News | November 2011 | Page 11

where are the thinkers

who will foresee the forces of nature?

OPEN HOUSE
Saturday 
Nov. 12 & 19
10:00 a.m. 

ENGINEERING          TECHNOLOGY          MANAGEMENT          AVIATION

1.866.6VAUGHN    www.vaughn.edu

Changing the world requires revolutionary thinking that goes 
above and beyond, and at Vaughn College that’s the type of thinking 
we instill in you. Our students come with vision and expectations 
and leave ready to challenge the ordinary in the fields of engineering, 
technology, management and aviation. 

Vaughn offers an array of master’s, bachelor’s and associate’s 
degree programs — including one of the only degree programs in 
mechatronic engineering in the New York metropolitan area — and a 
faculty that is grounded in real-life experience. It’s no wonder that 95 
percent of our graduates are employed or continue their education 
within one year of graduation.

Set your sights on Vaughn College and start thinking above and beyond.
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G O O D

TRANSFER TO ADELPHI TO REACH YOUR FULL POTENTIAL

Adelphi’s transfer counselors work with students to transfer the 
maximum number of credits, guide them through the application process  

and inform them about financial aid opportunities.   
 

LEARN MORE AT OUR TRANSFER ADMISSION DAYS
Thursday, November 17, 2011 |  Tuesday, November 22, 2011

12:00 noon–7:00 p.m.

RSVP online: adelphi.edu/rsvp
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